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\bu  could  go  to 
the  gym,  bars, 
coffee  shops,  schools, 
work  or  Moms 
to  reach  young  adults. 

But  wouldnt  it  be  easier 

just  to  advertise  in  the  Classifieds? 


Read  any  newspaper  Classified  ads  in 
the  past  7  days* 
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(Base:  Read  a  newspaper  in  the  last  7  days) 

Newspapers  are  invited  into  the  lives  of 
young  adults.  They  get  what  they  need  in 
the  Classifieds. 


We're  a  welcome  part  of 
some  pretty  busy  lives. 

Seventy-two  percent  of  newspaper 
readers  ages  1 8-24  read  the 
Classifieds  last  week.  This  young 
market  is  on  the  move,  looking 
for  jobs,  homes,  cars  and  dates. 

They  find  them  in  the  Classifieds. 

Get  more  impact  in  the 
newspaper. 


Newspapers.  The  Welcome  Medium. 

Ogansieit 

^Source:  The  1996  Media  Effectiveness  Survey  by  Gannett  Research.  Interviews  by  Schulman,  Ronca,  and  Bucuvalas,  Inc. 

If  you  would  like  a  copy  of  this  ad  series  for  your  newspaper,  please  call  Gannett  Market  Development,  (703)  284-6782. 
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The  following  individuals  help  defend  our  conviction  that 
government  should  he  open  to  all  citizens  —  of  Trumbull  County, 
of  the  State  of  Ohio,  and  of  the  United  States.  Thanks  to  all. 
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When  it  comes 
to  investigative 
journalism, 
we’re  not  afraid 
to  name  names. 


We  like  to  give  credit  where  credit  is  due. 
Congratulations  to  all  at  the  Tribune  Chronicle  in  Warren, 
Ohio,  for  winning  the  1996  Associated  Press  Managing  Editors’ 
Freedom  of  Information  Award  for  “Disorderly  Conduct,” 
an  investigation  into  the  Warren  Police  Department.  Special 
tribute  is  given  to  Metro  Editor  Edgar  Simpson,  Projects  Editor 
Alyssa  Lenhoff,  and  Executive  Editor  Susan  Svihlik,  whose 
extraordinary  efforts  ensured  the  public’s  right  to  know. 
Your  commitment  is  an  inspiration  to  us  all. 


Richard  J.  Harrington 

President/CEO 
Thomson  Newspapers 


Honoring  an  ^  . 
Honoral^le  Woman, 


For  more  than  three  decades,  Peggy  Peterman’s 
compelling  insights  about  our  community 
enriched  the  pages  of  the  St.  Petersburg  Times. 

As  a  reporter,  columnist  and  editorial  writer, 
Peterman  touched  our  readers’  senses  and  our 
collective  conscience  through  insightful  stories, 
most  notably  in  matters  involving  race. 

Although  she  occasionally  still  writes  for  us, 
Peterman  officially  retired  last  April  after  more  than 
31  years  with  the  Times.  Now,  for  all  that  she  has 
done,  the  St.  Petersburg  Times  has  named  a 
$5,000-a-year  scholarship  at  Florida  A&M 
University  in  her  honor. 

The  scholarship  is  just  one  of  578  fellowships  and 
scholarships  that  has  been  awarded  by  The 
St.  Petersburg  Times  Scholarship  Fund,  formerly 
known  as  The  Poynter  Fund.  In  40  years,  we  have 
given  more  than  $l  4-million  in  grants,  scholarships 
and  fellowships  to  students  pursuing  reporting, 
editing,  advertising,  business  and  production 
careers. 

The  Peggy  Mitchell  Peterman  Scholarship  is 
one  more  example  of  the  Times'  commitment  to 
journalism,  it  is  also  a  sincere  lhank  you”  to  an 
incredible  woman  for  a  career  of  pioneering  work. 


i>t.prtcrsburg  aimcs 

Florida’s  Best  Newspaper 

^  http;//www.sptimes.com 


CALENDAR 


JANUARY 

12-17  Newspaper  Association  of  America  Operations 
SuperConference,  Hilton  in  Walt  Disney  World 
Village,  Orlando,  Fla. 

23-24  North  Carolina  Press  Association  Winter  Newspaper 
Institute,  William  and  Ida  Friday  Center,  Chapel  Hill, 
N.C. 

FEBRUARY 

5- 8  National  Association  of  Hispanic  Publications 

Convention,  Fairmont  Hotel,  San  Jose,  Calif. 

12-14  Ohio  Newspaper  Association  Annual  Convention, 
Hyatt  on  Capitol  Square,  Columbus 

12- 15  E&P  Interactive  Newspapers  ’97  Conference,  Hyatt 

Regency,  Houston 

21-23  Great  Lakes  Newspaper  Pnxluction  Conference, 
Hyatt  on  Capitol  Square,  Columbus,  Ohio 

MARCH 

6- 9  Investigative  Reporters  and  Editors/National  Institute 

for  Computer-Assisted  Reporting  Third  Annual 
National  Computer-Assisted  Reporting  Conference, 
Renaissance  Nashville  Hotel,  Nashville, Term. 

10-13  America  East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

13- 16  Mid-Atlantic  Newspaper  Advertising  and  Marketing 

Executives  Winter  Meeting,  Sheraton  Colony  Square, 
Atlanta,  Ga. 

15-18  Inter  American  Press  Association  Midyear  Meeting, 
Hotel  Caesar  Park,  Panama  City,  Panama 
19-22  National  Newspaper  Association  Annual  Government 
Affairs  Conference,  Hyatt  Regency  Washington  on 
Capitol  HUl,  Washington,  D.C. 

APRIL 

8-11  American  Society  of  Newspaper  Editors  Annual 
Convention,  J.W  Marriott,  Washington,  D.C. 

27-30  Newspaper  Association  of  America  Armual 

Convention,  Chicago  Hilton  &  Towers,  Chicago 

MAY 

4-7  International  Newspaper  Marketing  Association  67th 

Annual  Conference,  the  Biltmore  Hotel,  Los  Angeles 
30-31  North  Carolina  Press  Association  Advertising 

Conference,  William  and  Ida  Friday  Center,  Chapel 
Hill,  N.C. 

JUNE 

4-7  National  Association  of  Hispanic  Journalists 

Convention, Westin  Hotel,  Seattle, Wash. 

12-15  Investigative  Reporters  and  Editors  National 
Conference,  Arizona  Biltmore,  Phoenix, Ariz. 
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For  Or  Against? 

Three  recent  decisions  of  California’s  Gov.  Pete  Wilson  raise 
the  question  of  whether  he  is  “for”  or  “against”  open  government 
and  media  access  to  the  news. 

To  his  credit,  he  signed  legislation  that  overturned  a  court  decision 
involving  media/attomey  communication  which  upheld  the  right  of  a 
defendant  to  file  a  crosscomplaint  against  the  plaintiff  for  defamation 
after  the  latter’s  attorney  faxed  a  copy  of  a  court  pleading  to  a  reporter. 
The  bill  signed  by  the  governor  permits  “fair  and  true”  judicial,  legislative 
and  other  official  proceedings  to  be  communicated  to  the  media  on  a 
privileged  basis.  On  the  same  day,  Wilson  vetoed  another  bill  to  improve 
access  to  public  records  and  another  bill  which  would  improve  press 
access  to  official  meetings  of  state  boards  and  commissions. 

It  is  no  wonder  that  California  media  have  questions  about  their  gov¬ 
ernor’s  attitude  toward  the  press.  In  one  stroke  of  the  pen,  he  endorses 
the  right  of  the  press  to  receive  official  information.  In  another,  he  refus¬ 
es  to  open  further  official  meetings  and  records  to  the  public. 


Reviving  A  Myth 

The  WORLD  PRESS  Freedom  Committee  reports  that  the  information 
ministers  of  at  least  27  nonaligned  countries  meeting  in  Nigeria  in 
September  pledged  to  seek  “re-activation  of  the  concept  of  the  New 
World  Information  and  Communications  Order”  at  the  United  Nations, 
UNESCO  and  elsewhere.The)’  revived  the  myths,  finally  rejected  by  UNESCO, 
that  “developed  countries  were  employing  their  media  to  disseminate 
false  and  distorted  information  of  events  in  developing  countries.” 

After  all  the  effort  of  the  press  of  the  Free  World  to  discredit  the  total¬ 
itarian  ideas  behind  NWICO,  it  will  be  a  disaster  for  the  future  of  the 
world’s  free  press  if  these  ideas  are  permitted  to  take  root  once  again  in 
international  organizations. 
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LETTERS  TO  THE  EDITOR 


Thank  you 

Thank  YOU  for 

publishing  our 
recent  notice  about 
the  needs  of  the  West 
Indian  Crusader.  As  a 
result,  a  donor  has 
stepped  forward  with 
an  offer  to  provide  a 
printing  press  and  a  cam¬ 
era  for  the  newspaper. 

Meanwhile, WPFC  has 
received  another  request 
and  we  hope  you  will 
again  help  us  match 
donor  and  recipient. 

The  request  comes 
from  Tamie  Mbengo, 
editor  of  SaFrica  News 
Agency  in  Cape  Town, 

South  Africa.  The  agen¬ 
cy  offers  material  on 
the  basis  that  users 
pay  the  copyright  fee 
only  on  stories  used. 

Mbengo,  who  oper¬ 
ates  a  news  and  feature 
service  from  the  South 
African  townships,  has 
asked  for  our  assis¬ 
tance.  He  needs  texl- 
processing  machines 
on  which  to  edit  sto¬ 
ries  sent  by  stringers.  He  currently  has 
to  retype  every  story  submitted. 

The  type  of  machine  needed  has  a 
screen  and  functions  both  as  a  typewriter 
and  a  text-editing  machine,  and  prints 
out  material  without  need  for  an  external 
printer.  We  see  the  support  of  indepen¬ 
dent  media  around  the  world  as  one  of 
our  most  important  and  useful  func¬ 
tions,  and  thank  you  for  the  assistance. 

We  will  be  happy  to  act  as  facilitator 
for  potential  donors,  who  can  contact 
us  by  phone,  fax,  mail  or  e-mail. 

Marilyn  J.  Greene 

Greene  is  executive  director  of  the 
World  Press  Freedom  Committee 


For  additional  stories,  analysis 
^  and  industry  resources, 
visit  us  on  the  Web  =  i 

http://www.mediainfo.com 


The  role 
of  API 

The  letter  from 

Larry  Walcutt  in 
your  Nov.  9  issue,  tak¬ 
ing  exception  with 
the  opinions  of 
McClatchy  executive 
Orage  Quarles, 
expresses  surprise  that 
the  American  Press 
Institute  would  be 
Imked  with  Quarles’ 
views  of  the  state  of 
today’s  newspaper 
business. 

1  just  wanted  to 
note  that  Mr.Walcutt’s 
question  pointed  out, 
apparently  inadver¬ 
tently,  one  of  API’s 
core  strengths;  i.e., 
that  the  institute  is  a 
place  that  encourages 
expression  of  a  wide 
range  of  views  about 
issues  of  special 
import  to  the  newspa¬ 
per  business,  and  also 
encourages  vigorous 
discussion  and  debate 
about  those  views.  In 
this  case,  as  a  tribute  to  API’s  50th 
birthday,  Mr.  Quarles  expressed  his 
views  about  important  issues  in  the 
newspaper  environment.  Mr.  Walcutt 
disagreed.  Strongly. 

Bingo!  That’s  exactly  the  sort  of 
exchange  we  encourage  at  API  every 
day. 

API  never  has,  and  does  not  now 
advocate,  a  single  way  of  addressing 
newspaper  challenges  and  opportuni¬ 
ties. 

That’s  because  the  place  always  has 
had  great  faith  in  the  ability'  of  smart 
newspapermen  and  women  —  people 
such  as  Messrs.  Quarles  and  Walcutt 
—  to  debate  newspapering’s  key 
issues  and  come  up  with  reasonable 
answers. 

Our  role  is  to  facilitate,  not  to 
preach,  and  we  thank  Mr.  Walcutt  for 
making  that  point  for  us. 

William  L.  Winter 

Winter  is  president  and  executive 
director  of  API 


Wants  the 
complete  picture 

Self-serving  news  hacks  Uke 

Business  Week's  Bruce  Nussbaum 
adoringly  cite  your  quadrennial  presi¬ 
dential-endorsements  poll  as  proof  their 
trade  is  gung-ho  Republican.  Alas,  this 
year’s  house  of  cards  collapsed  in  the 
gust  of  a  damning  last  paragraph:  “A  lot 
of  the  larger  papers  had  not  made  a 
choice  as  E&P  went  to  press.” 

Yeah.  Like  the  New  York  Times 
(which  endorsed  BUI  Clinton),  the 
Washington  Post  (which  endorsed  Bill 
Clinton),  the  Philadelphia  Inquirer 
(which  endorsed  BUI  Clinton),  Newsday 
(which  endorsed  BUI  Clinton),  the 
Boston  Globe  (which  endorsed  BUI 
Clinton),  the  San  Francisco  Chronicle 
and  Examiner  (which  endorsed  BUI 
Clinton),  the  Charlotte  Observer 
(which  endorsed  BUI  Clinton)  . . .  you 
get  my  drift?  The  result,  intentional  or 
not,  was  a  half-truth  easUy  recruited  to 
support  a  lie. 

Though  1  know  news  hacks  love  to 
caU  elections  when  the  poUs  close  (ask 
Dick  Swett  of  New  Hampshire),  from 
now  on  1  implore  you  not  to  tabulate 
the  endorsement  votes  untU  aU  the 
precincts  are  in  —  including  the  biggest 
newspapers.  I  further  implore  you  to 
break  down  the  vote  by  circiUation.Yes, 
the  HooterviUe  Gazette  and  the  Zit 
City  Ooze  may  endorse  a  RepubUcan, 
but  do  a  hundred  quark-sized  Davids 
really  compare  to  one  galaxy-straddling 
Goliath?  People  already  have  enough 
reasons  to  hate  the  press.  Stop  giving 
them  another. 

Gene  DeSantis 
Lancaster,  Pa. 

Editctr’s  Note:  In  our  Nov.  9  issue,  we 
published  a  follow-up  list,  contain¬ 
ing  many  of  the  larger  newspapers 
that  endorsed  both  President  Clinton 
and  Bob  Dole.  Since  you’ve  listed  the 
larger  papers  that  endorsed  Clinton, 
it  is  important  to  point  out  that  we 
also  published  those  which  endorsed 
Dole.  Included  among  those  news¬ 
papers  were  Detroit  News,  Dallas 
Morning  News,  Fort  Worth  Star- 
Telegram,  Houston  Chronicle,  Mil¬ 
waukee  Journal,  Kansas  City  Star 
and  Cincinnati  Enquirer  —  not  exact¬ 
ly  the  quark-sized  Davids  you  infer. 


Newspaperdom* 

50  YEARS  AGO. . .  Making  some 
reservations  for  safeguarding 
objectivity',  the  eight  members 
of  a  special  committee  of  the 
American  Society  of  Newspaper 
Editors  reported  they  believe 
the  U.S.  government  is  justi¬ 
fied  in  telling  its  story  through 
a  State  Department  news 
agency.  The  Special  Committee 
to  Investigate  World  News  Dis- 
seminaticHi  began  its  study  when 
the  United  Press  and  the  Assoc¬ 
iated  Press  withdrew  their  reports 
from  State  Department  use. 

The  Office  of  War  Infor¬ 
mation,  the  Office  of  Inter- 
American  Af&irs,  and  several 
other  State  Department  war-peri¬ 
od  operations  had  been  united 
under  Assistant  Secretary  (rf  State 
William  Benton  as  the  Office  of 
International  Information  and 
Cultural  Afi&irs  continuing  to  dis¬ 
seminate  news,  documents,  pic¬ 
tures  around  the  world. 

From  Editor  &  Pubusher 
December  14,  1946 
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Third  Party 
Service  Providers 


A  THIRD  PARTY 
has  insinuated 
itself  between 
newspapers 
and  the  retail¬ 
ers  who  last 
year  bought  $17  billion  worth 
of  advertising  —  and  papers 
have  only  themselves  to 
blame,  consultants  Jim  Cur- 
row  and  Phil  deMontmollin 
say. 

“I  need  to  tell  you  up  front,  it’s  not  a  pretty  pic¬ 
ture,”  Currow  told  the  recent  annual  meeting  of  the 
Inland  Press  Association.  “There’s  an  honest  feeling 
out  there  among  retailers  of  dissatisfaction  with 
newspapers.” 

Retailers  are  increasingly  turning  to  so-called 
third  party  service  providers  who  take  over  all 
advertising  analysis,  placement  and  billing.  But  these 
service  providers  do  even  more:  Armed  with  the 
knowledge  of  the  real  rates  a  broad  range  of  retail¬ 
ers  are  paying,  they  negotiate  rates  hard,  cut  out 
unnecessary  circulation,  pore  over  the  notoriously 
sloppy  billing  retailers  get  from  newspapers,  and 
audit  insert  waste  assiduously. 

Last  year,  third  party  service  providers  placed 
more  than  $700  million  in  newspaper  advertising, 
including  $150  million  in  ROP  ads,  and  “influenced” 
another  $700  million  worth  of  advertising,  say  Cur¬ 
row  and  deMontmollin,  who  studied  third  party 
providers  for  the  Newspaper  Association  of  Amer¬ 
ica. 

“Third  party  service  providers  will  continue  to 
grow  at  an  astounding  rate  and  they  will  continue  to 
grow  in  influence,”  Currow  said. 

Just  one  company  alone.  Newspaper  Services  of 
America,  accounted  for  $500 
million  in  the  third  party  ad 
placements,  Currow  said. 

NSA,  he  added,  has  20 
major  clients  that  include 

"I  need  to  tell  you  up  front  it's 
not  a  pretty  picture.  There's  an 
honest  feeling  out  there  among 
retailers  of  dissatisfaction  with 
newspapers." 

—  Consultant  Jim  Currow, 
former  president  of  the 
Milwaukee  Journal  Sentinel 


some  of  the  biggest  newspa¬ 
per  buyers  in  retailing. 
Among  them:  Sears,  Kmart, 
AT&T,  BMW, True  Value,  Kohls 
department  stores  and  Levitz 
furniture  stores. 

Clients  like  these  permit 
NSA  and  others  to  develop  a 
database  that  tells  them 
exactly  what  rates  —  on  and 
off  the  card  —  retailers  are 
paying  to  newspapers.  Third  party  providers  also 
open  retailers’  eyes  to  billing  and  circulation  abuses 
that  remain  standard  operating  procedure  at  too 
many  papers,  the  consultants  say. 

“This  is  not  an  indictment  of  all  newspapers,” 
deMontmollin  said,  “but  neither  are  these  isolated 
instances.” 

Retailers  discover  that  they  are  sometimes  paying 
for  “10%,  15%,  18%  more  inserts  than  [the  newspa¬ 
pers]  have  total  circulation,”  he  said. 

Retailers  are  also  realizing  big  ad  expense  savings 
just  because  third  party  providers  rigorously  analyze 
billing. 

“Sears  told  us  approximately  30%  of  all  bills  from 
newspapers  are  inaccurate,”  said  Currow,  a  former 
president  of  the  Milwaukee  Journal  Sentinel. 

“One  retailer  says  if  the  bills  are  within  5%  either 
way,  they  go  ahead  and  pay  it,”  he  added.  “They  fig¬ 
ure  below  that  it  costs  them  more  to  figure  out  the 
bill.” 

All  this  goes  to  show  that  the  much  ballyhooed 
newspaper  industry  adoption  of  the  Standard  Adver¬ 
tising  Invoice  was  just  so  much  hype,  said  deMont¬ 
mollin,  former  president  and  general  manager  of  the 
Miami  Herald. 

“Ninety-nine  percent  of  newspapers  say  they  [bill 
with  the  SAI] .  We  found  about  half  of  newspapers 
really  do,”  he  said. 

Newspapers  need  to  understand  that  retailers  are 
going  through  the  same  kind  of  fundamental  change 
that  newspapers  are,  the  consultant  say. 

“The  retail  business  is  not  healthy  —  and  has  not 
been  for  several  years,”  deMontmollin  said.“Retailers 
must  look  to  other  sources  for  greater  efficiency.” 
They  find  that  efficiency  with  service  providers,  the 
consultants  say. 

Hills  department  store  chain  is  a  good  example, 
they  say.  The  chain’s  top  advertising  and  marketing 
executive  told  them  that  their  third  party  pnnider 
cut  the  stores’  orders  for  more  than  1  million  copies 
of  inserts  just  through  waste  and  inefficiency. 


Retailers  are  turning 
over  all  ad  analysis, 
placement  and  billing 
to  these  companies 

BY  MARK  FITZGERALD 
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“She  told  us,  ‘Our  sales  didn’t  have  a  hiccup,’  ” 
Currow  said. 

The  Hills  executive  told  Currow  and  deMont- 
moUin  that  she  has  not  once  had  an  unsolicited  call 
from  newspapers  —  even  though  Hills  is  the  num¬ 
ber  one  or  two  advertiser  in  the  papers  they  buy. 

Third  party  providers  do  have  some  positives  for 
newspapers,  the  consultants  told  Inland.  For  one 
thing,  they  often  convert  direct  mail  business  to 
newspapers.  NSA,  for  instance,  says  it  has  converted 
more  than  $45  million  from  Advo  to  newspaper. 

“One  of  the  real  positives  in  all  of  this  is  that 
retailers  want  to  continue  to  work  with  newspa¬ 
pers,”  deMontmoilin  said. 

Nevertheless,  the  consul¬ 
tants  say,  the  growth  of  third 
party  providers  should  be  a 
wake-up  call  to  papers 
spurring  them  to  adopt  — 
really  adopt  —  the  measures 
that  have  been  discussed  for 
so  long  in  industry  meetings: 
zoning  by  ZIP  code;  total  mar¬ 
ket  coverage  product  auditing;  electronic  ad  plac¬ 
ing,  ordering  and  billing;  elimination  of  waste 
inserts;  and  insert  advertising  that  bypasses  single 
copies. 

The  consultants,  who  last  year  formed  the  man¬ 
agement  consulting  firm  Currow  &  deMontmoilin, 
also  urged  Inland  member  papers  to  consider  the 
possibility  of  zoning  ROP 


“Sears  told  us 
approximately 
30%  of  all  bills 
from  newspapers 
are  inaccurate,” 
said  Currow 


Changes  At 
Top  For 

Freedom  Forum 

Freedom  forum 

chairman  Allen  H. 

Neuharth  and  two 
other  foundation 
executives  will  relinquish 
their  senior  titles  next  spring. 

Neuharth,  founder  of  USA 
Today  and  former  head  of 
Gannett  Co.  Inc.,  retired  and 
became  chairman  of  Gan¬ 
nett  Foundation,  whose  Overby 

name  he  changed  to  Freedom 
Forum  in  1996. 

.  Neuharth  will  continue  as  a  trustee  of 
the  Freedom  Forum  and  chairman  of  the 
executive  committee  and  of  the  finance 
and  investment  committee. 

Also  relinquishing  their  titles  at  the 
end  of  the  fiscal  year  on  June  1, 1997, 
will  be  deputy  chairman  John  C.  Quinn 
and  First  Amendment  Center  chairman 
John  Seigenthaler.  Both  men  will  remain 
trustees  of  the  foundation.  Quinn  will 
become  chairman  of  the  Newseum 

(See  Changes  on  page  36) 


Prichard 


BY  DAVID  ASTOR 

A  Dilemma  For 
Travel  Editors 

The  destination  for  many  travel  edi¬ 
tors?  Somewhere  between  a  rock  and  a 
hard  place. 

An  informal  survey  of  travel  editors 
revealed  that  many  are  struggling  with  inadequate 
budgets.  At  the  same  time,  a  number  of  these  edi¬ 
tors  can’t  allow  their  often-underpaid  writers  to 
take  subsidized  trips. 

The  result  is  a  “dysfunction  between  available 
resources  and  ethics  policy,”  observed  Jack 
Schnedler,  who  conducted  the  survey  in  prepara¬ 
tion  for  a  travel  section  workshop  at  the  recent 
American  Association  of  Sunday  and  Feature  Edi¬ 
tors  convention  in  San  Antonio.Twenty-eight  peo¬ 
ple  responded  to  the  poll. 

Schnedler,  a  former  Chicago  Sun-Times  travel 
editor  who  is  now  assistant  managing  editor/fea¬ 
tures  at  the  Arkansas  Democrat-Gazette,  added, 
“The  inadequacy  of  resources  allotted  to  travel  sec¬ 
tions  is  little  short  of  shocking  and  appalling  at 
many  papers  that  easily  can  afford  to  do  better. 

“Not  only  are  travel  sections  often  a  ca.sh  cow 
for  newspapers,  but  they 
appeal  most  intensely  to  just 
the  sort  of  readers  that  news¬ 
papers  and  their  advertisers 
are  eager  to  get  and  keep: 
more  affluent,  more  inclined 
to  spend  their  disposable 
income,  more  interested  in 
the  world  around  them.” 

So  what’s  a  budget<hal- 
lenged  travel  editor  to  do? 
“Travel  editors  are  trying 
to  cope  with  their  skimpy  resources  in  a  variety  of 
ways,”  said  Schnedler.  “More  stories  on  nearby 
regional  destinations.  More  how-to  rather  than  des¬ 
tination  stories.  Baigaining  with  freelancers  over 
price.  Working  wires  harder. Trying  to  do  more 
cooperation  with  news-side  when  a  writer  goes 
out  of  town.  Aiming  to  get  more  stories  per  day  out 
of  the  trips  that  are  taken.” 

Of  course,  all  this  can  make  for  a  section  that 
is  not  as  good  as  it  can  be.  For  instance, 
Schnedler  noted  that  wire  stories  “often  lack  the 
local  focus”  that  a  particular  newspaper’s  readers 
desire. 

Just  what  exactly  are  some  travel  editors  facing? 
According  to  Schnedler ’s  survey,  10  of  the  28 
editors  produce  their  weekly  section  with  no  help 
(with  two  of  these  10  having  other  duties),  and 
nine  other  editors  have  only  a  part-time  second 
staffer. 

Ten  of  the  28  have  freelance  budgets  of  less 
than  $10,(XX)  a  year  (under  $200  a  week),  with 
three  of  them  having  no  budget  at  all.  At  the  same 
time,  13  of  the  28  papers  won’t  let  their  travel  edi¬ 
tor  buy  freelance  stories  from  subsidized  trips. 


An  informal 
survey  of  travel 
editors  revealed 
that  many  are 
struggling  with 
inadequate 
budgets 
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In  Search  Of 
Hometown  Pundits 


Opinion  editors  are  seeking 
out  more  local  talent  to  write  op¬ 
ed  columns  but  finding  out  that 
developing  them  is  a  talent  itself. 

This  was  the  picture  that 
emerged  during  interviews  and 
panel  discussions  when  opinion  editors  convened 
recently  in  Los  Angeles. 

Several  said  they  still  rely  fairly  heavily  on  syndi¬ 
cated  columnists,  even  while  scraping  their  com¬ 
munities  to  uncover  home-grown  writers  with 
something  to  say  that  impacts  more  meaningfully 
in  the  lives  of  readers.  Sub¬ 
jects  include  education,  wel¬ 
fare,  crime,  race  relations,  gay 
and  lesbian  issues  or  the  ups 
and  downs  of  single  mother¬ 
hood. 

Conferees  at  the  annual 
meeting  of  the  Association  of 
Opinion  Page  Editors  (AOPE) 
represented  newspapers 
ranging  from  the  Wall  Street 
Journal  and  Los  Angeles 
Times  to  the  Eug,ene:,OTc., Register-Guard. 

AOPE  President  Tom  Wellman  of  the  Toledo  Blade 
said  his  entire  Saturday  opinion  page  is  given  over  to 
local  contributors,  and  two  others  get  Sunday  space. 

“The  syndicated  pundits  still  dominate  weekdays, 
but  there  is  a  strong  interest  in  viewpoints  from  the 
community,”  he  noted.The  Saturday  Essay  page,  Well¬ 
man  reported,  has  brought  a  big  increase  in  letters 
to  the  editor. 

“It’s  not  the  easiest  way  to  get  op-ed  material,  but 
what  the  locals  write  hits  closer  to  home  for  our 
readers,”  commented  Diane  Ollis  of  the  Austin 
(Texas)  American-Statesman.  Her  reference  to  the 
difficulty  of  corralling  good  communicators  locally 
was  voiced  by  several  other  op-ed  editors  —  partic¬ 
ularly  those  on  smaller  papers  with  limited  staffs  — 
who  mentioned  the  time  consumed  in  editing 
sometimes  awkward  copy,  getting  pundits  who  can 
meet  deadlines  and  impressing  on  them  the  need 
for  tight  writing. 

“Nevertheless,  I  see  a  value  in  not  relying  entirely 
on  traditional  syndicated  columnists,”  said  Eric  Ring- 
ham  of  the  Mirmeapolis  Star  Tribune. ‘‘Ym  trying  to 
give  younger  writers  a  chance  to  express  their  ideas 
on  such  subjects  as  welfare,  crime  and  other  things.” 

During  a  panel  session  he  moderated  on  the 
problems  faced  by  op-ed  editors,  Ringham  said  he 
was  “tired”  of  paying  $35  a  week  to  syndicates  for 
writers  he  may  only  use  once  a  year.  He  lauded  Tri- 
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They're  a  great 
way  to  curry 
local  readership, 
but  not  as 
easy  as  1-2-3 


bune  Media  for  offering  to  sell  its  contributors  on  a 
“per  use”  basis.  Some  in  the  audience,  citing  their 
limited  budgets,  also  spoke  out  against  syndicate 
contracts  that  don’t  take  usage  into  account. 

This  prompted  Alan  Shearer,  editorial  director  and 
general  manager  of  the  Washington  Post  Writers 
Group,  to  advise  from  the  audience:  “If  you’re  only 
using  a  writer  once  a  year,  don’t  buy  the  column.” 
Shearer  said  his  group  will  not  sell  material  on  a  per¬ 
use  basis  “because  we  treat  a  piece  as  exclusive  in 
your  market.” 

In  an  interview.  Shannon  Littejohn  of  the  Wichita 
(Kan.)  Eagle,  said  syndi¬ 
cated  columnists  currently 
account  for  only  half  of 
her  page  as  the  paper 
moves  toward  increasing 
community  input. 

For  its  “Community 
Connections”  feature,  she 
continued,  “I  look  for  peo¬ 
ple  who  are  involved  in 
something.  They  are  usu¬ 
ally  the  movers  and  shak¬ 
ers  in  town.” 

For  most  of  the  editors, 
the  decision  to  veer  toward  backyard  voices  stems 
from  what  the  Miami  Herald's  Richard  Bard  termed 
the  need  for  “local  perspective.” 

“We  want  to  give  readers  something  they’re  not 
getting  from  CNN  or  the  Internet,”  explained  Mari¬ 
lyn  Duck  of  the  Santa  Rosa,  Calif.,  Press  Democrat. 
“Generally,  there  is  less  writing  quality  with  local 
contributors,  but  we  also  get  some  very  good  writ¬ 
ers  since  this  is  a  city  with  high  demographics  in 
education.” 

Jewell  Reilly  of  the  Sacramento  Bee  said  two- 
thirds  of  her  opinion  page  still  is  allotted  to  syndi¬ 
cated  columnists  —  although  discovering  local  con¬ 
tributors  is  no  problem,  as  she  observed  dryly, 
“There  are  a  lot  of  advocates  in  Sacramento.” 

How  a  newspaper  can  recruit  and  cultivate  its 
own  stable  of  writers  was  exemplified  at  a  panel  fea¬ 
turing  five  of  them  from  the  pages  of  the  Los  Ange¬ 
les  Times',  a  history  professor,  literature  professor, 
high  school  teacher,  pro-life  activist  and  African- 
American  lawyer. 

Times  op-ed  articles  editor  Mary  Heffron  Amo 
said  they  were  picked  mainly  on  the  strength  of 
other  writing  they  had  done,  their  reputation  for 
advocacy,  or  on  the  basis  of  a  freelance  submission 
that  stood  out  from  the  massive  pile  of  manuscripts 
pouring  in  every  day.  Others,  she  said,  were  subjects 


“The  syndicated 
pundits  still  dominate 
weekdays,  but  there 
is  a  strong  interest 
in  viewpoints  from 
the  community” 

—  AOPE  President 
Tom  Wellman 


Opinion  Protected,  Not  Immune,  Lawyer  Warns 


OP-ED  PAGE  EDITORS  comfort¬ 
able  in  the  belief  that  trafficking 
an  opinion  makes  them  immune  from 
libel  suits  ought  to  worry,  according 
to  a  legal  expert. 

“You  should  not  let  down  your 
guard  because  it’s  an  opinion  piece,” 
said  Robert  D.  Richards,  a  lawyer  and 
associate  professor  of  law  and  journal¬ 
ism  at  Penn  State  University. 

In  an  address  to  the  recent  annual 
conference  of  the  Association  of 
Opinion  Page  Editors  (AOPE)  in  Los 
Angeles,  Richards  warned  that  opin¬ 
ion  articles  have  been  vulnerable  to 
defamation  suits  since  the  U.S. 
Supreme  Court  ruled  in  favor  of  the 
plaintiff  in  Milkovich  vs.  Lorain  Jour¬ 
nal  in  1990. 


In  that  case,  a  wrestling  coach  sued 
the  paper  for  a  sports  column  in 
which  the  writer  opined  that  the 
coach  had  lied  to  a  committee  investi¬ 
gating  about  an  altercation  at  a 
wrestling  match. 

Richards,  the  founding  director  of 
the  Pennsylvania  Center  for  the  First 
Amendment  at  Penn  State,  said  the 
decision  meant  “there  is  no  automatic 
constitutional  protection  for  state¬ 
ments  of  opinion.  Accordingly,  there  is 
a  need  to  take  a  closer  look  to  see  if 
there  are  trouble  spots  to  avoid  when 
editing  your  paper.” 

Statements  that  could  be  reason¬ 
ably  undersUKKl  as  “declaring  or 
implying  a  provable  assertion  of  fact” 
could  pose  legal  problems,  he  pointed 


out.  Opinion  or  not,  Richards  said, 
danger  lurks  if  readers  assume  the 
writer  had  some  facts  as  a  basis  t()r 
his  opinion. 

Milkoi ich  notwithstanding,  “pure 
opinion”  remains  pretty'  much  as  well 
protected  as  it  was  before  the  ruling. 
Richards  said. 

The  question,  he  said,  turns  on  the 
difference  between  pure  opinion  and 
opinion  based  on  wrong  information, 
incomplete  facts  or  an  “errt)neous 
assessment  of  the  facts.” 

“There  is  nothing  we  can  do  that 
will  stop  someone  from  suing  you,” 
he  said,  “but  we  can  knik  at  how  to 
reduce  the  chances  that  a  lawsuit 
filed  against  you  will  not  be  success¬ 
ful.”  —  M.L.  Stein 


of  a  news  or  feature  story  that  caught  someone’s 
eye. 

Robert  Davidoff,  the  history  professor,  who 
focuses  on  gay  and  lesbian  matters,  co-wrote  the 
book  Created  Equal:  Why  Gay  Rights  Matter  in 
America.  He  said  he  was  grateful  for  the  editing  he 
receives  from  Times  staffers  but  feels  his  op-ed 
essays  help  eliminate  the  public’s  “bogus  notions”  of 
gays  and  lesbians. 

“Readers  should  know  who  we  are,”  he  added. 

At  the  other  end  of  the  spectrum,  Susan  Carpen¬ 
ter  McMillan,  who  writes  in  support  of  the  pro-life 
movement  and  traditional  values,  also  felt  fulfilled  as 
an  op-ed  writer,  although  she  portrayed  herself  as 
being  “typecast”  and  having  to  cope  with  “liberal” 
newspapers.  McMillan,  who  expressed  a  desire  to 
spread  out  as  a  writer,  recalled  how  she  visited 
Northern  Ireland  and  interviewed  with  IRA  leaders 
with  the  idea  of  doing  a  piece  on  the  movement. 

When  she  submitted  it  to  the  Times,  she  said,  “I 
was  told  it  was  the  best  thing  I  had  done,  but  they 
couldn’t  use  it  because,  ‘You’re  not  known  in  this 
field.’  ” 

Another  panelist,  Neu’sday  op-ed  editor  Noel 
Rubinton,  advised  colleagues  in  search  of  writers:  “It 
takes  a  tremendous  amount  of  time  and  it  helps  if 
you  know  what  you’re  looking  for,  whether  it  be  an 
expert  on  conservative  issues,  feminism  or  another 
specialty.”  Before  taking  on  conservative  pundit 
James  Pinkerton,  who  is  now  syndicated,  Rubinton 
sounded  him  out  over  a  two-hour  lunch,  the  editor 
said. 

One  op-ed  slot  that  is  not  adequately  filled 
involves  America’s  fest-growing  Hispanic  popula¬ 
tion,  said  Los  Angeles  Times  columnist  Frank  del 
Olmo,  who  urged  the  editors  to  search  for  writers  to 
fill  the  gap.  However,  he  conceded  the  effort  to  be 
“labor-intensive”  and  suggested  college  professors  as 
the  best  prospects. 


Move  On 
To  Revive 
NWICO 

At  least  27  nonaligned  nations  are  trying  to 
revive  the  so-called  New  World  Information 
and  Communication  Order  (NWICO),  which  is  the 
doctrine  that  free-press  advocates  thought  they 
had  long  ago  wiped  off"  the  agenda  of  the  United 
Nations  Educational  Scientific  and  Cultural  Organi¬ 
zation. 

At  a  little  publicized  meeting  in  Nigeria  in  Sep¬ 
tember,  information  ministers  of  the  nonaligned 
group  pledged  to  seek  “re-activation”  of  NWICO, 
according  to  an  account  in  the  World  Press  Free¬ 
dom  Committee  bulletin. 

The  nonaligned  information  ministers  issued  a 
declaration  saying  developed  nations  “were  em¬ 
ploying  their  media  to  disseminate  false  and  distorted 
information  of  events  in  developing  countries.” 

The  ministers  said  “a  handful  of  states  and  indi¬ 
viduals  maintained  virtual  control  over  the  flow'  of 
information  which  increasingly  contained  propa 
ganda,  deviationist  teachings,  warped  ideologies 
and  pornographic  materials.” 

The  ministers  urged  the  international  commu¬ 
nity  to  “take  concrete  steps  to  stem  such  irrespon¬ 
sible  acts.” 

While  Paris-based  UNESCO  has  abandoned  the 
concept  at  the  urging  of  Western  nations  con¬ 
cerned  that  it  gives  governments  too  much  power 
to  control  information,  the  resuscitation  of  the 
concept  could  bring  it  back  before  the  United 
Nations  in  New  York,  since  NWICO  is  still  men¬ 
tioned  in  annual  resolutions  of  the  90-nation  U.N. 
Committee  on  Information. 
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BY  DOROTHY  GIOBBE 


On  The 
Record 


An  investigative  reporter  for 

the  Record,  in  Bergen  County,  N.J., 
resigned  from  the  newspaper  after 
he  was  cleared  in  an  internal 
inquiry  that  examined  whether  he 
used  his  newspaper  affiliation  to 
benefit  a  side  business. 

Reporter  Michael  Moore  said  his  early  November 
departure  was  due  partly  to  a  lack  of  support  from 
Record  management  in  the  wake  of  the  inquiry. 
Additionally,  he  said,  his  reporting  was  stifled 
because  of  political  pressure  exerted  by  New  Jersey 
state  politicians. 

neporterat  The  Record  steadfastly 

maintains  that  politics  play  no 
idlly  fOSiOnS  ^  editorial  policies  and 

that  the  inquiry  into  Moore’s 

'  vindication  side  business  was  conducted 

fairly.  Editor  Glenn  Ritt  said 

in  internal  the  newspaper  is“terribl>'  sad¬ 
dened”  by  the  entire  situation. 


;n  Moore’s  side  busi-  I  think  it  S  Cl 

as  publicized  in  arti-  problem  WheU 
other  newspapers, 

/  management  COlleUglieS  dVe 

led  an  internal  actuallv  inveStiQatinQ 

i  into  whether  the 

er  had  used  sane-  yOU  With  the 

DMV’  searches  to  permission  of  the 
t  Dig  Dirt.  „  ,  , 

ugh  the  inquiry  netVSpdpeV,  MoOVe 

no  improper  behav-  said.  "...  ifs  like  d 
Moore’s  part,  editor  ,  ,  .  , 

aid  the  reporter’s  bdd  mOVte,  dnd 

ownership  of  Dig  fhdfs  the  mdin  fdCtOT 

^reated  the  appear-  Why  I  COUldn  t  pp 

ance  and  potential  bdCk  tO  WOrk  there.” 
for  a  conflict  of 

interest,”  according  to  a  staff  memo.  The 
memo  added  that  disciplinary  action  was 
[taken  against  Moore. 

^  Moore  is  peeved  about  the  way  the 

I  inquiry  was  handled,  and  says  the  newspa¬ 
per  should  have  brought  in  an  objective 
professional. 

“I  think  it’s  a  problem  when  colleagues 
are  actually  investigating  you  with  the 
[permission  of  the  newspaper,”  Moore  said. 

*  “ ...  it’s  like  a  bad  movie,  and  that’s  the 
I  main  factor  why  I  couldn’t  go  back  to  work 
I  there.” 

I  He  added  that  the  paper  refused  to  pub- 
llicly  support  him  after  he  was  cleared. 

I  Specifically,  Ritt  told  the  Newaric  Star- 
I  Ledger  that  the  Record  was  conducting  an 
^  inquiry  into  Moore’s  side  business,  but 
after  Moore  was  cleared,  no  public  state- 
Record  reporter  Michael  Moore,  who  resigned  from  the  paper  last  month,  has  ment  came  from  the  Record  and  no 
operated  Dig  Dirt  since  last  spring.  Billed  as  an  "information  broker,"  the  follow-up  appeared  in  the  New  Jersey 
company  offers  database  searches  of  personal  information.  media. 


^  DIGGING  IN  THE  DIRT 

In  addition  to  his  job  at  the 
Record,  Moore  is  the  owner  of  Dig  Dirt,  a  company 
which  his  brother  helps  to  run.  Dig  Dirt  bills  itself  as 
an  “information  broker”  (its  Web  page  can 


Dig  Dirt  Inc. 


Welcome  to  the  Dig  Dirt  Inc.  Web 
li^ttse  what  yon  don't  know 
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“Ritt  made  comments  to 
the  news  media  saying  that  I 
was  under  investigation,  and 
for  him  not  to  release  com¬ 
ments  to  the  news  media 
after  I  was  cleared  —  I  just 
don’t  understand  that,”  Moore 
said. 

Jennifer  Borg,  vice  presi¬ 
dent  of  Human  Resources  at 
the  Record,  contends  the 
inquiry  was  properly  con¬ 
ducted  by  Ritt  and  managing 
editor  Vivian  Waixel,  with  the 
“input  and  advice”  of  Moore’s 
two  immediate  supervisors. 

The  newspaper  didn’t  issue 
a  statement  to  the  media,  Ritt 
said,  because,  “It  is  not  our 
intention  to  release  the  results 
of  our  investigation  to  the  press.  We  deal  with  [ethi¬ 
cal]  issues  internally.” 

Borg  added,  “There  is  no  obligation  on  our  part  to 
give  the  public  the  results  of  that  investigation.” 

Moore  has  operated  Dig  Dirt  since  last  spring. 
While  Record  executives  say  they  didn’t  know 
about  the  company  until  it  was  brought  to  their 
attention,  Moore  wonders  how  and  why  Dig  Dirt 
suddenly  became  a  public  issue. 


The  suggestion  that  she  singled  out 
Dig  Dirt  to  get  Moore  to  back  off  ofTor- 
ricelli,  Weinberg  said,  “is  offensive  and 
unrealistic.” 

The  assemblywoman  contends  that 
she  was  unaware  that  Moore  owned  Dig 
Dirt.  She  said  that  although  she  knew 
Moore  was  a  Record  reporter,  she  had 
“no  idea”  that  he  wrote  the  articles  about 
Torricelli. 

“If  someone  had  asked  me  who  had 
the  byline  on  the  [Torricelli]  story,  I 
couldn’t  have  told  them,”  Weinberg  said. 

So,  out  of  hundreds  of  private  inves¬ 
tigative  and  “information  brokers”  listed 
in  the  phone  book  and  on  the  Internet, 
why  did  Weinberg  pick  Dig  Dirt? 

Essentially,  Weinberg  said,  because 
someone  dropped  it  in  her  lap. 

CONCERNED  CONSTITUENT? 

For  almost  a  year,  Weinberg  has  been  speaking 
publicly  about  the  issues  of  access  to  DMV  records 
and  privacy  concerns. 

The  New  Jersey  state  legislature  is  woridng  on  a 
bill  that  would  prohibit  the  DMV  from  giving  that 
information  to  anyone  except  law  enforcement,  car 
insurance  agencies,  and  properly  credentialed 
reporters.  The  legislature  also  is  considering 


“rm  not  going  to  bend  over  for 
anybody,  because  I  don’t  give  a 
shit.  I  will  not  rupture  the 


integrity  of  this  newspaper. 

Our  integrity  is  not  for  sale  at 
any  price.” 

—  Malcolm  Borg,  publisher, 
Bergen  County  (N.J.)  Record 


POL  PALS 

The  New  Jersey  political  environment  this  fall 
was  highly  charged.  Democratic  Congressman 
Robert  Torricelli  was  neck  and  neck  with  Republi¬ 
can  Dick  Zimmer  in  one  of  the  dirtiest  U.S.  Senate 
races  in  the  country. 

During  the  campaign,  Moore  co-wrote  two 
unflattering  articles  about  Torricelli’s  relationship 
with  Korean  businessman  Harvard  Jee,  who  fled  the 
U.S.  following  a  1984  indictment  on  charges  of  bilk¬ 
ing  $34  million  from  three  banks. 

I’he  articles  attracted  national  attention  and  put 
the  Torricelli  campaign  on  the  defensive  during  the 
critical  home  stretch  of  the  race. 

A  political  ally  and  longtime  friend  of  Torricelli’s, 
New  Jersey  Assemblywoman  Loretta  Weinberg,  held 
a  press  conference  in  late  October  on  one  of  her 
pet  issues:  access  to  DMV  records.  Weinberg 
believes  the  records  are  too  easily  available  to 
potential  criminals. 

In  her  press  conference,Weinberg  used  two  com¬ 
panies  as  examples  to  decry  the  ease  with  which 
she  said  she  was  able  to  obtain  personal  informa¬ 
tion  via  the  Internet  by  using  a  sample  license  plate 
number. 

One  of  the  companies  was  Brooklyn-based 
Compinstall.  The  other  was  Moore’s  Dig  Dirt.  But 
Compinstall  isn’t  accessible  through  the  Internet, 
and  Dig  Dirt  never  performed  a  search  or  yielded 
any  results  for  Weinberg. 

As  soon  as  Moore  was  linked  with  Dig  Dirt,  the 
Record  began  its  inquiry  and  Moore  stopped  writ¬ 
ing  articles  for  the  paper. 


POUTteS:  The  Senate  Race  in  New  Jersey 


TMCDCMOCIIAT  | 

Torricellis  Theme:  Mainstream  vs.  Extreme  | 

By  BRCTT  RVUCY 


THE  SEW  YORK  TIMES  METRO 


On  Nov.  5,  a  New  York  Times  photo  showed  then  N.J.  Rep.  Robert 
Torricelli  campaigning  with  Assemblywoman  Loretta  Weinberg. 
Record  reporter  Michael  Moore  contends  that  Weinberg  may  have 
had  political  motives  for  singling  out  Dig  Dirt  in  a  late  October 
press  conference,  a  charge  Weinberg  denies. 
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Digging  Up  Moore  Dirt? 


Among  its  many  options, 
Michael  Moore’s  company,  Dig 
Dirt,  offers  clients  a  “Bad  Reporter” 
search. 

For  a  $47  fee,  users  can  obtain  bio¬ 
graphical  information  on  reporters, 
including  “libel  suits,  sanctions,  correc¬ 
tions,  retractions,  and  job  termina¬ 
tions.” 

Moore,  who  runs  Dig  Dirt  with  his 
brother,  said  that  the  search  has  never 
been  performed  for  a  client.  He  added 
that  he  was  unaware  of  the  recently 
added  Bad  Reporter  search  because 
he  was  “too  busy”  reporting  on  Con¬ 
gressman  Robert  Torricelli’s  alleged 
relationship  with  a  Korean  fugitive. 

Moore  also  contends  that  the  Bad 
Reporter  search  can  yield  positive 
information  such  as  association  mem¬ 
bership,  and  writing  samples. 

But  some  of  his  Record  co-workers 
were  dismayed  to  discover  that  he 
would  offer  to  broker  such  data  as 
sanctions,  retractions  and  job  termina¬ 
tions. 

“It’s  not  exactly’  what  you  would 
expect  your  colleagues  to  sell,”  said 
Dunston  McNichol,  a  Record  reporter. 
“He’s  our  colleague  and  knows  more 
about  us  and  the  way  we  do  our  jobs 
than  a  routine  database  would  ever 
reveal. 

“’When  we  were  dealing  with 
Moore,  it  was  as  a  colleague  —  not  on 
the  understanding  that  our  dealings 
may  wind  up  in  a  memo  to  a  [Dig  Dirt] 
client  somewhere,”  he  added. 

Mike  Kelly,  a  columnist  at  the 
Record,  said  reporters  always  should 
be  careful  of  tripping  ethical  bound¬ 
aries. 

“I  don’t  think  journalists  should  be 
in  the  business  of  selling  any  product, 
whether  it’s  a  hula  hoop  or  a  private 
investigiative  business,”  Kelly'  said.  “And 


[http://www.pimaicoin/dgdMfno00027.h^ 


Bad  NwongScMBe/Home  Health  Provider  ~  $125  -  We  comb  state 

departmeat  of  hedih  records,  and  the  JCAHO  inspecti<»i  and  sanction  records  of  health 
eve  fhfililifT  This  Search  detemainet  n^iat  types  of  accreditation  the  institution  has  earned 
as  wdl  as  acy  suspensions,  revoked  licenses,  or  sanctions  for  non-comphance.  At  limes,  die 
search  includes  number  of  annual  dea&s  at  die  mstitutioc. 


Bad  H«ne  Healdi  Cve  Worker  ~  $65  -  Is  das  guy/gal,  with  the  tattoos  taking  care  of 
grandma,  even  Hcensed?  With  the  rise  of  home  heatih  care,  it's  tovi^  to  know.  This  search 
answers  Keensieg  question  and  combs  naboiud  and  state  records,  as  weS  as  a  nevA} 
developed  private  database  for  criminal  charges  and  convictions  of  home  healdi  care 
workers. 


Bad  D^loma;  $35.00  ~  Determines  if  die  bachelor’s,  master's,  doctorate,  law  or  medical 
degree  is  from  a  Edce  university  or  coBege.  This  database  stores  the  names  of  hundreds  of 
^losqr  colleges,  or  d^loma  miBs,  where  degrees  are  exchviged  for  a  flat  &e.  Database 
inciudes  hundreds  of  universities  and  die  names  of  the  individuais  who  launched  and  ran 
them,  as  compiled  by  the  FBPs  DipScam*  task  force  and  propnetasy  souses. 

Bad  Reporter  $47.00  -  Provides  baograpfaical  material  on  newspi^Hsr,  magaaase,  fteebnee 
aikl  udevision  reporters.  This  includes  libel  suits,  sanctioiis,  corrections,  retractions,  job 
terminsaions,  and  a  sampling  of  die  types  of  stories  the  individual  has  wtittenfeovered 


Among  its  many  search  options.  Dig  Dirt  oHers  a  "Bad  Reporter"  search,  which 

upset  some  of  Moore's  colleagues  at  the  Record. 

when  it  is  a  private  investigative  busi¬ 
ness,  it  becomes  a  huge  conflict  of 
interest  because  of  its  connection  to 
the  legal  sy’stem.” 

That  said,  Kelly  added  that  he  has 
no  problem  with  Bad  Reporter-type 
searches  —  as  long  as  they  are  sold  by 
nonjoumalists. 

“Reporters  should  be  held  to  the 
same  kind  of  scrutiny  that  police  offi¬ 
cers,  doctors,  and  even  priests  are  sub¬ 
ject  to,”  he  said.  “We  have  to  stand  on 
our  record.” 

As  for  Moore’s  contention  that  the 
search  was  never  used? 

“If  you  walk  around  with  a  loaded 
gun,  it  doesn’t  make  it  any  better  just 
because  you  haven’t  shot  someone,” 


McNichol  said.  “He  was  offering  it  — 
that  was  what  was  offensive.” 

Moore  says  he  can  see  that  point  — 
sort  of. 

“I  guess  it’s  understandable  that 
they  might  be  [upset],  but  that  search 
was  never  conducted  on  anyone,” 
Moore  said. “I  wasn’t  aware  that  it  was 
even  up  there. 

“At  the  same  time,  they  have  to 
understand  that  public  records  arc 
public  records,”  Moore  added.  “Just 
because  I  was  a  reporter  and  that 
search  was  up  there,  I  don’t  necessar¬ 
ily  see  a  problem  with  that.  If  you’re  a 
bad  reporter,  you’re  a  bad  reporter.  If 
you’re  not,  you  have  nothing  to  worry 
about.”  —  Dorothy  Giobbe 


whether  licensed  private  investigators  should  be 
excluded  from  access  to  DMV  records. 

Weinberg  said  that  Richard  O’Neil,  a  constituent 
with  a  private  investigative  business,  contacted  her 
office  because  he  was  furious  that  licensed  private 
investigators  might  be  excluded  while  “information 
brokers  are  free  to  sell  similar  information  over  the 
Internet.  O’Neil  gave  her  the  name  of  two  compa- 
—  Dig  Dirt  and  Compinstall. 

Weinberg  said  that  O’Neil  is  “somebody  I  know 
as  a  constituent  —  I  just  knew  him  casually,  he’s  not 
even  from  the  same  political  party." 

When  O’Neil  gave  her  the  names  of  Compinstall 
and  Dig  Dirt, Weinberg  used  those  two  as  examples 
in  her  press  conference,  she  said. 


Did  Weinberg  ever  question  O’Neil’s  motivation 
for  giving  her  the  names  of  Dig  Dirt  and  Compin¬ 
stall? 

“No,  because  [O’NeU]  had  a  pretty  legitimate  rea¬ 
son  for  being  angry  from  his  point  of  view,”  Wein¬ 
berg  said,  noting  the  potential  exclusion  of  Ucensed 
private  investigators. 

O’Neil  confirmed  that  he  passed  along  the  infor¬ 
mation  about  Compinstall  and  Dig  Dirt  to  Wein¬ 
berg.  O’Neil  knew  Moore,  and  was  aware  of  Dig 
Dirt.  He  used  Compinstall,  he  said,  because  the  com¬ 
pany  recently  sent  out  marketing  literature  which 
he  showed  to  Vfeinberg. 

I  talked  to  Loretta  and  gave  her  a  copy  of  the 
postcard  and  said  this  isn’t  the  only  one,  there  are 
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thousands  of  people  selling  information  online,” 
O’Neil  said. 

While  he  didn’t  mention  Moore  by  name,  O’Neil 
said,  he  told  Weinberg,  “You’ve  got  a  guy  who’s  a 
reporter  at  the  Record  selling  this  stuff,”  and  named 
Dig  Dirt. 

(A  representative  from  Compinstall  declined  to 
comment). 

O’Neil  said  that  he’s  sorry  that  the  ensuing  con¬ 
troversy  ended  with  Moore’s  resignation  from  the 
Record. 

“I  feel  bad  for  him,  I  really'  do,”  O’Neil  said.  “I 
didn’t  expect  it  to  come  to  a  situation  of  reporter’s 
ethics.  I  was  just  trying  to  illustrate  the  absurdity'  of 
the  issue  and  I  wanted  something  done  about  it.” 

O’Neil  also  spoke  to  a  Michelle  Pellemans,  a 
reporter  for  the  Gloucester  County  Times  in  south¬ 
ern  New  Jersey.  O’Neil  says  he  told  her  about 
Moore’s  connection  with  Dig  Dirt,  which  Pellemans 
reported  in  an  article.  Shortly  after,  the  Record 
inquiry  began. 

POLITICAL  PRESSURE? 

Moore  also  contends  his  reporting  at  the  Record 
was  stifled  in  part  because  of  Torricelli’s  relation¬ 
ship  with  the  publisher  of  the  newspaper,  Malcolm 
Borg. 

Moore  and  Tom  Fitzgerald,  the  co-writer  on  the 
two  Torricelli  articles,  were  planning  a  third  install¬ 
ment  on  Torricelli’s  relationship  with  the  fugitive. 
The  piece  hadn’t  been  written  yet,  but  Moore  con¬ 


tends  the  information  in  the  planned  article  would 
have  been  “damning”  to  Torricelli. 

Watxel  said  the  possible  third  installment  is  “an 
ongoing  situation”  and  that,  the  newspaper  wanted 
to  make  sure  “we  could  back  up  what  we  were  writ¬ 
ing.” 

Ritt  added  that,“We  continue  to  worit  at  the  inves¬ 
tigation  and  we  sure  hope  it  gets  finished  soon.”  He 
added  that  Moore’s  activities  “interfered  with  the 
momentum”  of  the  story'. 

A  Record  source  close  to  the  situation  said  it’s 
“hard  to  tell”  why  the  story  wasn’t  pursued. 

“There  was  something  weird  going  on,  but  in 
journalism  there  are  enough  gray  areas  so  that  it’s 
not  so  easily  explained,  although  1  tend  to  agree  with 
Moore,”  the  source  said.  “It  was  a  judgment  call.” 

Asked  whether  the  newspaper  is  pursuing  the 
story  in  Moore’s  absence,  the  source  said  “there 
doesn’t  seem  to  be  much  of  a  push  toward  it.” 

Moore  said  that  Record  publisher  Borg’s  relation¬ 
ship  with  Torricelli  may  have  afferted  editorial  policy. 

“Strange  things  go  on  at  election  time,”  Moore 
said.  “Torricelli  had  a  direct  line  to  the  publisher. 
Who  knows  what  they  were  talking  about?  I  think 
it’s  a  problem,  and  I  think  it’s  troubling. 

“1  think  Borg  being  in  contact  with  Torricelli 
doesn’t  help  when  we’re  trying  to  get  our  story  in 
the  newspaper,”  Moore  added.  “And  I  think  if  [Borg] 
was  talking  to  Torricelli,  he  should  have  briefed  the 
editors.” 

(See  Record  on  page  36) 
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The  first  statement  in  this 

summer  thriller  is  that  “Russell 
Frederickson  is  dead.” 

Frederick-son  is,  or  was,  the  star  inves¬ 
tigative  reporter  for  a  fictitious  overzeal- 
ous  dail>’,  the  Herald,  in  Washington,  D.C. 

Before  the  b<x)k  careens  to  its  finale, 
a  half  dozen  Ixxlies  are  piled  up  by 
murder  or  suicide.  There  are  shootouts 
and  car  chases,  the  kind  of  stuff  that 
high  (Ktane  movies  are  made  of 
One  is  tempted  to  say,  “Marilyn 
Quayle,  you’re  no  Margaret  Truman,” 
who  cut  an  impressive  swath  in  the 
mystert'  genre  also  milking  official  and 
higli-level  Washington  as  her  stage. 

But  the  wife  of  the  former  vice  presi¬ 
dent  and  her  sister  have  done  a  com¬ 
mendable  job  in  creating  a  readable 
and  highly  suspenseful  novel.  It  never¬ 
theless  could  be  shorter,  redundant  in 
parts  in  the  first  half  of  the  book,  per¬ 
haps  the  re.sult  of  overlapping  in  the 
ct)llaboration. 

ITiere  are  no  surprises  as  to  who  the 
bad  guys  and  good  guys  are  in  general. 
Most  of  the  Democratic  incumbent 
administration  in  this  novel,  from  the 
president,  "with  his  insatiable  sexual 
appetite,”  to  most  of  the  members  of 
his  staff  have  serious  character  flaws, 
llie  president  is  never  named,  but 
called  POITIS,  for  “President  of  the 
United  States.”  He  is  hardly  more  than  a 
puppet  of  the  dragon-like  attorney  gen¬ 
eral. 

Among  the  gcxxl  guys  is  the  book’s 
hen),  a  conservative  African-American 
senator  fn)m  Cieoi^ia,  Bob  Grant.  A  dis¬ 
tinguished  former  college  president. 
Grant  and  his  family  are  the  epitome  of 
“family  values,”  namely  fidelity'  and 
responsible  upbringing  of  the  children. 

The  b<x)k  starts  nine  days  before 
election  day.  Cirant  is  running  for  a  third 
term,  and  he  is  so  popular  that  if  he 
wins,  he  is  likely  to  be  the  standard 
beamr  against  the  incumbent  president 
in  a  future  election. 

Much  of  the  b<x)k  is  spent  serving 
up  the  outrageous  dirty'  tricks  to  dis¬ 


credit  Grant,  including  pinning  on  him 
the  murder  of  the  reporter, 

Frederickson,  and  other  murders  and 
setting  up  Grant’s  loyal  son,  Bailey,  in  a 
drug  bust. 

Forced  into  hiding  as  the  “feds”  put 
out  a  shoot-to-kill  order  on  him.  Grant  is 
joined  by  an  effective  Israeli  intelli¬ 
gence  agent  and  a  southern  sheriff, 
who’s  a  spitting  image  of  Carroll 
O’Connor’s  sheriff  in  TV’s  In  the  Heat 
of  the  Night.  Grant,  much  like  in  The 
Fugitive,  constantly  evades  capture. 

When  he  has  accumulated  the  evi¬ 
dence  showing  his  innocence  on  all 
charges,  he  manages  to  gain  access  to  a 
national  TV  studio  and  names  names  of 
the  perpetrators  of  the  crimes  for 
which  he  was  being  framed. 

Arrayed  against  Grant  for  much  of 
the  novel  is  the  vicious,  mean-spirited 
editor  of  the  Herald,  Peter  Evans.  He 
allows  only  negative  material  on  Grant 
to  appear  in  the  Herald. 

Despite  their  family’s  own  newspa¬ 
per  ties  in  Indiana,  the  authors  do  not 
have  much  love  for  the  press.The 
media  at  times  in  the  book  are  referred 
to  as  “vultures,”“stooges,”“snakes,” 
“beasts”  and  “puppy’s  training  paper.” 

The  lxx)k  is  also  a  likely  milestone  in 
religious  publishing,  as  traditional  reli¬ 
gious  publishers  turn  to  broader  genres 
such  as  the  romance  novel  and  myster¬ 
ies  to  proclaim  the  faith.This  book  is 
replete  with  references  to  God,  faith, 
prayer,  church,  grace,  hymns  and 
Scripture.There  are  no  off-color  swear 
words,  unless  you  count,  “mother  lover,” 
“dadbum,”“blast”  and  “corncob  up  their 
britches.” 
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IT  WAS  A  headline  in  Editor  & 
Publisher  magazine  —  “Oregon 
Weekly  Files  Antitrust  Suit  Against 
Gannett”  —  that  started  Richard 
McCord,  publisher  of  the  weekly  Santa 
Fe  Reporter,  thinking. 

'fhe  Community  Press  in  Salem, 

Ore.,  had  sued  Gannett  in  federal  court 
saying  the  giant  chain  had  intentionally 
and  unfairly  forced  it  to  close. 

McCord’s  ears  picked  up  because  the 
chain  had  acquired  Santa  Fe’s  daily  New 
Mexican.  WovneA  about  being  forced  out 
of  business  by  the  chain  also,  he  decided 
to  go  to  Oregon  to  study  tactics  used 
by  the  chain  in  order  to  be  prepared  to 
ward  off  an  onslaught  on  his  paper. 

He  gained  access,  without  misrepre¬ 
sentation,  to  supposedly  sealed  docu¬ 
ments  at  the  courthouse  in  Portland 
and  spent  three  days  copying  docu¬ 
ments  in  the  Salem  case. 

And  he  produced  Gannett  memos 
and  directives  setting  forth  “Operation 
Demolition”  accomplished  by 
“Doberman”  —  terms  used  by  Gannett. 

The  documents  spoke  all  too  clearly. 
One  signed  by  the  Salem  publisher 
declared,  “Our  goal  is  to  fatally  cripple 
the  Community  Press,  and  to  accom¬ 
plish  this  we  have  instituted  ‘Operation 
Demolition.’” 

A  directive  to  the  sales  staff  empha¬ 
sized,  “It  is  important  in  any  aggressive 
sales  organization  to  have  a  positive 
sales  program  to  actively  attack  other 
media,  namely  the  Community  Press? 

Each  folder  he  opened,  said  McCord, 
“revealed  a  new  weapon  they 
[Gannett]  had  used.”  One  “was  coercing 
firms  doing  business  with  Gannett’s 
daily  papers  to  drop  out  of  the  weekly.” 
Another  “w'as  the  creation  of  question¬ 
able  ‘associations’  to  give  advertisers 
special  rates  on  the  understanding  that 
they  would  stop  using  the  weekly.” 

The  lawsuit  accused  Gannett  of 
“extremely  callous”  disregard  of 
antitrust  laws. 

The  case  was  settled  out  of  court 
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with  an  unspecified  amount  awarded  to 
Community  Press.  McCord  decided  to 
tell  the  Salem  story  in  Santa  Fe  and 
devoted  six  pages  in  the  Santa  Fe 
Reporter. 

“The  Newspaper  That  Was  Murdered” 
package,  published  to  ward  off  “a  Salem- 
like  campaign  in  Santa  Fe,”  was  effective. 

“Nothing  resembling  the  Salem  cam¬ 
paign  was  launched  against  us,”  McCord 
said. 

Gaining  a  kind  of  reputation  as  a 
chain  buster,  McCord  was  invited  to 
Green  Bay,Wis.,  to  help  save  a  small 
daily,  the  News-Chronicle,  from  the  over¬ 
shadowing  Gannett  paper,  the  Press- 
Gazette.  He  takes  on  the  challenge  to 
stand  up  to  the  giant  again,  and  achieves 
a  measure  of  success. 

McCord  includes  a  brief  history  of 
the  Gamiett  chain,  as  well  as  of  the 
smaller  papers,  the  Joint  Operating 
Agreement  in  Detnjit,  the  role  of 
Gannett’s  A1  Neuharth  and  various  con¬ 
flicts  of  “David  vs.  Goliath”  in  various 
cities. 

Through  it  all  is  narrative  approach 
and  particles  of  humor. 

McCord  makes  an  effort  in  each  case 
study  to  secure  comment  from  Gannett. 
One  says  Gannett  was  not  trying  to 
eliminate  competition.  “It’s  our  job  and 
our  right  to  compete.That’s  what  we’ve 
done  and  what  we  are  going  to  contin¬ 
ue  to  do.” 

With  most  of  the  accounts  in  this 
book  taking  place  in  the  late  1970s  and 
early  1980s,  the  book  does  seem  a  little 
dated. 

Before  going  to  Santa  Fe,  McCord 
worked  for  Newsday. 
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AS  A  MAJOR  player  in  covering 
the  White  House  —  he  is  a  for¬ 
mer  president  of  the  White 
House  Correspondents’ Association  — 
Kenneth  Walsh  of  U.S.  News  &  World 
Report  has  the  inside  story  of  president 
press  relations  since  1986. 

He  also  includes  a  brief  history  of 
presidential  press  relations  going  back 
to  George  Washington  and  his  com¬ 
plaint  about  “malignancy”  in  the  press. 

The  Clinton  administration,  in  his 
view,  went  out  of  its  way  to  offend  jour¬ 
nalists  and  “the  White  House  seemed  to 
disdain  journalism  as  a  profession  and 
journalists  as  individuals.” 

He  says  “one  of  the  Clintonites’ 
biggest  problems  was  their  failure  to 
feed  the  beast,’  ”  the  media,  and  to  sup¬ 
ply  enough  “doggie  biscuits”  for  the 
press,  using  a  term  coined  by  former 
Sen.  Lloyd  Bentsen. 

Walsh  seems  to  want  it  both  ways. 

On  the  one  hand,  he  denounces  the 
perks  of  the  White  House  corps  in  the 
old  days  and  even  calls  for  the  star-stud¬ 
ded  reporters  to  release  financial 
reports.  On  the  other  hand,  he  misses 
the  coziness  of  the  former  days  and  in 
efforts  to  establish  “relationships.” 

Walsh  seems  to  have  been  closest  to 
George  Bush  and  spent  time  with  him 
often  at  Kennebunkport,  Maine.  Walsh 
includes  examples  of  Bush’s  mangling  of 
the  English  language  and  gives  a  less 
than  glowing  picture  of  Barbara  Bush. 
(Walsh  devotes  a  whole  chapter  to 
Hillary  Clinton’s  contempt  for  the  press 
and  her  problems  with  the  press.) 

One  can’t  help  but  wonder  if  Walsh  is 
too  critical  of  the  current  administra¬ 
tion’s  press  relations  as  Clinton  did  “end 
runs,”  as  Walsh  calls  it,  around  the  press 
through  town  meetings  and  frequent 
appearances  on  radio  and  television  call- 
in  talk  shows.  The  president  did  enjoy 
high  ratings,  particularly  in  1996,  but 
perhaps  Wal.sh  would  strike  that  off  to 
improved  press  relations  under 
McCurry. 


Walsh  blames  the  downgrading  of  tlie 
White  House  press  corps  in  the  1990s 
to  “the  diminution  of  the  presidency 
itself,”  with  lessening  of  Cold  War  ten¬ 
sion  and  the  speaker  of  the  house  “as 
virtually  an  equal  partner”  with  the  pres¬ 
ident. 

Other  factors  in  “the  declining  impor¬ 
tance  of  the  president:)'  in  the  news 
business”  is  the  lack  of  interest  in  watch¬ 
ing  the  president  24  hours  a  day  and 
escalating  costs  of  keeping  up  with  the 
president  on  the  road. 

Yet,  he  says,  “in  the  everday  life  of  the 
White  House  press  corps,  nothing 
diminished  the  allure  of  the  beat  more 
than  the  constant  foul-ups  and  petty 
humiliations  that  reporters  endured 
because  of  the  initial  incompetence  or 
inexperience  of  the  Clinton  press  staff.” 

He  tells  of  a  frustrating  day  when  one 
bureaucrat  after  another  would  be 
hours  late  or  cancel  out  of  a  scheduled 
interview  because  of  a  “meeting.”  He 
offers  his  insights  into  some  sins  of  the 
press  corps. 

The  media  are  not  only  too  subjec¬ 
tive,  with  every  “rookie”  reporter  becom¬ 
ing  an  analyst,  seeking  an  edge  in  com¬ 
petition,  but  also  the  media  are  “exces¬ 
sively  negative,”  especially'  toward  the 
president. 

He  blames  the  negative  approach,  in 
part,  to  the  changing  campaign  proce¬ 
dures.  As  political  parties  declined  in 
influence  and  primaries  became  impor¬ 
tant,  a  tone  of  negativism  prevailed  and 
had  become  the  name  of  the  game.The 
natures  of  politics  and  the  press  have  in 
many  ways  been  interlocked,  Walsh  says. 
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JL4F7XR,  assistant 

circulation  director 

at  the  Jhentonian 

in  Trenton,  NJ.,  has 

been  promoted  to 

circulation  director 

at  the  Fall  River, 

,,  ,  .  WnjJAM  KRVPA 

Mass.,Henm 

News.  Both  papers 

are  owned  by  the  Journal  Register  Co., 
Trenton. 

ROGER  lARENCE,  financial 
accounting  director  of  Melville  Corp., 
was  named  controller  at  the  Herald 
News. 

MICHAEL  SHEEHAN,  circulation 
director  at  the  Lebanon,  Daily  News, 
has  been  appointed  circulation  director 
at  the  New  Britain,  Conn., //era/W. 

STEVEN  R.  CANTOR,  cirailation  sales 
manager  at  the  West  Chester,  'Pa..,  Daily 
Local  News,  has  been  promoted  to  circu¬ 
lation  director  at  the  Middletown 
(Conn.)  Press.  Both  papers  are  owned  by 
the  Journal  Register  Co., Trenton. 

DONALD  BOWMAN,  circulation  direc¬ 
tor  at  the  Warrendale  (Pa.)  News-Record, 
has  been  named  circulation  director  at 
the  New  Philadelphia,  Ohio,  Times 
Reporter. 

RICHARD  GLADV,  corporate  con¬ 
troller  at  Amtrol  Inc.,  West  Warwick,  R.I., 
has  been  appointed  controller  at  the 
Woonsocket,  R.I.,  Call. 

THOMAS  A.  BOOKSTAVER,  president 
and  publisher  at  the  Huntington,  WVa., 


AimitEW  BVERGER  GENE  D’AOAMO 

Herald-Dispatch,  has  been  named  presi¬ 
dent  and  publisher  at  the  Montgomery 
(Ala.)  Advertiser. 

NANCY  a  MONAGHAN,  president 
and  publisher  at  the  Chambersbiug,  Pa., 
Public  Opinion,  succeeds  Bookstaver  in 
Huntington. 

JOHN  W.  MASON,  assistant  to  the 
senior  group  president  of  the  east  news¬ 
paper  group,  takes  over  as  president  and 
publisher  in  Chambersbiug. 

All  newspapers  involved  are  part  of 
Gaimett  Co.  Inc.’s  newspaper  division. 

The  Seattle  Times  has  aimounced  several 
promotions  and  new  hires. 

KATHARINE  HUNTER,  advertising 
operations  manager  at  the  Los  Angeles 
Times,  was  named  composition  and  pro¬ 
duction  planning  manager  in  Seattle. 

DAN  TAYLOR,  a  fixed  asset  specialist 
in  finance,  was  appointed  financial  plan- 
nit^  analyst. 

In  the  newly  created  new  media 
department,  MI€1HELLE  BVETOW,  spe¬ 
cial  section  editor  for  advertising,  was 
named  entertainment  Web  producer. 

MIKE  LYONS,  copy  editor,  becomes 
online  news  editor  at  the  Times. 

BRIAN  L.  LONG,  advertising  director  at 
the  Johnstown,  Pa.,  Tribune-Democrat, 


J.STEPHEN 

BVCtOEY 
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has  been  named 
retail  advertising 
director  for 
Lancaster 
Newspapers  Inc., 
publisher  of  the 
Intelligencer 
Journal  and 
Lancaster  (Pa.) 
New  Era. 


GEORGE  SVLLMMAN,  New  York  couiv 
try  circulation  manager  at  USA  Today, 
has  been  appointed  circulation  director 
at  theTorrington,  Conn.,  Register  Citizen. 

WnUAM  KRUPA,  a  self-employed 
accountant,  was  named  controller  at  the 
Register  Citizen. 

ANDREW  A  (ANDY)  BUERGER,  31, 

publisher  at  the  Vancouver,  British 
Columbia,  Jewish  Bulletin,  has  been 
named  publisher  at  the  Baltimore  Jewish 
Times. 

He  succeeds  his  father,  CHUCK 
BUERGER,  who  died  Nov.  8. 

Buerger  not  only  follows  in  the  foot¬ 
steps  of  his  fether,  but  also  his  grand¬ 
mother  and  his  great  grandparents  as  a 
fourth  generation  publisher  of  the  Jewish 
Times. 

GENE  D’ADAMO,  community  relations 
manager  at  Phoenix  Newspapers  Inc., 
publisher  of  the  Arizona  Republic  and 
Phoenix  Gazette,  has  been  appointed 
deputy  direaor  of  public  affairs. 

J.  STEPHEN  BUCKLEY,  publisher  at 
the  Troy,  N.Y,  Record,  has  been  named 
publisher  at  the  Burlington,  N.C.,  Times- 
News. 

He  succeeds  ROBERT  M.  LYONS, 

who  retired. 


Village  Voice 
names  regional 
editor 

iOHN  MANCINI,  DEPUTY  metropoU- 
tan  editor  of  the  New  York  Post,  has 
en  appointed  editor  in  chief  of  the 
Long  Island  Voice,  a  new  edition  of  the 
Village  Voice. 

For  the  past  year,  Mancini  has 
worked  at  the  Post.  Previously,  he  was  a 
deputy  metro  editor  at  New  York 
Newsday. 
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LEGAL 


BY  MARK  FITZGERALD 


News  Companies 
At  Odds 


Fou  r  yea  rs  after 
its  ileatb,  the 
Pittsburgh 
Press  inspires 
lairsait  ft'otn 
fanner  partner 


Four  years  after  breaking  up  their 

Pittsburgh  joint  operating  agency  in  the 
wake  of  an  eight-month  labor  strike  that 
killed  the  Pittsburgh  Press,  former  part¬ 
ners  Scripps  Howard  Inc.  and  Blade 
Communications  are  now  courtroom  adversaries. 

At  issue  is  approximately  $6.4  million  Scripps 
Howard  paid  to  settle  claims  by  former  employees 
of  its  Pittsburgh  Press  who  were  not  hired  by  the 
surviving  Pittsburgh  Post-Gazette,  owned  by  Blade 
Communications. 

Scripps  wants  Blade  to  pay  it  back  for  that  settle¬ 
ment. 

In  a  lawsuit  filed  this  fall  in 
the  Court  of  Common  Pleas 
in  Hamilton  County,  Ohio, 
Scripps  accuses  Blade  of 
pulling  a  fast  one  in  the  last 
days  before  Scripps  sold  the 
Press  to  Blade. 

In  the  suit,  Scripps  says  it 
devised  the  severance  plan 
for  Press  employees  relying 
on  assurances  from  Blade  that  Blade  intended  to 
make  job  offers  to  about  three-quarters  of  the  500  of 
the  Press  editorial  and  business  office  employees  to 
work  at  what  was  to  be  a  bigger,  monopoly  Post- 
Gazette. 

The  severance  package  included  pay  calculated  at 
a  rate  of  one  week’s  wages  for  each  six  months  of 
employment  up  to  a  maximum  of  50  weeks'  pay.  No 
severance  would  be  paid  to  employees  who  were 
offered  a  job  by  Blade  by  Jan.  1, 1993,  a  day  after  the 
sale  was  to  close. 

As  part  of  the  sale  of  the 
Press,  Scripps  says  in  the  suit, 
it  paid  approximately  $3  mil¬ 
lion  in  benefits  to  approxi¬ 
mately  135  Press  editorial  and 
business  office  employees 
who  were  not  offered  jobs  in 
the  Post-Gazette.  No  money 
was  offered  to  another  350  or 
so  Press  editorial  and  business 
office  employees  because 
Scripps  believed  they  had 
received  job  offers  from  the 
Post-Gazette,  Scripps  says  in 
the  lawsuit. 

What  Scripps  did  not 
know,  it  says  in  the  lawsuit, 
was  that  Blade  never  made 


job  offers  to  the  remaining  employees. 

Scripps  says  it  had  good  reason  to  believe  essen¬ 
tially  all  those  employees  were  going  to  the  Post- 
Gazette.  It  alleges,  for  instance,  that  on  Dec.  30, 1992 
—  the  day  before  the  asset  exchange  sale  formally 
closed  —  the  Post-Gazette  sent  a  letter  to  Press 
employees  “informing  them  that  they  would  be 
enrolled  in  the  PG's  insurance  programs  effective 
Jan.  1,  1993,  thereby  representing  to  Plaintiffs  and 
leading  Plantiffs  reasonably  to  believe  that  these 
employees  had  already  been  offered  jobs  or  would 
be  offered  jobs  before  Jan.  1, 1993.” 

In  addition,  the  Scripps  suit  claims,  the  Post- 
Gazette  sent  Scripps  a  draft  press  release  that  quot¬ 
ed  Blade  chairman  William  Block  Sr.  as  stating,  “We 
welcome  our  [1,300]  employees  back  to  woric.” 

Block  made  similar  comments  in  a  radio  inter¬ 
view  the  morning  the  sale  closed,  Scripps  says  in  the 
suit. 

Six  months  after  the  sale  closed,  the  350  employ¬ 
ees  not  given  severance  packages  sued  Scripps  as  a 
class  in  federal  court,  claiming  they  had  not  received 
job  offers  prior  to  Jan.  1.  They  also  sued  under 
Pennsylvania  law  to  recover  unused  vacation  bene¬ 
fits.  Six  individual  former  Press  employees  also  filed 
a  separate  lawsuit. 

Scripps  says  it  notified  Blade  about  the  lawsuit, 
and  asked  to  be  indemnified  under  the  sales  agree¬ 
ment  [formally  known  as  the  Asset  Exchange 
Agreement]. 

Blade  “responded  to  these  notifications  by 
denying  any  and  all  liability  in  a  letter  sent  to 
and  received  by  [Scripps]  in  Cincinnati,  Ohio,”  the 
(See  Lawsuit  on  page  36) 


the  most  experienced 
executive  recruiting  firm  in 
the  newspaper  industry 

Specialists  in  newspapers  and  broadcasting  for  two  decades. 
For  a  confidential  discussion,  call  847-991-6900 

^  iRn<;  rni  riNiAi  parku/av  <:iiiTP9nn  ^ 


1605  COLONIAL  PARKWAY.  SUITE  200 
INVERNESS.  ILLINOIS  60067-4732 
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'  ADVERTISING/PROMOTION 


BY  LAURA  REINA 


FromNNN 


Plans  to 
reunite  with 
Cathleen  Black 
at  Hearst 


PAT  HAEGELE,  PRESIDENT/general  man¬ 
ager  of  the  Newspaper  National 
Networii  (NNN),  has  resigned  to  join 
former  Newspaper  Association  of 
America  (NAA)  president  and  CEO, 
Cathleen  Black,  at  Hearst,  where  Haegele  becomes 
publisher  of  Good  Housekeeping. 

Haegele  recently  became  president  of  the  NNN. 
She  helped  form  the  unit  of  NAA  in  1S>94,  and  ini¬ 
tially  served  as  vice  president/general  manager. 
NNN’s  mission  is  to  increase  newspapers’  national 
advertising  share. 

Before  joining  the  NNN, 
Haegele  worked  as  publisher 
of  Travel  Holiday  magazine. 
Prior  to  that,  she  was  senior 
vice  president/advertising 
director  at  Gannctt’s  USA 
Today.  Black  served  as  pub¬ 
lisher  of  the  newspaper  dur¬ 
ing  that  time. 

“We  are  disappointed  to  see  her  leave,  but  in  her 
twoand-a-half  years,  Haegele  has  demonstrated  that 
the  NNN  concept  is  sound.  NNN  is  responsible  for 
1996  projected  revenue  of  nearly  $60  million,”  said 
Nick  Cannistran),  NAA  senior  vice  president  of 
marketing.  “NNN  has  also  shown  that  newspapers 
of  all  sizes  are  an  attractive  medium  for  national 
advertisers.  Pat  helped  establish  NNN  as  a  dynamic 
player  in  newspaper  advertising  that  will  continue 
to  attract  new  business  to  the  industry.” 

According  to  reports.  Black,  who  has  been  pub¬ 
lisher  at  Hearst  for  a  little  less  than  a  year,  has 
already  “raided”  the  NAA 
three  times  in  search  of  key 
people. 

Haegele  replaces  Alan 
Waxenberg,  who  has  been 
publisher  of  Good 
Housekeeping  for  eight 
years.  Waxenberg  will 
become  publisher  of  the 
smaller  title  Hearst  maga¬ 
zine,  Victoria. 

The  publisher  switch 
comes  at  the  heels  of 
reports  which  show  G(X)d 
Housekeeping,  Hearst ’s 
largest  magazine  with  a  cir¬ 
culation  of  5.03  million,  suf¬ 
fering.  Fntm  January  to 
October  1996,  Goorf  Pat  Haegele 


Housekeeping's  ad  pages  were  down  about  26%, 
compared  with  the  same  time,  1995. 

Haegele  will  leave  behind  a  venture  she  helped 
create,  and,  according  to  a  1994  E&P  article,  a  com¬ 
pany  that  she  could  have  had  a  part  in  owning 
within  a  few  years.That  article  explained  that  upon 
its  inception,  the  NNN  would  be  funded  by  the  top 
50  newspapers  lor  three  years,  with  the  option  of 
continuing  for  another  three.  After  those  six  years, 
“Our  opportunity  is  that  we  could  own  the  organi¬ 
zation,”  Haegele  told  E&P. 

“That’s  a  real  opportunity,  and  we  talk  about  it 
every  day.  The  success  of  this  business  is  building 
our  own  business,”  she  said  at  the  time. 

Earlier  this  year,  however,  Cannistraro  denied  the 
validity  of  that  article,  and  said  the  opportunity  for 
the  NNN  to  be  employee  owned  never  existed. 

Despite  Haegele’s  departure  from  the  NNN, 
Cannistraro  stressed  that  the  organization  has,  and 
is  still  doing,  very  well,  with  1996’s  sales  doubling 
those  of  1997. 

But,  according  to  Cannistraro,  Haegele  will  be 
missed. 

"When  we  hired  Pat,  we  didn’t  have  anything,” 
he  said.  “We’ve  built  up  equity  thanks  to  Pat  and 
her  performance.” 

The  17-  or  18-person  staff  was  brought  in  by 
Haegele,  and  because  the  NNN  was  so  new  when 
they  were  hired,  they  took  a  risk  following  her  into 
the  enterprise,  Cannistraro  explained. 

“Any  time  the  boss  of  a  team  like  that  leaves,  it’s 
something  that’s  noticed,”  Cannistraro  said. 

“  [We]  need  to  replace  [her]  with  someone  as 

good  of  a  leader  as  she,”  he 
said. 

Cannistraro  suspects  it 
may  be  easier  to  find  a  can¬ 
didate  to  replace  Haegele 
because  now  that  the  NNN 
has  been  established,  join¬ 
ing  the  organization  is  not 
as  big  of  a  risk. 

Currently,  Cannistraro  is 
interviewing  executive 
search  firms,  and  admitted 
that  he’s  received  phone 
calls  from  individuals  inter¬ 
ested  in  being  considered 
for  the  job.  He  doesn’t 
expect  to  start  interviewing 
until  the  first  or  second 
week  of  Januaiy’. 
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ADVERTISING/PROMOTION 


Spaeth  Joins 
Parade 

PARADE  PUBLICATIONS  NAMED 
Sandra  Lee  Spaeth  to  the  new  posi¬ 
tion  of  corporate  vice  president  of  mar¬ 
keting. 

Spaeth  will  be  responsible  for  all  the 
mariceting  support  functions  for  both 
Parade  and  react,  including  promotion, 
public  relations,  research,  sales  and  devel¬ 
opment.  She  will  also  become  a  member 
of  the  operations  committee  for  Parade 
Publications. 

Spaeth  was  associate  publisher/mar¬ 
keting  for  Hearst’s  Good  Housekeeping 
since  January  1991.  She  had  joined 
Hearst  in  1982  when  the  corporation 
acquired  where  she  was  pro¬ 

motion  director,  and  moved  to  Good 
Housekeeping,  as  director  of  marketing 
promotion,  in  1988. 

USA  Weekend 
To  Develop 
Own  Web  Site 

J  TSA  WEEKEND  HAS  left  its  site  on 
C_y  America  Online  to  devote  its  online 
resources  to  developing  its  own  World 
Wide  Web  site. 

The  Sunday  magazine  will  launch  its 
Web  site  in  early  1997,  which  will  be 
open  to  all  readers  with  Internet  access. 

PETA  Offers 
Newspaper 
Ad  Campaign 

People  for  the  Ethical  Treatment 
of  Animals  (PELA)  used  newspapers 
as  part  of  its  media  strategy  when  it 
launched  its  campaign,  “Turn  Your  Back 
On  Fur.” 

Models  from  the  Boss  modeling 
agency  —  the  first  modeling  agency  that 
has  refused  to  provide  models  for  any 
type  of  fur  advertising  —  created  a  “live” 
billboard  in  New  York’s  Times  Square, 
which  featured  them  posing  nude,  with 
their  backsides  to  the  world. 

The  billboard  recreated  an  ad  which 
ran  on  the  back  page  of  USA  Today's 
lifestyle  section  on  the  same  day, 
explained  Michael  McGraw,  PETA 
spokesperson. 

The  ad  is  still  available  to  any  PETA 


member  who  wants  to  provide  the  funds 
and  sponsorship  to  run  it  in  his  or  her 
local  newspaper. 

McGraw  commented  that  there  is  a 
difference  in  the  way  this  ad  ran  in 
European  publications  as  opposed  to 
those  in  the  U.S.:  in  Europe,  the  ad  ran 
completely  nude,  whereas  in  the  U.S.,  ad 
copy  ran  over  the  models’  behinds. 

Newspaper 
Forms  Event 
Marketing  Co. 

The  MINNEAPOLIS  STAR  Tribune 
and  Jim  Diaz,  senior  vice  president  of 
the  company’s  Marketer  Customer  Unit, 
entered  into  a  joint  venture  to  establish 
and  build  an  event  marketing  company 
in  the  Twin  Cities. 

The  new  firm,  temporarily  called 
NEWCO,  will  be  lead  by  Diaz,  and  will 
focus  on  providing  or  developing  event¬ 
marketing  strategies  for  companies  and 
nonprofit  organizations  in  the  area. 

After  a  final  agreement  is  made,  Diaz 
will  invest  in  and  own  a  majority  interest 
in  NEWCO,  and  the  Star  Tribune  will 
also  invest  in  NEWCO,  and  will  acquire  a 
substantial  minority  interest. 

Bee  Expo 
Draws 

Large  Crowds 

The  SACRAMENTO  BEE  and  IBM's 
joint  two-day  Technology  and  Home 
Expo  drew  more  than  12,000  visitors,  it 
was  reported. 

The  computer  and  home  technology 
show  was  the  first  of  its  kind  in 
Sacramento  aimed  at  consumers  and 
their  families,  its  sponsors  reported. 

Featured  were  over  50  exhibitors  and 
hands-on  pavilions  staffed  by  expert  vol¬ 
unteers  working  with  state-of-the-art 
equipment.  The  pavilions  showcased  the 
World  Wide  Web,  home  education  tools, 
interactive  game  titles  and  the  “smart 
house”  of  the  future. 

“We  are  thrilled  with  the  results  of  the 
show,”  said  Bee  marketing  director  Ed 
Canale.  “It’s  not  often  a  first-time  project 
exceeds  expectations.” 

Canale  said  an  even  larger  exhibit  is 
planned  for  1997  with  over  60%  of  this 
year’s  exhibitors  already  reserving  booth 
space  for  it.  —  M.L.  Stein 


"1  love  VCR  Plus-f !  It  gives  me 
the  freedom  to  go  fishing  and 
not  miss  any  of  my  favorite 
programs." 

-  William  Nevers, 
Miami  Herald  reader 


;  A  Frasier  9074  ^ - 

O  Home  improvement 

■  Frazzled  Tim  may  have  to 

deliver  Heidi’s  baby  when 


she  goes  into  labor. 


Holy  mackerel!  William,  a 
retired  police  officer,  records 
1 30  shows  each  month, 
including  his  favorites:  Home 
Improvement  and  NYPD  Blue. 

VCR  Plus -I-  and  The  Miami 
Herald:  making  taping  easier. 

For  more  VCR  Plus -I-  information, 
please  call  Lisa  Klem  Wilson  at 
800-221-4816  or  212-293-8500. 


VCR  PIUS449  and  PtusCode®  are  trademarks  of 
Gemstar  Development  Corporation. 

0 1996  Gemstar  Development  Corporation. 
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NEWS  TECH 


Vendors’ 

Appointments 


TERRY  BORiMERS  resigned  as  general  manager 
of  Wichita-based  Freedom  System  Integrators  as  of 
Oct.  1.  An  FSI  spokesman  said  Borchers  moved  to 
New  Zealand,  where  he  worits  for  “a  technology 
company”  that  is  “only  remotely  related  to  the 
newspaper  systems  business.” 

FSI  marketing  director  DeAnna  Hall  and  technol¬ 
ogy  and  customer  service  chief  Don  Blecha  have 
taken  over  Borchers’  responsibilities. 

After  more  than  five  years  at  System  Integrators 
Inc.,  where  he  directed  advenising  software  devel¬ 
opment,  PATRICK  L.  McGinnis  has  joined 
Sysdeco  US  as  manager  of  ad  engineering. 

Before  a  stint  at  Lotus  Development  Corp., 
McGinnis  spent  15  years  at  Atex  Inc.  Sysdeco  occu¬ 
pies  the  Bedford,  Mass.,  headquarters  of  Atex, 
which  it  acquired  early  this  year.  At  Atex,  McGinnis 
held  several  programming,  product  management 
and  product  marketing  positions.  He  managed 
development  of  the  Atex  Integrated  Advertising 
System  and  became  IAS  product  manager. 

Former  Harris  Data  Service  Corp.  site  manager 
JOHANNE  KITTLE  was  named  operations  man¬ 
ager  at  Harris  Publishing  Systems  Corp., 

Melbourne,  Fla.,  where  she  is  responsible  for  all 
aspects  of  software  implementation  for  all  prod¬ 
ucts.  Kittle  served  for  10  years  as  program  manager 
at  several  other  Harris  divisions  before  joining 
Harris  Data  in  1990.  She  eariier  was  a  utility  com¬ 
pany  software  manager  and  college  computer  sci¬ 
ence  instructor. 

PAUL  ELMQVIST  was  appointed  vice  president 
at  Wichita-based  Brite  Voice  Systems.  Working  ftx>m 
the  company’s  San  Francisco  office,  the  former 
director  of  MCI  Corp.’s  Enhanced  Voice  Services 
group  leads  Brite’s  Electronic  Publishing  division, 
which  integrates  voice  processing  with  other  tech¬ 
nologies,  such  as  the  Internet. 

Before  joining  MCI,  Elmquist  was  product  mar¬ 
keting  vice  president  for  Automated  Call  Processing 
and  MIS  vice  president  at  San  Francisco’s  Chronicle 
Publishing  Co.  He  earlier  worked  for  Pacific  Gas  & 
Electric, Touche  Ross  &  Co.,  Docutel  Corp.  and 
RCA  Computer  Systems. 

ROBERT  P.  SCHMIDT  was  named  sales  vice 
president  and  Eastern  zone  manager  for  Pitman 
Co.,Totowa,  N.J.,  where  he  is  responsible  for  inte¬ 
grating  sales  efforts  nationwide  and  overseeing 


Eastern  U.S.  sales.  With  Pitman  for  20  years,  he  also 
serves  on  the  company’s  board  of  directors. 

LEONARD  E  BACHARACH  was  appointed  mar¬ 
keting  communications  director  at  Applied 
Graphics  Technologies  Inc.,  Rochester,  N.Y 

Bacharach  moved  to  AGT  from  a  similar  position 
at  digital  press  maker  Indigo  America.  He  earlier 
served  as  maiketing  services  manager  with 
Polychrome  Corp.  and  Crosfield  Electronics. 

The  Xitron  unit  of  Autologic  Information  Interna¬ 
tional  in  Ann  Arbor,  Mich.,  appointed  USA  AUSTIN 
as  print  server  product  manager  and  ED  KENNEDY 
as  Southern  region  sales  manager.  Austin  joined 
Xitron  from  CText  Inc.,  also  in  Ann  Arbor,  where 
she  served  as  graphic  systems  analyst  and  display 
advertising  pitxluct  manager.  Atlanta-based 
Kennedy,  in  charge  of  sales  and  dealer  relationships 
from  Virginia  to  Florida  to  Texas,  brings  20  years  of 
graphic  arts  sales  experience,  most  recently  as  a 
Linotype-Hell  Co.  territory  manager.  He  earlier 
worked  for  DS  America  and  Iris  Graphics. 


Disera  Heads 
Fox  Valley 

JOHN  M.  DISERA  was  promoted  to  production  direc¬ 
tor  at  Copley  Press  subsidiary  Fox  Valley  Press, 
Plainfield,  Ill.  He  takes  over  the  post  from  Andy  Kozak, 
who  will  retire  Jan.  3,  after  26  years  with  Copley. 

Forty-six-year-old  Disera  joined  Copley  28  years  ago 
as  a  mailroom  truck  driver  for  its  Herald-News  in  Joliet, 
Ill.  After  promotions  to  circulation  and  dispatch  respon¬ 
sibilities,  he  was  transferred  in  1970  to  the 
camera/plate  department  as  a  technician.  During  11 
years  of  training  in  printing,  color  processes  and  theo¬ 
ry,  Disera  rose  to  department  manager. 

While  Copley  built  Fox  Valley  five  years  ago.  Disera 
managed  production  quality  assurance  and  plant  safety. 
In  1993,  he  was  appointed  to  his  current  position 
as  assistant  production  manager,  overseeing  160,000 
daily  paid  circulation,  more  than  300,000  weekly  distri¬ 
bution  and  several  regional  commercial  printing  pro¬ 
jects. 

Disera  also  advises  the  College  of  DuPage  on  devel¬ 
opment  of  its  graphic  arts  curriculiun  and  for  the  past 
1 1  years  has  been  a  director  of  the  Great  Lakes  Mid 
States  Newspaper  Conference,  for  which  he  currently 
serves  as  vice  president. 
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PRODUCTS  AND 
SERVICES  DIRECTORY 


FINCOR 

_  Drives  and  Controls 

The  world’s  leading  supplier  of  DC  press 
drives  to  the  newspaper  industry. 

1'800’334'3040 

3750  E.  Market  St.  York.  PA  17402 


Publishing  Systems,  Inc. 


Decade  33  &  Decade  IVIac 

Combining  PC  Power  with  Proprietary  Terminal 
Functionality  Since  1993. 

Hardware  Service  &  Repair 

Customized  Maintenance  Plans  Available. 

CONTACT  US  TODAY  FOR  MORE  INFORMATION 
1-800-526-5752  (USA)  <•  +44  (0)  1634  291293  (Europe) 
Web  Site:  http://www.ceengineering.com 


K&F  PRIhTTlNG  SYSTEMS  INTERNATIONAL 


“WORLDWIDE  SUPPLIER 
TO  THE  NEWSPAPER  INDUSTRY” 

CONTACT:  JOSEPH  A.  BELLA,  VP/MARKETING 
12633  INDUSTRIAL  DR.,  GRANGER,  IN  46530 
(800)  348-5070,  EXT.  130,  FAX  (219)  277-6566 
HTTP  //WWW.K-F.COM,  E-MAIL:  JBELLA@K-F.COM 


aARBRa  INC. 


•  Paper  Merchant 

•  Over  800  tons  in  stock 

•  35,000  sq.  It.  warehouse 

Tel;  (514)  368-2737  Fax:  (514)  368-2738 


Recycleij  Fibers 

THE 

Division 

NEWARK 

Raw  Materials  for  Recycled  Products 

Western  Region 

32980  Alvarado-Niles  Road 

Suite  856 

Uniori  City.  CA  94587 

510/487-4700 

GROUR 

FAX  510/487-3360 

J^100% 

Printed  on  Recycled  Paper. 

f;  INSERT  WITHOUT  INJURY 

The  EZ  Loader  automatically  raises,  lowers  and 
rotates  to  keep  the  work  closer  to  the  worker, 
..  -  cutting  hackstrain  and  fatigue. 


•  Preferred  by  more 
Newspapers  for  loading  inserts. 


^  800.648.6936 


[FHESBl  Corporation 

Serving  the  printing  industry  for  over  30  years... 


r— «  M 


P.O.  Box  21 

Joplin,  MO  64802-0021 
13th  &  Maiden  Lane 

Telephone:  417-781-3700 


Integrated  editorial,  classified  and  pagination 
solutions  for  both  PC  and  Macintosh  platforms. 


rofm 


*  *  Fr»wloni  SystMi  Inligraew 

•  «niiw://Mulhi<rind.n.Hsi  •  31S-722.ei00 


Fax:  417-781-9925 
Sales  Fax:  417-781-4002 


NEWS  TECH 


Vendors’ 

Agreements 


Polychrome  Corp.,  Fort  Lee,  N.J.,  is  distributing 
drum  scanners  and  imagesetters  from  ScanView 
Inc.,  Foster  City,  Calif.,  the  U.S.  unit  of  the  Danish 
developer  of  a  flatbed  scanner,  drum  scanners, 
imagesetters,  color  management  software  and  a 
digital  camera  back. 

System  Integrators  Inc.,  Sacramento,  selected 
Archetype  Inc.,  Burlington,  Mass.,  to  supply 
WYSIWYG  composition  capability  for  the  850-seat 
Windows-based  classified  advertising  system  it  is 
developing  for  Westdeutsche  Allgemeine  Zeitung, 
the  newspaper  group  headquartered  in  Essen, 
Germany  {E&P,  Dec.  9, 1995,  p.  26;  June  15,  p.  25). 

Archetype  will  incorporate  its  NuDoc  technolo¬ 
gy  in  a  system  allowing  ad  takers  to  quickly  build 
ads  by  p)ouring  text  and  images  into  “intelligent 
templates”  that  simplify'  ad  creation.  Designed  for 
authoring  pages  on  the  Internet  and  other  media, 
NuDoc  consists  of  the  NDL  language  specification 
and  the  object-oriented  NuDoc  composition 
engine  for  development  of  NuDoc-compatible 
applications. 

Customers  will  be  able  to  place  ads  by  phone  or 
at  hundreds  of  retail  locations  linked  by  high-speed 
lines  to  central  locations.  PostScript  files  generated 
at  the  ix)int  of  ad  entry  will  allow  for  local  proof¬ 
ing,  Final  PostScript  files  are  to  be  passed  to  an  Sll 
pagination  system. 

After  working  informally  for  several  years  with 
CommNet  International,  newspaper  business 
system  developer  Icanon  Associates  Inc.  autho¬ 
rized  the  Mt.  Laurel,  N.J.-based  reseller  of  Hewlett- 
Packard  9000  and  Intel  platforms  to  resell  Icanon’s 
Professional  Services,  particularly  its  Informix  data¬ 
base  development  and  consulting,  and  to  market  its 
Newzware  application  on  HP  9000  RISC-based  sys¬ 
tems  and  on  Intel  systems. 

Icanon,  headquartered  in  Fort  Washington,  Pa., 
recently  released  its  newest  Newzware  product. 
Commercial  Print,  which  it  said  will  aid  newspa¬ 
pers  that  seek  to  generate  new  revenue  streams  by 
expanding  their  commercial  printing  operations. 

HK  Systems,  supplier  of  softw'are  and  integrated 
systems  for  material  handling,  acquired  the  Material 
Handling  Systems  division  and  Vantage  Ware 
Software  subsidiary  of  Western  Atlas  Inc., 
Hebron,  Ky.  Based  in  New  Berlin, Wise.,  HK  said  the 
Western  Atlas  division  complements  its  own  ser¬ 
vices,  while  San  Diego-based  VantageWare  increases 
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its  resources  to  design  and  install  its  suite  of  supply 
chain  management  s<.)ftware  products. 

An  integrator,  manufacturer  and  distributor  of 
conveyors,  vonGal  palletizers,  sortation  equipment 
and  automated  storage  and  retrieval  system. 

Western  Atlas  Material  Handling  employs  approxi¬ 
mately  600  people  at  plants  in  three  states. 

VantageWare  develops  material  handling,  ware¬ 
housing  and  transportation  software. 

The  new  Fujifilm  Electronic  Imaging  Ltd.  subsidiary 
of  Japan’s  Fuji  Photo  Film  Co.  Ltd.  will  buy  the 
assets  of  the  Crosfield  Electronics  Ltd.  business  that 
was  purchased  in  1989  by  the  DuPont  and  Fujifilm 
Electronic  Imaging  Ltd.  (DFEI)  joint  venture.The 
Fuji  subsidiary  will  continue  to  develop  and  manu¬ 
facture  scanners  and  imagesetters,  while  the 
Printing  and  Publishing  business  of  E.I.  du  Pont 
de  Nemours  and  Co.  Inc.,  Wilmington,  Del.,  will 
separately  continue  to  offer  —  but  no  longer  will 
develop  and  manufacture  —  its  own  electronic 
imaging  equipment. 

Current  service  providers  will  continue  to  sup¬ 
ply  spare  parts,  upgrades  and  support  for  DFEI’s 
installed  base. 

Gannett  Names 
Production  Execs 

Cincinnati  enquirer  production  vice 

president  Mark  Mikolajezyk  was  named 
Gannett  Newspaper  Division  production  director. 
He  succeeds  Donn  L.  Wheeler,  who  will  retire  next 
year. 

A  Rochester  Institute  of  Technology  graduate, 
Mikolajezyk  joined  USA  Today  in  1982  as  a  produc¬ 
tion  coordinator,  later  serving  as  night  operations 
manager.  He  moved  to  the  Enquirer  in  1 984  as  spe¬ 
cial  projects  manager  and  production  operations 
manager. 

Mikolajezyk  served  as  production  director  at  the 
Times  Herald,  Port  Huron,  Mich.,  from  1986  to 
1989,  when  he  returned  to  Cincinnati  as  production 
vice  president. 

The  Enquirer's  top  production  post  will  be 
assumed  by  David  E.  Preisser,  most  recently  produc¬ 
tion  director  at  norida  Today,  Melbourne,  where  he 
will  be  succeeded  by  Peter  A.  Zanmiller,  who  has 
been  serving  in  Mikolajezyk’s  old  job  in  Port  Huron 
—  a  position  Gannett  expects  to  fill  soon. 
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pmofeaders  ^ 
typesetters  and  ^ 
editors  and  publishers 
who  help  us  protect  our  ^ 
trademark  IQeenex  by  ^ 
always  starting  it 


be  It  tissue 
or  diapers; 


Kimberly'Clark  Corporation 


products 


®  Kleenex  is  a  registered  trademark  for  a  whole  line  of  disposable  paper  products  from  Kimberly-Clark  Corporation 


A  Note  Of  Information  And  Entreaty 
To  Fashion  Editors,  Advertisers,  Copywriters  And 
Other  Well-intentioned  Mis-users  Of 
Our  CHAN  EL  Name. 

CHANEL 

was  a  designer,  an  extraordinary  woman  who  made 
a  timeless  contribution  to  fashion. 

CHANEL 

is  a  perfume. 

CHANEL 

is  classic  elegance  in  couture,  ready-to-wear, 
accessories,  watches  and  fine  jewelry. 

CHANEL 

is  our  registered  trademark  for  fragrance,  cosmetics, 
clothing,  accessories  and  other  lovely  things. 


Although  our  style  is  justly  famous,  a  jacket  is  not  ‘a  CHANEL  jacket’  unless  it  is 
ours,  and  somebody  else’s  cardigans  are  not  ‘CHANEL  for  now’. 

And  even  if  we  are  flattered  by  such  tributes  to  our  fame  as  ‘Chanel-issime, 
Chanel-ed,  Chanels  and  Chanel-ized’,  PLEASE  DON’T.  Our  lawyers  positively 
detest  them. 


We  take  our  trademark  seriously. 


Merci, 


CHANEL,  Inc. 


'  TradcuKirks 
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Trademarks  On 
A  New  Frontier 

An  executive  briefing  for  newspaper  managers: 
trademarks,  from  newsprint  to  cyberspace 


ky  Barbara  if.'  Wall  and  Cary  A.  Cure 


CONSIDER  THIS:  A  local, 
white  supremacist  group, 
accused  of  burning  a 
church  outside  of  town, 
establishes  a  Web  site 
(http://www.kill.com)  and  includes  a 
hyperlink  to  your  paper’s  online  site. 

Your  site  carries  an  article,  from  your 
newspaper,  that  challenges  police  state¬ 
ments  tying  the  fires  to  other  church 
burnings  in  the  region. 

The  white  supremacists’  site  promi¬ 
nently  displays  your  paper’s  name,  dis-^ 
tinctive  logo  and  other  trademarics  over 
the  phrase  “Brothers  in  Righteousness.” 
A  rival  TV  station  finds  the  hyperlink  and 
runs  a  story  questioning  your  newspa¬ 
per’s  journalistic  integrity  in  light  of  the 
connection  to  the  group.  Complaints 
from  subscribers  have  your  telephones 
ringing  incessantly. 

Futuristic  nightmare  or  all-too-real, 
present-day  scenario? 

Cyberspace  sites  that  complement 
and  expand  a  newspaper’s  reach  are  cur¬ 
rently  one  of  the  key  business  issues  fac¬ 
ing  publishers.  A  newspaper’s  trade- 
maiks  are  a  critical  way  to  bring  a  new 
site  to  the  public’s  attention  and  to 
develop  recognition  and  readership.  Mis¬ 
use  of  a  paper’s  trademaiks  by  others, 
however,  can  dilute  the  marks  and  create 
confusion  and  ill-will.  Understanding 
how  marics  are  used  and  protected  is 
thus  an  important  tool  in  deciding  online 
business  afiairs,  as  well  as  everyday  uses 
of  mailcs  in  news  copy,  advertising  and 
expanding  a  newspaper’s  business  base. 

BACK  TO  BASICS 

A  trademark  is  any  word,  name,  sym¬ 
bol  or  other  device  adopted  and  used  by 

Wall  is  vice  president  and  senior  legal 
counsel  for  Gannett  Co.  Inc.,  where  Eure  is 
an  outside  intellectual  property  attorney. 


a  merchant  to  identify  his  goods  and  dis¬ 
tinguish  them  from  others.  A  service 
mark  has  the  same  characteristics,  but  is 
used  in  connection  with  ser\dces. 

Only  marks  that  uniquely  identify  one 
merchant’s  goods  and  services  and  dis¬ 
tinguish  them  from  another’s  are  pro¬ 
tected.  Such  marks  are  said  to  be  “dis¬ 
tinctive,”  though  the  degree  of  distinc¬ 
tiveness  varies,  and  greater  protection  is 
accorded  to  more  distinctive  marks. 

Moving  along  a  “spectrum”  of  distinc- 
^veness,  from  most  to  least  distinctive, 
the  categories  of  marks  are:  arbitrary  and 
fanciful,  suggestive,  descriptive  and 
generic.  Arbitrary,  fanciful  and  sugges¬ 
tive  marks  receive  protection  upon 
adoption  and  use,  while  generic  l|rms 
never  receive  trademarit  protetaion. 

Fanciful  marks  are  ones  that  have 
been  invented  solely  to  act  as  a  trade¬ 
mark,  such  as  Kodak  and  Clorox. 

Arbitrary  marks  have  a  commonly 
understood  meaning  entirely  unrelated 
to  the  product  or  service  the  mark  rep¬ 
resents.  Examples  include  Arrow 
liqueurs  and  the  Stork  Club  nightclub. 

Suggestive  marks  merely  suggest  a 
characteristic,  ingredient  or  quality  of 
goods  or  services,  while  descriptive 
marks  directly  describe  an  aspect  of  the 
product.  Examples  of  suggestive  marks 
include  Coppertone  suntan  oil  and  Gob¬ 
ble  Gobble  processed  turkey  meat. 
Examples  of  descriptive  marks  include  5 
Minute  for  glue  and  America’s  Best  Pop¬ 
corn!  for  popcorn.  Descriptive  marks 
are  not  considered  inherently  distinctive 
and  therefore  are  not  protectable  imtil 
they  have  acquired  distinctiveness 
through  long-term  and  exclusive  use. 

Generic  terms  directly  name  the  good 
or  service  with  which  they  are  used, 
such  as  “newspaper”  for  a  newspaper. 
Such  terms  can  never  obtain  trademark 


The  title  of  its  publication  is,  in  gen¬ 
eral,  a  newspaper’s  most  valuable  trade¬ 
mark.  Frequently,  newspaper  trademarks 
start  out  as  descriptive  marks.  For  exam¬ 
ple,  the  Richmond  Register  would  likely 
be  found  to  be  a  descriptive  mark  for  a 
newspaper  published  in  Richmond,  Va. 
The  term  “Richmond”  describes  the  geo¬ 
graphic  location  where  it  is  distributed, 
and  the  term  “register”  describes  its 
function  as  a  record  of  events.  Therefore, 
at  the  time  the  maik  is  adopted,  it  would 
not  be  considered  distinctive  and  would 
receive  only  very  limited,  if  any,  protec¬ 
tion.  However,  once  the  name  has  been 
used  continuously  for  a  significant 
period  of  time  with  no  other  area  paper 
t^ing  a  substantially  simUar  name,  the 
marie  is  Ekely  to  acquire  substantial 
rccognitioo  in  the  marketplace,  thus 
becomii^  distinctive  and,  therefore,  pro- 
techiMe. 

In  addition  to  its  name,  a  newspaper 
may  hold  ttademaik  rights  in  the  titles  of 
its  sections.  However,  in  order  to  estab¬ 
lish  such  rights,  the  section  must  have 
gained  recognition  apart  from  the  news¬ 
paper  as  a  whole. 

Advertisements  —  such  as  “See  our 
‘Ask  Amelia’  Column  in  Tuesday’s  Living 
Section”  —  in  promotional  materials 
other  than  the  paper  itself  will  help 
establish  such  rights.  Finally,  papers  may 
hold  service  marks  if  they  provide  ser¬ 
vices  such  as  online  services  or  printing 
and  inserting  of  advertising  materials. 

In  one  interesting  case,  the  California 
Supreme  Court  recently  upheld  an  order 
prohibiting  the  Wall  Street  Journal  from 
using  the  name  California  Journal  for  a 
section  in  its  California  edition  because 
the  name  encroached  on  the  rights  of  a 
Sacramento  monthly',  also  entitled  Cali¬ 
fornia  Journal,  which  has  covered  poli¬ 
tics  and  public  affairs  for  26  years.  (See 
story  on  p.  6T.) 
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The  case  illustrates  the  strength  of  the 
rights  a  publication  can  develop  in  its 
trademaik,  even  when  the  mark  may 
have  been  descriptive  at  one  time.  It  also 
supports  the  position  that  section  titles 
can  hold  trademark  significance. 

SEARCHING  MARKS 

Before  investing  substantial  money 
and  time  in  developing  a  new  mark, 
investigate  whether  the  mark  is  available 
for  use.  It  is  a  truly  unpleasant  experi¬ 
ence  to  execute  a  finely  tuned  product 
launch  —  involving  a  beautiful  four- 
color  layout,  promotional  materials,  bill¬ 
board  advertisements  and  radio  spots  — 
only  to  receive  a  letter  from  a  lawyer 
informing  you  that  her  client  has  used 
the  mark  for  20  years,  and  you  must 
immediately  cease  use  and  destroy  all 
materials  bearing  the  mark. 

The  way  to  avoid  such  a  disagreeable 
communication  is  to  carefully  search  a 
mark  before  adopting  and  using  it.  A 
trademark  search  firm  can  run  computer 
database  searches  that  will  identify  iden¬ 
tical  or  confusingly  similar  marks  that 


are  registered,  or  are  the  subject  of 
trademark  applications,  in  the  United 
States.  Additional  research  of  databases, 
combined  with  your  knowledge  of  your 
marketplace,  will  identify  relevant  maiks 
in  use,  but  not  registered. 

Although  there  is  no  guarantee  that 
such  research  will  identify  every  mark 
that  might  present  an  obstacle,  it  will 
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provide  significant  assurance  that  a  term 
is  clear.  A  search  is  particularly  important 
because,  in  one  recent  decision,  a  court 
found  that  the  feilure  to  conduct  a  full 
search  can  constitute  bad  fiiith  rising  to 
the  level  of  an  intent  to  copy  a  mark.  The 
consequences  of  such  a  finding  include, 
in  addition  to  a  court  order  prohibiting 
use  of  the  infringing  maik,  an  award  of 
the  infringer's  profits,  legal  fees  and 
“such  sum  as  the  court  shall  find  to  be 
just.” 

REGISTRATION 

Once  it  is  determined  that  a  mark  is 
clear  for  use,  a  newspaper  should  con¬ 
sider  registration.  Although  core  rights 
are  based  on  a  mark’s  use,  registration 
gives  significant  additional  rights.  Regis¬ 
tration  on  the  Principal  Register  of  the 
Trademark  Office  gives  the  owner  the 
right  to  use  the  registration  symbol  ®,  is 
evidence  of  the  exclusive  rights  in  the 
mark,  gives  easy  access  to  federal  court 
and  prevents  others  from  registering 
confusingly  similar  marks.  Registration 
on  the  state  level  confers  fewer  rights. 


Help  [Is  Protect  Our  Trademark 

There  is  only 
one  StaiiHastef 
bland  climbei 

(Is  the  oripal  and  ansurpassed  leader  in  stair  climbing 
technology,  StairMaster®  exercise  systems  haue 
reuolotionized  the  health  and  fitness  industry. 

Because  of  our  success,  other  manufacturers  haue 
attempted  to  imitate  the  exclusiue,  patented  designs  of 
our  StairHaster®  brand  exercise  systems.  You  can  help 
preuent  confusion  by  using  the  StairHaster®  brand  name 
only  luhen  referring  to  genuine  StairHaster®  products. 

laiiMaslec 

SPORTS/MEDICAL  PRODUCTS,  LP. 

1.800.635.2936  • 


StairHaster®  4000  PI® 
Ixercise  System 
y.S.  Patent  4I0833B 


©1996  StairMaster  Sport&^edicai  Products.  LP/  SlMltailN ,  StairMastei;  Crossrobics,  FreeClimber,  400C  PX  Stepmill. 
Gravitron.  and  Spinnaker  are  either  registered  trademarks  or  trademarks  of  StairMaster  Sports/Medical  Products.  LP.  in  the  United 
States  and/or  other  countries. 


fditorc^  1^  KiiMii  R  I)i:(  imisi  k  1  i,  1996 


D 


I 


'l-r(i(/(‘inarks 


litlitorc^  I^Uii.hiiHK  l)i  <  i:\iisi;k  1  i,  1996 


distinguishable  and  distribution  by  home 
subscription  limited  the  likelihood  of 
confusion  by  readers. 

Finally,  in  spite  of  100  years  of  contin¬ 
uous  use  in  the  region,  the  name  Duluth 
News-Tribune  was  held  to  be  descrip¬ 
tive.  Although  the  mark  was  protectable 
due  to  acquired  distinctiveness,  the 
court  afforded  it  only  limited  protection. 

In  contrast,  a  Maryland  court  found 
that  after  57  years,  the  term  “Gazette”  in 
the  names  of  a  family  of  newspapers  was 
distinctive  and  relatively  strong.  This 
fact,  combined  with  evidence  of  the 
defendant’s  bad  faith  in  adopting  the 
term  “Gazette,”  supported  a  finding  of 
_  infringement. 

— I  ™ 

f  When  a  paper  seeks  to  expand  its 
mark  into  a  domain  name  for  an  online 

- v  estabUsh  a  new  name  online. 

Terror  in  the  Air,  and  Frantic  Rescue  From  thf  Sea  the  following  factors  should  be  COnsid- 

Fornewspapersthatcreateonlineprodiicts,  the  ideal  situation  is  to  register  the  mark  Of  the  online  ered.  As  a  first  step,  obtain  a  domain 

service  at  the  Trademark  Office  and  with  InterNic.  But  beware:  The  law  relating  to  hyperlinks  is  name  through  InterNic,  the  nonprofit 

evolving;'SO'newspapers-shmifdnitmitordevelopmentsto-ensDre-that1heirsites-are-m-ci)mpliance.  agency  that  has  taken  the  responsibility 

-  Qf  clearing  names  for  use  on  the  Internet 

but  in  some  states  does  provide  evi-  paper  can  find  out  about  misuses  of  its  and  keeping  messages  flowing, 

dence  of  the  owner’s  exclusive  rights  in  marks  is  outlined  at  the  beginning  of  this  Currently,  InterNic  registers  domain 

the  mark  in  that  state.  article.  In  general,  customers  and  friends  names  on  a  “first  come,  first  served” 

As  stated  above,  however,  registration  of  a  trademark  owner,  as  well  as  the  basis  and  has  steadfastly  refused  to 

alone  does  not  create  trademark  rights,  owner’s  own  knowledge  of  the  market-  examine  domain  names  to  determine 

For  example,  even  if  a  paper  holds  a  place,  will  provide  significant  informa-  whether  they  conflict  with  existing 

valid  federal  registration,  if  it  has  not  tion  about  potential  infringers.  Also,  rights.  A  number  of  suits  have  resulted 
used  the  mark  for  three  years  or  more  search  procedures  can  identify  possible  from  situations  where  competitors,  or 
and  there  is  evidence  that  it  has  no  infringers.  completely  unrelated  parties,  have 

intent  to  continue  use,  it  may  be  found  obtained  domain  names  incorporating 

to  have  abandoned  its  rights.  A  finding  POLICING  the  marks  of  others  —  thus  preventing 

of  abandonment  can  prevent  a  paper  Once  potential  infringement  is  identi-  trademark  owners  from  using  their  own 

from  stopping  use  of  a  similar  mark  by  fied,  it  should  be  analyzed  to  determine  marks  as  domain  names, 
another.  whether  it  “creates  a  likelihood  of  con-  Based  on  a  September  1996  policy. 

If  you  have  identified  a  maik  you  wish  fusion,  deception  or  mistake  among  an  InterNic  will  freeze  a  domain  name  if  the 
to  use  for  a  new  product,  but  one  that  appreciable  number  of  ordinary'  buyers  owner  of  a  valid  U.S.  or  foreign  trade- 
won’t  hit  the  market  for  some  time,  you  as  to  the  source  or  association”  of  the  mark  registration,  after  giving  notice  to 

can  preserve  your  rights  in  the  mark  for  products  sold  under  the  mark.  This  the  domain  name  owner,  files  an  objec- 

as  long  as  three  and  a  half  to  four  years,  determination  is  based  on  a  variety  of  tion.  However,  if  the  owner  of  the 
depending  on  processing  time,  by  filing  factors,  including  the  strength  of  the  domain  name  can  establish  paramount 
an  intent-to-use  (ITU)  application  at  the  two  marks  at  issue,  their  similarity,  and  rights,  it  will  be  allowed  to  continue  use. 
United  States  Trademark  Office.  How-  the  similarity  of  the  products.  If  there  is  Once  frozen,  domain  names  will  remain 
ever,  actual  rights  do  not  come  into  exis-  a  likelihood  of  confusion,  a  cease-and-  frozen  until  the  dispute  over  them  is 
tence  until  the  mark  is  used.  Once  you  desist  letter  may  be  appropriate.  If  the  resolved.  If  a  lawsuit  is  filed,  control  of 

begin  use,  your  trademark  application  infringement  continues,  a  claim  can  be  the  domain  name  will  be  turned  over  to 

should  mature  to  a  registration,  and  your  brought  in  state  or  federal  court.  the  court. 

rights  will  date  back  to  the  date  you  filed  Determining  the  likelihood  of  confu-  To  register  with  InterNic  (phone,  703- 
the  rru  application  or  the  date  you  sion  requires  a  balancing  of  factors.  As  742-4777;  fax,  703-742-4811;  e-mail, 
began  use,  whichever  is  earlier.  Until  an  example,  in  one  recent  case,  the  hostmaster@rs.internic.net),  a  paper 
you  begin  use,  however,  you  will  not  be  Duluth  (Minn.)  News-Tribune  sued  a  must  have  an  Internet  address,  must 

able  to  assert  your  rights  against  paper  for  starting  a  Sauirday  edition  in  its  complete  a  registration  form,  and  must 

another.  area  of  distribution  entitled  Saturday  comply  with  other  administrative  and 

Once  trademark  rights  are  estab-  Daily  News  &  Tribune.  The  court  found  technological  requirements.  Your  Inter- 
fished,  they  must  be  policed.  One  way  a  no  infringement  because  the  titles  were  net  service  provider  can  handle  the 
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process  or  you  can  do  it  directly. 

Finally,  it  should  be  noted  that  it  has 
not  yet  been  determined  whether  the 
use  of  a  phrase  solely  as  a  domain  name 
creates  service  mark  rights  in  the  phrase, 
or  whether  the  name  is  merely  the  equiv¬ 
alent  of  a  street  address.  Therefore, 
newspapers  also  should  consider  using 
their  domain  names  in  the  marmer  of  a 
traditional  trademark  —  for  example,  as 
the  banner  head  of  the  site  and  in  adver¬ 
tising  and  promotional  materials  for  the 
site  —  in  order  to  establish  trademark 
rights  in  the  name. 

Also,  registration  with  InterNic  is  not 
the  equivalent  of  registering  at  the  Trade¬ 
mark  Office  and  will  not  confer  the 
rights  associated  with  federal  registra¬ 
tion.  In  addition,  federal  registration  of  a 
mark  for  newspapers  is  not  the  equiva¬ 
lent  of  a  registration  for  the  mark  for 
online  services,  although  the  registration 
for  newspapers  could  be  used  to  support 
online  rights  in  case  of  conflict.  The  ideal 
situation,  however,  is  to  register  the 
mark  of  the  online  service  at  the  Trade¬ 
mark  Office  and  with  InterNic. 


As  in  the  hypothetical  case  of  the 
white  supremacist  group  mentioned 
above,  hyperlinks  between  sites  are 
becoming  quite  common  because  they 
bring  new  readers  and  increase  expo¬ 
sure.  However,  a  site  that  uses  a  newspa¬ 
per’s  trademarks  in  creating  a  link  can 
negatively  affect  those  marks  if,  for  exam¬ 
ple,  the  link  falsely  suggests  affiliation  or 
sponsorship  with  the  paper,  or  if  it  incor¬ 
rectly  reproduces  the  newspaper’s  trade¬ 
marks  by  way  of  inaccurate  design  or 
misspelling.  Either  of  these  factors  could 
be  used  to  support  a  claim  that  the  mark 
has  been  misused.  Thus,  newspapers 
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should  monitor  how  their  trademarks  are 
used  online  to  root  out  offensive  or 
potentially  damaging  uses. 

If,  however,  your  trademark  is  merely 
used  correctly  to  notify  the  public  that  a 
particular  hyperlink  will  take  them  to 
your  site,  it  is  unclear  whether  a  trade¬ 
mark  infringement  claim  exists.  Legislar 
tion  may  change  the  law  in  this  area, 
however. 

For  example,  at  least  one  state  has 
attempted  to  regulate  use  of  trademarks 
online.  But,  the  ACLU  and  several  other 
plaintiffs  have  brought  a  lawsut  charging 
that  the  language  of  a  Georgia  statute  is 
unconstitutionally  broad  because  it  bars 
any  link  from  site  to  site  in  the  state  with¬ 
out  permission.  Given  the  feet  that  Inter¬ 
net  communications  travel  through 
numerous  locations  on  the  way  to  their 
ultimate  destination,  the  Georgia  law 
arguably  could  make  it  illegal  to  hyper¬ 
link  in  any  state.  The  statute  is  currently 
under  attack  by  the  ACLU  and  other 
organizations  challenging  the  statue 

(See  Briefing  on  page  15T) 
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Name  Game 
Poses  Legal  Risks 


California  case  is  a  cautionary  tale  on  the  need  for  publishers  to  register 
and  protect  names  and  logos 
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ky  CJuirJey  Roberts 


WHAT’S  IN  A  name?  Uti- 
gation,  that’s  what. 

Consider  a  recent 
case  involving  a 
famously  named  judge 
who  blocked  a  world-renowned  financial 
newspaper  from  using  the  name  of  a 
respected  state  political  magazine  as  the 
title  of  a  new  zoned  news  section  in  the 
paper’s  California  editions. 

The  case  stems  from  the  WaU  Street 
Journal's  Oct.  2  launch  of  California 
Journal,  a  weekly  section  of  four  to  six 
pages.  The  political  magazine  California 
Journal  objected  and  went  to  court  to 
stop  what  its  publisher,  Thomas  Hoeber, 
called  the  “theft  of  our  name.” 

The  trademark  infringement  suit 
requires  the  magazine  to  prove  that  the 
JoumoTs  use  of  the  name  “California 


Journal”  is  likely  to  confuse  consumers 
about  whether  the  magazine  is  some¬ 
how  involved  with  the  newspaper. 

At  an  initial  court  hearing,  Rex  S. 
Heinke,  a  Los  Angeles  attorney  repre¬ 
senting  the  Journal,  waived  a  copy  of 
the  new  section  and  said,  “There’s  no 
way  that  anyone  receiving  this  could 
have  the  slightest  bit  of  confusion.  There 
is  no  denying  the  sizable  differences 
between  the  newspaper  and  the  maga¬ 
zine.” 

The  Wall  Street  Journal  publishes  a 
daily  broadsheet  of  business  and  finan¬ 
cial  news  and  analysis.  It  has  a  national 
circulation  of  1.9  million,  of  which 
approximately  230,000  is  in  California. 
California  Journal  is  a  26-year-old 
monthly  magazine  of  nonpartisan  politi¬ 
cal  analysis.  It  has  about  15,000  sub- 


Dow  Jones  &  Co.’s  venerable  Wall  Street  Journal  lost  the  first  round,  but  Is  still  fighting  California 
Journal  magazine  over  the  right  to  call  the  paper’s  zoned  section  California  Journai. 
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scribers  around  the  state. 

However,  Norman  Hile,  a  Sacramento 
attorney  for  the  magazine,  presented  affi¬ 
davits  from  several  prominent  political 
figures  and  journalists,  including  the  gov¬ 
ernor’s  chief  of  staff,  showing  that  the 
paper’s  use  of  the  name  had  created 
actual  confusion.  The  magazine  has 
received  mail  for  the  newspaper  and 
phone  calls  from  subscribers  and  adver¬ 
tisers  asking  why  the  magazine  had  been 
sold  to  the  paper,  he  said. 

On  Oct.  10,  Sacramento  Superior 
Court  Judge  Earl  Warren  Jr.,  the  son  and 
namesake  of  the  late  U.S.  chief  justice, 
granted  California  JoumoTs  request  for 
a  preliminary  injunction  against  the  Jour¬ 
nal.  A  preliminary  injunction  seeks  to 
prevent  irreparable  harm  to  the  party 
seeking  the  court  order  until  the  matter 
is  fully  litigated.  It  is  not  a  final  decision 
on  the  merits,  although  it  does  indicate 
that  the  judge  believes  there  is  sufficient 
evidence  to  warrant  a  full-scale  inquiry. 

Matching  the  magazine’s  aggressive 
legal  posture,  the  Journal  appealed,  first 
in  an  intermediate  appellate  court  and 
then  in  the  state  Supreme  Court.  Each 
challenge,  in  turn,  was  summarily 
denied.  Both  sides  are  now  gearing  up 
for  what  amounts  to  a  trial,  after  which 
the  judge  will  decide  whether  to  make 
the  injunction  permanent.  The  matter  is 
expected  to  go  to  actual  trial  late  next 
year. 

“We  think  we  can  make  a  very  strong 
showing  of  confusion  by  consumers,” 
said  Hile,  the  magazine’s  lawyer,  “but  the 
only  thing  we  have  to  prove  is  a  likeli¬ 
hood  of  confusion.” 

Heinke,  the  newspaper’s  attorney, 
expressed  equal  confidence  that  his 
client  will  prevail. 

The  preliminary  injunction  bars  the 
Journal  from  using  the  words  “California 
Journal”  as  a  descriptive  title,  trade  name 
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or  trademark  for  any  newspaper,  maga¬ 
zine  or  supplement.  Since  the  court 
issued  its  order,  the  newspaper  has 
deleted  the  word  “Journal”  from  referral 
boxes  on  the  front  page,  section  front 
and  the  page  itself. 

The  Journal  encountered  no  such 
problems  when  it  launched  similar  geo¬ 
graphically  zoned  sections  as  Texas  Jour¬ 
nal,  Florida  Journal  and  Southeast  Jour¬ 
nal. 

But  media  lawyers  and  law  professors 
say  that  newspaper  publishers,  editors 
and  general  counsels  should  be  increas¬ 
ingly  mindful  of  trademaiks,  not  only  to 
guard  against  being  sued  but  also  to  pro¬ 
tect  their  own  distinctive  names,  logos 
and  features. 

“There  is  a  vast  increase  in  people  rec¬ 
ognizing  the  value  of  their  marks,”  said 
Ina  Risman,  head  of  the  intellectual  prop¬ 
erty  practice  at  San  Francisco’s  Pillsbury, 
Madison  &  Sutro.  “We’re  going  to  see  an 
increase  [in  litigation]  in  every  field, 
including  publishing.  The  Wall  Street 
Journal  case  is  an  example  of  the  fact 
that  this  heightened  interest  has  reached 
the  media.” 

How  much  of  an  increase  in  litigation, 
however,  is  a  matter  of  disagreement. 

“We’re  seeing  more  trademark  cases, 
period,”  said  Joseph  Welch,  a  partner  at 
Chicago’s  Pattishall,  McAuliffe,  Newbury, 
Hilliard  &  Geraldson  who  is  chairman  of 
the  trademark  section  of  the  American 
Intellectual  Property  Law  Association. 
“But  other  than  that,  there  is  no  trend.” 

“1  think  there  is  a  potential  increase  in 
everyone’s  trademark  litigation  because 
of  the  increased  recognition  of  rights,” 
said  Hile,  who  besides  representing  Cali¬ 
fornia  Journal  specializes  in  communi¬ 
cations  law  in  the  Sacramento  office  of 
Orrick  Herrington  &  Sutcliffe. 

But  Hile  doesn’t  think  his  case  neces¬ 
sarily  represents  a  trend.  “1  don’t  think 
there  are  a  lot  of  people  in  the  publish¬ 
ing  business  who  are  going  to  want  to 
take  the  name  of  another  publication,” 
he  said. 

Heinke,  the  Wall  Street  Journal's 
lawyer  and  a  First  Amendment  and  intel¬ 
lectual  property  specialist  at  Los  Angeles’ 
Gibson,  Dunn  &  Crutcher,  whose  clients 
include  Tunes-Mirror  Co.,  owner  of  the 
Los  Angeles  Times,  Baltimore  Sun  and 
Newsday,  said  trademark  cases  involving 
newspapers  are  “not  rare  or  unusual,  but 

Roberts  is  executive  editor  of  the  Los  Ange¬ 
les  Daily  Journal,  a  legal  newspaper. 


on  the  other  hand,  no  individual  paper 
has  dozens  of  them.” 

Any  kind  of  business  can  become 
embroiled  in  trademark  litigation.  But 
newspapers  are  perhaps  more  likely  than 
many  others. 

“Lots  of  people  are  concerned  about 
titles  on  newspaf>ers  as  opposed  to  other 
products,”  Heinke  said.  “This  is  particu¬ 
larly  true  if  your  sales  are  from  news¬ 


stands.  People  may  buy  based  on  what  is 
on  the  cover.” 

In  the  newspaper  business,  Heinke 
said,  “There  appears  to  be  a  shortage  of 
names.  Look  at  how  many  are  named 
Journal  or  Times,  that  sort  of  thing.” 

When  names  are  disputed,  he  said, 
“The  ultimate  question  is  the  likelihood 
of  consumer  confusion.” 

The  multifactor  test  for  confusion 


HOW  MANY 

M&M’S' 

CHOCOLATE 

CANDIES 

^  IN  THE 

^JAR? 

The  correct  answer  is  one  “M&M’s”  chocolate  | 
candy.  Because  no  matter  how  many 
chocolate  candies  there  are  -  one  or  a  million  1 1 

—  t.hp  “M&M”  i.«!  nlwnvR  fnllnwpd  hv  an 


The  correct  answer  is  one  “M&M’s”  chocolate 
candy.  Because  no  matter  how  many 
chocolate  candies  there  are  -  one  or  a  million 
-  the  “M&M”  is  always  followed  by  an 
apostrophe  and  an  “s.” 


the  “M&Nrs”  characters  are  registered  trademarks  of  Mars,  InocNrpM^ted,  *  Mars,  1996 
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d'’An  ounce  of 
prevention  is  worth 
a  pound  of  ciu'e"" 
—  one  (tttorney‘'s 
free  advice  on  the 
need  to  conduct  a 
search  before 
naniinii*  print 
products 
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Risman,  the  San  Francisco-based  attor¬ 
ney  who  foresees  more  trademark  litiga¬ 
tion,  defended  the  San  Jose  Mercury 
News  in  a  trademark  infringement  suit 
brought  by  an  alternative  weekly,  Metro. 
Published  by  Metro  Publishing  Ltd.  and 
distributed  free  via  racks  in  metropolitan 
San  Jose  since  1984,  Metro  carries  a  reg¬ 
ular  column  called  “The  Eye”  and  sued  to 
stop  the  Knight-Ridder  daily  from  pub¬ 
lishing  a  competing  weekly  tabloid  with 
a  column  called  “The  Eye.” 

A  U.S.  district  judge  denied  Metro’s 
request  for  a  preliminary  injunction,  but 
a  federal  appeals  court  in  1993  granted 
the  order,  holding  that  the  title  of  a  news¬ 
paper  column  can  acquire  trademark  sta- 


includes  such  questions  as  how  similar 
are  the  marks,  how  similar  are  the  busi¬ 
nesses,  is  there  actual  confusion  and 
what  was  the  defendant’s  intent? 

But  just  because  one  company  has  a 
trademark  doesn’t  necessarily  mean  it  is 
the  only  one  that  can  use  it,  he  contin¬ 
ued.  That  is  only  true  if  its  use  is  likely  to 
confuse  people. 


Despite  the  setback,  the  Mercury 
News  won  at  trial,  said  Risman.  The 
judge  found  the  two  publications  were 
unlikely  to  be  confused.  Each  used  the 
term  “eye”  differently,  one  as  an  inside- 
politics  column  and  the  other  an  enter¬ 
tainment  column.  The  judge  also  noted 
how  other  publications  use  the  term 
“eye”  and  concluded  that  to  the  extent 
the  weekly  had  a  trademark  right,  it  was 
weak. 

Risman  recommends  that  newspaper 
executives,  like  those  in  any  industry, 
seek  appropriate  registration  of  their 
products’  trademaiks  as  a  “fundamental” 
protection.  Any  distinctive  title,  logo  or 
feature  can  be  a  trademark.  However,  it 
may  not  extend  to  a  pubUcation’s  overall 
appearance,  she  said.  For  example,  the 
Wall  Street  JoumaTs  particular  design 
may  not  be  registerable,  but  its  use  of 
hand-drawn  feces  instead  of  photographs 
is  very  distinctive  and  may  qualify  for 
protection  from  unfair  competition. 

Risman  also  advises  cEents,  before 
launching  a  new  column  or  section,  to 
hire  competent  counsel  to  do  a  search 
for  whether  anything  similar  is  in  use 
that  might  give  rise  to  Etigation. 

“I  think  an  ounce  of  protection  is 
worth  a  pound  of  cure,”  she  said. 

John  Alioto,  a  partner  at  San  Fran¬ 
cisco’s  Alioto  &  Alioto,  represented 
Metro  Publishing  against  the  Mercury 
News.  He  said  the  case  ended  when  the 
daily  agreed  to  make  its  name  bigger  in 
relation  to  the  size  of  “The  Eye.”  like  Ris¬ 
man,  he  advises  newspapers  to  register 
the  names  of  columns  and  features. 

“A  lot  of  alternative  newspapers  come 
up  with  catchy  names  for  recurring  fea¬ 
tures.  Go  to  the  federal  building,  get  the 
form,  pay  the  $25,  and  send  it  in  along 
with  a  sample,”  he  said.  “Our  case  would 
have  been  easier  if  the  maik  had  been 
trademarked.” 

“Monopoly  dailies  watch  their  markets 
like  a  hawk,”  warned  Alioto.  “They  can 
snuff  out  competition  in  their  market.” 

Lisa-Joy  ^orski,  spokeswoman  for  the 
U.S.  Patent  and  Trademaric  Office,  said 
doing  a  search  at  one  of  PTO’s  public 
rooms  around  the  country  or  at  a  state 
trademark  office  and  registering  a  trade¬ 
mark  can  save  businesses  money  and 
trouble  later. 

“There  are  always  small  bureaucratic 
things  to  do  to  protect  ourselves,” 
observed  California  Journals  Hoeber, 


DILUTION  DANGER 

In  addition  to  being  sued  for  infringe¬ 
ment  by  a  competitor,  there  is  also  the 
potential  for  litigation  arising  from  what 
is  referred  to  as  trademark  dilution.  This 
involves  using  a  famous  trademark,  such 
as  Rolex,  as  the  name  of  a  car.  There  is 
no  competition  between  watches  and 
automobiles,  and  Uttle  likelihood  of  con¬ 
fusion,  but  using  this  famous  mark  as  the 
name  of  a  car  may  dilute  its  value  to  the 
watch  manufecturer. 

Although  most  states  and  the  federal 
government  have  laws  against  trademaik 
infringement,  it  was  not  until  earlier  this 
year  that  Congress  followed  many  state- 
houses  in  adopting  an  anti-dilution 
statute.  Unlike  most  of  the  state  laws, 
the  federal  statute  allows  money  dam¬ 
ages  in  certain  cases,  instead  of  just 
injunctive  reUef  Several  attorneys  inter¬ 
viewed  for  this  article  have  had  firsthand 
experience  with  trademaik  suits  involv¬ 
ing  newspapers  and  offered  some 
advice. 


is  not  just  any  weight  toss  program. 


is  an  organization  of  members  who  have 
successfully  tost  millions  and  millions  of  pounds 
on  the  Weight  Watchers  Program. 


is  a  registered  trademark  owned  by 
Weight  Watchers  International  Inc.  for  its 
products  and  services  in  the  weight  control  field. 


Eagles  Brawl 
In  Brooklyn 

Competing  dailies,  Brooklyn  Eagle  and  Brooklyn  Daily  Eagle, 
battle  over  the  name  of  a  great  paper  that  is  long  gone 


IN  BROOKLYN’S  HEYDAY,  the 
Brooklyn  Eagle  was  the  voice  of 
the  New  York  City  borough  and 
the  nation’s  most  read  afternoon 
paper. 

But  it  folded  in  1955  due  to  union  dis¬ 
putes.  Now,  two  local  publishers  are  try¬ 
ing  to  revive  the  fabled  name  with 
papers  called  the  Brooklyn  Eagle  and 

Liebeskind,  a  freelance  writer,  lives  in 
Brooklyn  and  writes  often  in  these  pages. 


the  Brooklyn  Daily  Eagle.  Both  publish¬ 
ers  believe  they  own  the  right  to  the 
cherished  trademaric,  and  a  lawsuit  has 
ensued  in  U.S.  DLstrict  Court  in  Brooklyn. 

The  suit  pits  Ed  Weintrob,  a  Brooklyn 
native  who  has  published  local  papers  in 
the  borough  since  1978,  against  Dozier 
Hasty,  an  Atlanta-bom  businessman  who 
also  publishes  Brooklyn  community 
papers. 

In  September,  'Weintrob’s  company, 
Brooklyn  Eagle  Ltd.,  filed  suit  against 


Hasty’s  Eagle  Inc.,  charging  “unfair 
action  and  false  designation.”  The  suit 
claims  Weintrob  owns  the  Brooklyn 
Eagle  trademark  and  Hasty  violated  it  “on 
or  about”  Aug.  23,  when  he  began  pub¬ 
lishing  the  Daily  Eagle. 

The  “on  or  about”  is  crucial  because 
the  dispute  may  hinge  on  who  began 
using  “Eagle”  first.  After  a  trademark 
expires,  it  enters  the  public  domain  and 
“the  name  is  up  for  grabs,”  according  to 
Lisa-Joy  Zgorski,  a  spokeswoman  for  the 


Why  calling 
just  any  contest 
aBake-OfF* 
isahalf  ^ 
b^idea. 


You  may  not  have  realized  it,  but  BAKE-OFF* 
is  a  registered  trademark  of  The  Pillsbury  Company. 
No  other  contest  may  legally  use  it.  So  please  only 
use  BAKE-OFF*  when  referring  to  the  Pillsbury 
BAKE-OFF*  Cooking  and  Baking  Contest. 


Pillsbiirv 


©The  Pilkbuty  Company  1992 
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Mrs.  Roosevelt  Floys  Dewi^  Record 


SnOOKLYNJAGU  f 


CompUl*' 


BROOKLYN  EAGLE 


U.S.  Patent  and  Trademark  Office  at  the 
Commerce  Department. 

So  who  grabbed  first?  According  to 
Patent  and  Trademark  records,  Weintrob 


filed  an  application  for  the  trademaric  on  Dec.  12  unless  it’s  opposed,  “first  use 
March  15,  but  according  to  Zgorski,  this  matters,”  Zgorski  says,  meaning  the  Daily 
may  not  matter.  Even  though  the  applica-  Eagle  could  successfully  challenge  the 
tion  is  on  file  and  will  be  approved  on  application  if  it  can  prove  it  began  using 

.  the  name  first. 

Stevan  Bosses  (cq),  a  lawyer  represent¬ 
ing  Hasty  from  the  New  York  firm  Fitz¬ 
patrick,  Celia,  Harper  &  Scinto,  claims 
the  Daily  Eagle  started  on  Aug.  21  and 
its  first  issue  carried  the  date,  Aug.  23-30, 
on  its  cover. 

Meanwhile,  Rubin  Ferziger,  Weintrob’s 
lawyer,  says  “they  both  started  on  the 
same  day  or  one  or  two  days  apart,  but  it 
would  be  speculative  to  say  who  pub¬ 
lished  first.  The  court  must  make  its 
determination.” 

Ferziger  also  says  first  use  is  “only  part 
of  the  decision.  Besides  the  date,  it’s  the 
totality  of  circumstances.”  Circumstances 
include  the  fact  Hasty  was  “aware  of 
Plaintiffs  rights  in  and  to  the  name 
‘Brooklyn  Eagle,’  ”  Ferziger  charges  in  the 
suit. 

Bosses  denies  Weintrob  “owns  any 
rights  in  or  to  the  mark  ‘Brooklyn  Eagle’  ” 
and  in  a  countersuit  asserts  Hasty  had 
acquired  use  of  the  trademark  from  the 
New  York  Alumni  Association,  a  Los 
Angeles-based  group  of  ex-New  Yorkers 
who  use  the  Eagle  name  in  a  newsletter. 
Bosses  says  that  “promptly  upron  acquir¬ 
ing  the  Eagle  trademarks,”  Hasty  began 
publishing  the  Daily  Eagle.  Then,  when 


Whether  you’re  running, 
skiing,  hiking  or  writing, 
if  you  use  GORE-TEX®  fabric 
correctly,  we’ll  all  feel 
comfortable. 

GORE-TEX*  fabric  is  the  original  waterproof/breathable 
fabric  that  revolutionized  the  outdoor  sportswear  mar¬ 
ket,  and  it’s  now  used  in  many  industrial  and  medical 
applications,  too. 

GORE-TEX  should  never  stand  alone.  Always  use  it 
to  modify  a  noun,  such  as  GORE-TEX*  fabric,  GOfeTEX* 
gloves,  GORE-TEX*  outerwear. 

Your  comfort  is  what  our  remarkable  fabric  is  all 
about.  So  please  keep  us  comfortable  by  using  our 
trademark  correctly.  _ 


VJV-rivC/-±  is  a 

registered  trademark  of 
W.  L.  Gore  &  Associates,  Inc, 


Creative  Technologies 
Worldwide 
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Parody  and  fair  use  in  trademark  law, 
or  This  Bug's  For  You 


WE  LIVE  IN  a  society 
increasingly  governed 
by  laws:  federal 
statutes,  state  statutes 
and  local  ordinances. 
Frequently,  federal,  state  and  local 
laws  deal  with  the  same  topic,  and  it  is 
not  uncommon  for  some  of  these 
statutes  to  conflict  with  each  other.  So 

Cohen  heads  a  New  York-based  law  firm 
specializing  in  intellectual  property. 


/'V  AV/.w/  /,.  Fo/u'// 


how  can  we  tell  which  ones  apply  over 
the  others?  Sometimes  we  can’t. 

Let’s  take  a  look  at  some  of  the  issues 
governing  the  use  of  trademarks  by  writ¬ 
ers,  editors  and  publishers. 

A  legal  doctrine  of  federal  preemption 
basically  states  that  a  federal  statute  pre¬ 
empts  a  state  statute  dealing  with  the 
same  matter.  What  happens,  however, 
when  two  or  more  federal  statutes  gov¬ 
ern  an  activity,  as  is  the  case  with  trade¬ 
marks  and  copyrights?  Which  one  con¬ 


trols  and  how  can  we  tell  the  outcome? 

Editors,  publishers  and  writers  are 
most  femiliar  with  the  Copyriglit  Act, 
which  protects  the  creative  expressions 
of  artists  and  writers. 

The  Lanham  Act  is  the  federal  statute 
governing  trademarks  and  service  marks. 
These  are  the  names,  designs  and  slogans 
used  by  manufacturers  to  identify  their 
products  and  services.  They  serve  to 
indicate  the  source,  or  origin.  Recently, 
the  Lanham  Act  was  amended  to  create  a 


When  you  use  “Xerox”  the  way  you  use  “aspirin  ” 

we  get  a  headache. 

Boy,  what  a  headache!  And  all  because  some  of  you  may  be  using  our  name  in  a  generic 
m.  manner.  Which  could  cause  it  to  lose  its  trademark  status  the  way  the  name  “aspirin”  did  years 
ago.  So  when  you  do  use  our  name,  please  use  it  as  an  adjective  to  identify  our  products  and 
services,  e.g..  Xerox  copiers.  Never  as  a  verb:  “to  Xerox”  in  place  of  “to  copy,” or  as  a  noun:  “Xeroxes” 
in  place  of  “copiesr  Thank  you. 

Now,  could  you  excuse  us,  we’ve  got  to  lie  down  for  a  few  minutes. 

The  Document  company  ^ 

XEROX  ^ 

XBCR 

XEROX,*  The  Document  Company,*  and  the  stylized  X  are  trademarks  of  XEAOX  CORPORATION.  36  USC  3fl0. _ 
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federal  cause  of  action  when  a  trademark 
is  diluted  or  tarnished. 

In  copyright  law,  it  is  possible  for  simi¬ 
lar  expressions  of  an  idea  to  receive  pro¬ 
tection  as  long  as  they  are  the  indepen¬ 
dent  creations  of  their  authors.  Under 
trademark  law,  one  mark  infringes 
another  if  there  is  a  likelihood  of  confu¬ 
sion  by  the  ordinary  consumer. 

Therefore,  the  analysis  in  a  copyright 
infringement  case  usually  focuses  on 
whether  a  w'ork  was  independently  cre¬ 
ated,  if  the  author  had  access  to  the 
allegedly  infringed  work,  whether  both 
were  inspired  by  the  same  source,  and  if 
so,  whether  that  source  is  public 
domain. 

Trademark  actions  examine  whether 
disputed  marks  are  confusingly  similar, 
and  the  likelihood  of  confusion  between 
the  marics.  This  analysis  is  done  case  by 
case  and  looks  to  the  facts  of  each  case. 
Only  then  can  there  be  a  decision  on 
whether  or  not  a  mark  was  infringed. 

Well-known  marks  are  often  the  sub¬ 
ject  of  parody.  When  such  uses  inspire  lit¬ 


igation,  the  defendant  has  clearly  imi¬ 
tated  the  plaintiffs  mark  and  often  justi¬ 
fies  the  act  as  social  commentary. 

Parody  is  often  likened  to  the  copy¬ 
right  defense  of  fair  use  and,  more 
recently,  there  have  been  claims  of  First 
Amendment  freedom  in  cases  dealing 
with  parody.  A  whole  line  of  cases  has 
arisen  from  the  parody  of  famous  trade¬ 
marks.  Let’s  take  a  look  at  some  of  them, 
a  task  lightened  by  the  fact  that  many 
have  a  fairly  high  “giggle  factor.” 

One  of  the  earliest  modem  cases  in 
this  area  is  about  35  years  old.  In  this 
case,  the  Chemical  Corporation  of  Amer¬ 
ica,  using  the  slogan  “Where  there’s  life 
there’s  bugs”  for  a  floor  wax  insecticide, 
was  found  to  infringe  the  famous 
Anheuser-Busch  beer  slogan  “Where 
there’s  life  there’s  Bud.”  However,  a  much 
later  case  found  no  problem  with  florists 
using  the  slogan  “This  bud’s  for  you.” 

In  1969,  the  courts  examined  the  case 
of  a  poster  of  a  pregnant  Girl  Scout  head¬ 
lined  “Be  Prepared”  and  found  no 
infiingement.  Yet,  in  1972,  the  courts 


enjoined  the  use  of  “Enjoy  cocaine”  on  a 
poster  using  the  funous  “Enjoy  Coca- 
Cola”  script,  colors  and  logo. 

In  1977,  the  courts  found  no  likelihood 
of  confusion  or  dilution  despite  the 
unflattering  portrayal  of  the  cartoon  char¬ 
acter  Reddy  Kilowatt  in  a  publication  crit¬ 
ical  of  public  utilities.  In  this  case,  the 
court  rejected  the  defendant’s  First 
Amendment  defense.  As  far  as  I  know, 
this  was  the  first  case  to  raise  this  issue  in 
a  trademark  case. 

Then,  in  1979,  the  courts  enjoined  the 
showing  of  the  pornographic  movie 
“Debbie  Does  Dallas”  because  it  showed 
performers  wearing  the  uniform  of  the 
Dallas  Cowboy  Cheerleaders. 

The  1980s  saw  a  slew  of  cases  dealing 
with  the  parody  of  trademarks. 

Screw  magazine  depicted  the  Pillsbury 
Doughboy  Poppin’  Fresh  engaged  in 
intercourse  and  lewd  poses  with  Poppy 
Fresh,  the  Pillsbury  Doughgirl,  but  a  1981 
decision  enjoined  Screw  because  of  the 
unwholesome  association  between  the 
cartoons  and  the  Pillsbury  marks. 


Division  of  the  Sara  Lee  Corporation 
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In  1983,  Topps  Chewing  Gum  was 
found  not  to  have  infringed  Tetley  Tea 
Co.’s  mark  when  it  used  stickers  bearing 
the  words  “Petley  Flea  Bags.”  The  same 
company,  however,  wasn’t  as  lucky  in 
1986,  when  its  Garbage  Pail  Kids  were 
found  to  “tarnish”  Cabbage  Patch  Kids 
dolls,  and  Topps  was  enjoined  from  sell¬ 
ing  trading  cards  using  that  mark  and 
concept. 

In  1983,  the  courts  stopped  the  use  of 
Mutant  of  Omaha  and  Mutant  of  Omaha’s 
Wild  Kingdom  for  T-shirts  and  other  mer¬ 
chandise  protesting  nuclear  arms.  The 
Mutant  was  a  variation  on  the  Indian 
head  logo  of  Mutual  of  Omaha  insurance, 
and  the  court  found  confusion  with  the 
insurer’s  marks. 

That  was  the  same  year  that  Here’s 
Johnny  Portable  Toilets  Inc.  was 
enjoined  from  using  Here’s  Johnny  for  its 
toilets.  The  product  was  also  billed  as 
“The  World’s  Foremost  Commodian.” 

In  1985,  Hogg  Wyld  Ltd.  was  found 
not  to  infringe  Jordache  designer  jeans 
with  its  large  size  women’s  jeans  sold 
under  the  Lardashe  mark. 


In  1986,  Drake  Publications,  in  its 
High  Society  magazine,  published  the 
LL  Beam’s  Back-To-School  Sex  Catalog, 
a  parody  depicting  nude  models  using 
lake  “products”  described  in  a  crudely 
humorous  fashion.  A  lower  court  issued 
an  injunction  based  on  the  dilution  of 
the  famous  L.L.  Bean  trademark,  but  in 
1987,  the  1st  Circuit  Court  was  per¬ 
suaded  that  it  would  be  offensive  to  the 
First  Amendment  to  enjoin  the  “edito¬ 
rial”  parody  of  the  famous  outdoor  cloth¬ 
ing  catalog. 

A  dilution  statute  could  prevent  trade¬ 
mark  from  being  used  without  permis¬ 
sion  to  merchandise  products  or  ser¬ 
vices.  However,  where  trademarks  are 


First  Ameudmeiit 
defenses  have 
enter t*ed  recently 
in  eases  dealing* 
with  parmly 


used  in  editorial  or  artistic  parody,  rather 
than  commercially,  then  an  anti-dilution 
law  carmot  suppress  the  parody.  In  this 
case,  the  anti-dilution  law  was  a  state 
cause  of  action  and  not  the  federal  law 
mentioned  earlier. 

Ringling  Brothers  —  known  for  the 
slogan  “The  Greatest  Show  On  Earth”  — 
in  1988  was  able  to  stop  a  used  car 
dealer  from  using  the  slogan  “The  Great¬ 
est  Used  Car  Show  On  Earth.” 

1989  was  a  barmer  year  for  parody. 
American  Express  was  able  to  halt  the 
use  of  a  mock  America  Express  credit 
card  with  an  attached  condom.  The  slo¬ 
gan  “Never  leave  home  without  it”  imi¬ 
tated  American  Express’  “Don’t  leave 
home  without  it.” 

Coca-Cola  was  able  to  stop  a  white 
bubble  gum  powder,  Mad  Scientist  Magic 
Powder,  from  being  sold  in  a  simulated 
Coke  bottle. 

Similarly,  simulation  of  Dom 
Perignon’s  champagne  bottle  used  to 
sell  Champop  popcorn  was  deemed  not 

(See  Parody  on  page  16T) 
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By  Zeus,  this  legal  spat  is  one  for  the  gods  to  decide;  trademarks  are  going  to  the  dogs 


ERCURY,  THE  mythical 

/\\  /  I  messenger  of  the  gods, 

I  \\/  I  probably  would  appre- 

J  Y  I  ciate  today’s  swiftness 
in  delivering  informa¬ 
tion  —  and  flowers. 

But  he  doubtless  would  be  confused 
by  two  lawsuits  filed  over  the  use  of  his 
name  in  both  kinds  of  deliveries. 

No  more  confused,  however,  than 
Knight-Ridder  Inc.  and  its  San  Jose  Mer¬ 
cury  News  defendants  in  a  lawsuit  they 
say  is  a  model  of  confusion. 

The  scenario  goes  like  this:  In  a  suit  in 
U.S.  District  Court  in  Washington,  D.C., 
Florists  Transworld  Delivery  Service, 
known  by  the  acronym  FTD,  recently 
accused  the  newspaper  and  its  parent 
company  of  trademark  infringement  — 
the  use  of  the  name  Mercury,  FTD’s  sym¬ 
bolic  winged  messenger. 

The  problem,  according  to  K-R  associ¬ 
ate  general  counsel  Janet  Humphreys,  is 
that  FTD  named  the  wrong  defendant. 
The  action,  she  explained,  should  have 
been  filed  against  Mercury  Mail,  a  Den¬ 
ver-based  online  service  that  has  no  affili¬ 
ation  with  the  Mercury  Netvs,  its  online 
service  named  Mercury  Center  or 
Knight-Ridder. 

Mercury  Mail,  which  was  founded  by 
John  Funk,  a  former  Bell  Atlantic  direc¬ 
tor,  allows  subscribers  to  get  regular  e- 
mail  news  updates  on  topics  they 
choose. 

Washington,  D.C.,  attorney  Bruce  A. 
Tassan,  who  represents  FTD,  said  in  an 
interview  that,  indeed,  someone  in  his 
client’s  office  misread  Mercury  Mall, 
Merc  Center’s  online  gallery  of  Internet 
advertisers,  for  Mercury  Mail. 

However,  Tassan  added,  the  complaint 
has  been  amended  and  Knight-Ridder 
and  the  Mercury  News  are  targeted  as 
defendants  —  no  mistake  this  time.  At 
the  same  time,  he  said,  he  has  sent  Mer¬ 
cury  Mail  a  “cease  and  desist”  letter. 


worldwide  members,  who  could  be  con- 
fused  if  Mercury  Mall  provides  informa- 
tion  about  flower  delivery. 

“There  are  florists  who  are  not  FTD 
members  and  may  advertise  in  the  Mer- 
cury  Mall,”  he  continued. 

Mercury  Center  director  Bob  Ryan 
scoffed  at  FTD’s  claim  to  proprietorship 
over  the  name  Mercury.  Harking  back  to 
founding  of  the  Mercury  News  in 
1851,  Ryan  observed,  “We  were  Mercurj' 
which  will  be  followed  by  a  lawsuit  if  it  when  the  name  was  just  a  gleam  in  FTD’s 

does  not  drop  the  name  Mercury.  eye.” 

Humphreys,  the  K-R  lawyer,  is  no  less  But  the  dispute  doesn’t  end  there, 
confused  by  the  switch  of  names  in  Knight-Ridder  and  the  are 

FTD’s  complaint,  because  Mercury  Cen-  themselves  suing  Mercury  Mail,  also  for 
ter’s  business  is  delivering  news  and  trademaric  infringement,  claiming  the 
information,  while  FTD’'=  business  is  Denver  company  uses  a  dog  graphic, 
delivering  flowers.  “Newspot,”  which  is  similar  to  Merc  Cen- 

“I  can’t  understand  a  sophisticated  ter's  “Newshound,”  which  also  tailors 
company  like  FTD  making  this  kind  of  information  to  subscriber  requests, 
mistake,”  she  said  in  an  interview.  The  suit  also  objects  to  the  use  of  Mer- 
because  trademark  infringement  can  cury  Mail  on  the  grounds  that  it  closely 
occur  only  when  maiks  represent  similar  resembles  Mercury  Mall, 
products  or  services.  Funk  retorted  that  he  has  as  much 

Tassan  said  FIT)  operates  an  electronic  right  as  anyone  to  the  name  Mercury, 
communication  system  for  its  25,000  “which  is  used  by  many  companies.” 


U.N.  Group  Rethinks  Global  Copyrights 


nized  by  the  l60<iation  U.N.  Worid 
Intellectual  Property  Organization,  are 
working  on  the  first  major  revisitm  of 
international  copyright  law  since  the 
1971  Bern  Convention,  which  pro¬ 
duced  an  accord  designed  primaril>' 
to  protect  “analog”  works  on  paper 
and  wax 

At  stake  is  billions  of  dollars  in  roy¬ 
alties  from  pop  music,  computer  soft¬ 
ware  and  other  curative  products. 
The  bi^est  question  to  be  resdived  is 
how  to  protect  rights  in  an  era  when 
the  Internet  has  made  national  bor¬ 
ders  irrelevant. 


HE  UNITED  NATIONS  body 
I  that  oversees  global  protec- 
tion  of  copyrights  and  patents 
has  convened  in  Geneva  in  an  effort 
to  catch  up  with  the  sweeping 
changes  in  recorded  music,  computer 
software  and  the  Internet. 

The  three-week  conference,  con¬ 
cluding  Dec.  20,  was  oi^anized  after 
it  became  obvious  that  something  had 
to  be  done  to  protect  the  rights  of 
authors  and  performers  in  a  worid 
when  songs  or  computer  programs 
can  be  downloaded  in  seconds. 

Delegates  to  the  gathering,  orga¬ 


Inulcmark 


Briefing 

Continued  from  page  5T 

assert  that  the  restrictions  amount  to  an 
unconstitutional  bar  to  free  speech  on 
the  Internet. 

In  a  case  in  Scotland,  one  of  two 
online  publications  serving  residents  of 
the  Shetland  Isles  sought  a  court  order 
preventing  its  competitor  from  creating 
hyperlinks  to  its  site. 

While  the  case  primarily  deals  with 
copyright  rather  than  trademark  issues, 
the  court  did  grant  a  temporary  judg¬ 
ment  requiring  the  competitor  to 
remove  all  links. 

llius,  the  law  relating  to  hyperlinks  is 
developing,  and  papers  should  monitor 
these  developments. 


Questions  frequently  arise  about  how 
publishers  may  use  the  trademarics  of 
others.  The  simplest  situation  is  the  use 
of  a  trademark  in  a  news  story;  The  accu¬ 
rate  use  of  a  trademark  in  a  news  story  is 
generally  a  legitimate  use  and  would  not 
constitute  infringement. 

However,  as  is  noted  in  several  adver¬ 
tisements  in  this  issue,  reporters  should 
avoid  using  trademarks  and  service 
marks  as  generic  terms.  As  a  classic 
example,  a  story  reporting  that  a  crimi¬ 
nal  “xeroxed  the  stolen  documents”  is 
likely  to  be  challenged  by  the  owner  of 
the  Xerox  trademark. 

In  addition,  the  use  of  a  third  party’s 
mark  by  an  advertiser  to  correcdy  notify 
readers  of  some  aspect  of  the  adver¬ 
tiser’s  goods  or  services  is,  in  most  cases, 
permissible. 

For  example,  a  car  repair  shop  may 
state  that  it  repairs  Ford  automobiles, 
and  a  hardware  store  may  notify  the 
public  that  it  sells  parts  that  fit  Toro  lawn 
mowers. 

However,  if  the  advertisement  cross¬ 
es  over  to  suggest  falsely  that  the  third 
party  endorses  or  authorizes  the  goods 
or  services  of  the  advertiser,  this  can 
constitute  trademark  infringement.  For 
example,  ads  may  constitute  infringe¬ 
ment  if  they  falsely  state  that  a  garage  is 
a  “certified”  Ford  repair  center  or  that  a 
store  is  an  “authorized”  Toro  distribu¬ 
tor. 

Another  situation  commonly  facing 
publishers  concerns  notification  from  a 
third  party  that  an  advertiser  has 
infringed  the  third  party’s  trademaric. 
Frequendy,  such  notices  assert  that  the 


publisher  also  is  liable  for  the  infringe¬ 
ment. 

The  general  rule  is  that  an  innocent 
publisher  is  not  liable  for  trademark 
infringement  by  advertisers.  The  only 
relief  available  against  the  publisher  in 
such  a  situation  is  an  injunction  ordering 
the  publisher  not  to  run  the  ad  in  the 
future,  and  such  an  order  will  not  be 
issued  if  it  would  delay  the  publication 
of  the  paper.  However,  if  the  publisher  is 
not  innocent,  then  it  could  be  held 
liable. 

The  question  then  becomes,  when  is 
a  publisher  not  innocent?  Is  a  letter 
from  the  trademark  owner  asserting  an 
infringement  enough  to  defeat  the  pub¬ 
lisher’s  claim  of  innocence? 

Although,  as  one  court  has  noted, 
publishers  “cannot  be  naive  and  . . .  like 
ostriches  . . .  put  their  heads  in  the  sand 
and  ignore  obvious  facts,”  it  is  not  clear 
that  a  single  letter  asserting  infringement 
is  sufficient  to  overcome  a  claim  of  inno¬ 
cence. 

One  way  to  avoid  the  issue  is  to  sim¬ 


ply  stop  running  the  ad.  If,  however,  the 
advertisement  is  too  valuable  to  refuse, 
the  publisher  can  notify  the  advertiser 
that  infringement  has  been  asserted  and 
can  request,  first,  an  opinion  from  the 
advertiser’s  attorney  that  the  claim  is 
meritless  and,  second,  indemnification 
should  infringement  be  found.  The 
paper  can  then  review  the  opinion  letter 
with  its  own  attorney  to  determine 
whether  the  likelihood  of  infringement 
warrants  pulling  the  ad. 

In  conclusion,  publishers  hold  signifi¬ 
cant  property  rights,  consisting  of  sub¬ 
stantial  recognition  and  consumer  good¬ 
will  in  the  trademarks  associated  with 
their  newspapers.  As  newspapers  ven¬ 
ture  into  new  business  areas,  including 
the  Internet,  these  marks  can  quickly 
bring  goods  and  services  to  the  attention 
of  the  public. 

A  basic  understanding  of  the  rights 
associated  with  these  marks,  as  well  as 
the  marks  of  others,  can  help  smooth 
the  transition  and  further  develop  the 
value  of  these  important  assets. 


Some  people  think  ""mace"'  is  a  name  for  any 
self-defense  spray.  But  there  is  only  one,., 

=mcice= 

brand 

Mace*  is  a  registered  trademark.  As  a  trademark,  the  term 

Mace  should  always  be  used  as  an  adjective, 

followed  by  a  noun.  And  it  is  never  used  as 

a  verb.  Of  course,  helping  us  protect  our 

trademark  also  helps  you,  so  that  you 

can  continue  to  get  the  quality 

protection  you  deserve. 

Mace®  brand  defense  spray. 

fnxe 

SECURITY 

INTERNATIONAL  " 

@  1996.  Mace  is  a  registered  trademark  of  Mace  Security  International.  Inc.,  I60  Benmont  Avenue.  Bennington,  VT  05201. 
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“but  the  trick  is  to  not  be  around  when 
the  800-pound  gorilla  shows  up.” 

Senny  Boone,  government  affairs 
counsel  for  the  National  Newspaper 
Association,  the  trade  association  of  com¬ 
munity  newspapers,  said  questions 
about  trademark  litigation  have  come  up 
a  couple  of  times  in  the  past  year,  but 
NNA  gets  many  more  copyright  queries. 

However,  she  added,  “I’m  sure  we’re 
going  to  have  more  inquiries  as  news¬ 
papers  go  online.” 

Law  professor  Stephen  R.  Barnett,  at 
the  University  of  California  at  Berkeley’s 
Boalt  Hall  School  of  Law,  agreed,  saying, 
“The  action  these  days  is  in  domain 
names  and  the  Internet.” 

But  he  said  a  lawsuit  last  year  illus¬ 
trates  how  subtle  trademark  litigation 
traps  can  be  for  the  unwary:  A  photogra¬ 
pher  who  put  out  a  poster  with  a  picture 
of  the  Rock  ’n’  Roll  Hall  of  Fame  in  Cleve¬ 
land  was  sued  for  trademaik  infringe¬ 
ment  by  the  museum. 

“Can  you  trademaik  things  in  public 
view?”  asked  Barnett.  “If  you  can,  that 
could  pose  a  problem  for  a  new.spaper. 
The  poster  was  clearly  a  commercial  use 
of  an  image,  he  said,  “But  suppose  the 
Cleveland  Plain  Dealer  wanted  to  use  a 
picture  of  the  museum  in  a  logo.  Cer¬ 
tainly,  if  the  paper  wanted  to  use  the 
Cleveland  skyline  in  a  logo,  it  could.  But 
if  it  wanted  to  use  that  one  building,  that 
might  be  a  problem.” 


Eagle 

Continued  from  page  10T 

Weintrob  learned  of  the  publication,  he 
“immediately  launched”  a  competing 
paper,  the  Brooklyn  Eagle.  The  first 
issue  of  that  paper  carried  the  date  Aug. 
23-29,  he  says. 

The  New  York  Alumni  Association 
could  not  be  reached  for  comment. 

In  the  initial  suit,  Ferziger  asked  the 
court  to  enjoin  Hasty  from  using  the 
Eagle  trademaik.  He  also  asked  for  dam¬ 
ages  and  for  Hasty  to  relinquish  all 
“gains,  profits  and  advantages”  derived 
from  the  alleged  infringement. 

Bosses’  countersuit  made  virtually 
identical  demands. 

Since  the  suits  were  filed,  the  sides 
traded  cease-and-desist  letters,  and 
Bosses  filed  a  motion  for  a  preliminary 


injunction  ordering  Weintrob  to  halt 
publication  until  the  suit  is  settled.  The 
first  court  date  was  set  for  Dec.  6  before 
U.S.  District  Judge  Eugene  Nickerson. 

Bosses  said  a  settlement  was  in  tlie 
works  in  November,  but  no  agreement 
had  been  reached  at  press  time. 

In  the  meantime,  both  papers  con¬ 
tinue  to  publish  five  editions  each  week, 
including  weekend  editions  on  Fridays. 
The  papers  initially  were  distributed  free 
in  selected  Brookljm  neighborhoods,  but 
the  Ekiily  Eagle  has  begun  charging  50<t 
a  copy,  and  the  Eagle  plans  to  charge 
50t  when  it  reaches  local  newsstands. 
Both  papers  have  also  begun  subscrip¬ 
tion  drives. 

The  papers  use  similar  layouts  with  a 
blue  band  across  the  top  of  Page  1 ,  but 
the  Brooklyn  Eagle  is  a  tabloid  and  the 
Daily  Eagle  a  full-size  broadsheet.  In  his 
countersuit.  Bosses  as.serts  the  quality  of 
the  Daily  Eagle  is  “much  higher”  than 
the  competition’s.  But  neither  paper’s 
quality  approaches  that  of  the  original 
Eagle,  which  was  first  edited  by  Walt 
Whitman,  went  on  to  win  four  Pulitzer 
Prizes  and  was  renowned  for  its  depth  of 
coverage  and  strong  editorial  voice. 


Parody 
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sufficiently  strong  parody  to  stop  the 
potential  for  consumer  confusion,  and  an 
injunction  issued. 

Also  in  1989,  the  2nd  Circuit  Court  of 
Appeals  reversed  a  district  court’s  pre¬ 
liminary  injunction  on  First  Amendment 
grounds.  Bantam  Doubleday  Dell  Pub¬ 
lishing  Group  had  published  Spy  Notes,  a 
parody  of  the  famous  Cliffs  Notes  con¬ 
densed  novels.  The  imitator  used  the  dis¬ 
tinctive  black  and  yellow  design,  but  was 
clearly  marked  in  red  as  satire. 

Just  as  in  the  L.L.  Bean  case,  the  court 
protected  Spy  Notes  as  being  an  editorial 
or  artistic  parody  and  said  the  First 
Amendment  precluded  the  application 
of  a  dilution  claim  to  enjoin  noncommer¬ 
cial  parodies.  The  court  said  “somewhat 
more  risk  of  confusion  is  to  be  tolerated 
when  a  trademaik  holder  seeks  to  enjoin 
artistic  expression  such  as  parody” 

The  Dilution  Act  of  1995,  effective  in 
1996,  created  a  federal  cause  of  action 
where  use  of  a  famous  mark  dilutes  the 
distinctive  quality  of  the  mark.  The 
statute  specifically  provides  that  all  forms 
of  news  reporting  and  news  commen¬ 


tary,  noncommercial  uses  of  a  mark  and 
fair  use  for  comparative  advertising  are 
not  actionable.  Since  this  statute  is  feirly 
new,  it  has  affected  few  cases. 

In  one  of  them.  Dr.  Seuss  Enterprises 
sued  Penguin  Books  USA  and  moved  for 
a  preliminary  injunction.  Dr.  Seuss 
alleged  copyright  and  trademark  infringe¬ 
ment  and  federal  trademark  dilution 
against  the  Penguin  book  We  Cat  Not  in 
the  Hat!  A  Parody  ^  Dr  Juice,  which 
address  the  O.J.  Simpson  trial.  The  court 
determined  the  book  to  be  parody  and 
said  legislative  history  indicated  parody 
was  included  under  the  exemption  for 
noncommercial  uses.  The  court  specifi¬ 
cally  concluded  that  Congress  also 
intended  the  law  to  cover  dilution  by  tar- 
nishment,  which  usually  arises  out  of  the 
poor  quality  or  unwholesomeness  of  the 
defendant’s  product  and  services. 

So  what’s  an  editor  or  writer  to  do? 
How  can  you  know  if  the  use  of  a  mark  is 
an  infringement  under  the  dilution  law, 
especially  when  cases  are  taken  on  their 
own  facts?  The  best  rule  of  thumb  is  to 
use  common  sense,  but  the  courts  have 
usually  enjoined  uses  where  the  motive 
is  profit,  not  commentary,  and  where 
uses  were  unwholesome. 

If  you  parody  or  fairly  use  a  trademaik 
in  a  true  First  Amendment  vehicle  such 
as  a  newspaper,  magazine,  film  or  televi¬ 
sion  news  story,  you  probably  won’t 
have  a  problem.  If  you  use  a  trul>'  famous 
mark  in  a  pornographic  manner,  it  might 
be  considered  tamishment.  Even  though 
the  2nd  Circuit  has  held  that  more  risk  of 
confusion  must  be  tolerated  when  a 
trademark  owner  seeks  to  enjoin  artistic 
expression  such  as  parody,  the  decision 
predated  the  Dilution  Act. 

While  federal  pre-emption  applies  to 
federal  statutes,  which  precede  state 
statutes,  the  U.S.  Constitution  is  still  pre¬ 
eminent.  Even  though  the  First  Amend¬ 
ment  is  among  the  nation’s  strongest 
laws,  laws  are  being  passed  that  attempt 
to  limit  the  unfettered  use  of  free  speech. 
The  Supreme  Court  has  held  that  a  com¬ 
mercial  speech  is  subject  to  greater 
restraint  than  is  political  speech. 

While  I  believe  that  parody  of  trade¬ 
marks  in  news  and  commentary  should 
always  be  protected,  you  should  be  sure 
your  use  is  “political”  and  not  “commer¬ 
cial.”  If  you  are  using  a  maik,  in  a  parody 
or  otherwise  to  sell  stuff,  think  twice. 
An  analysis  of  the  cases  shows  that  if  you 
don’t  make  money,  or  try  to  make 
money,  you’re  probably  OK. 
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the  newspaper  industry  and  related  business¬ 
es.  Covers  editorial,  business  and  production 
areas.  Published  Saturdays. 

One-year  subscription,  52  issues;  $65. 


SPECIAL  EDITIONS  OF  E&P 

Available  Separately,  $8.00  each. 

(Included  at  no  extra  charge  with  annual  subscrip¬ 
tions.) 

Animal  Directory  of  Syndicated  Services 

(published  August.) 

Annual  Directory  of  Interactive  Products 
and  Services  (published  September.) 

\joumalism  Awards  and  Fellowships 
Wireclory  (published  December.) 


NEWSPAPER  INDUSTRY 


FREE  PAPER  PUBLISHER 

The  comprehensive  monthly  trade  publica¬ 
tion  for  free  community  newspapers  and 
shoppers.  One-year  subscription,  $24. 


EDITOR  &  PUBLISHER  MARKET  GUIDE 
A_r^  U.S.  MARKET  FORECASTS  CD-ROM 

Complete  Market  Guide  AND  U.S. 
Market  Forecasts  databases  and  applica¬ 
tion.  Annual,  available  December.  $795 
(Including  sofibound  boc^.) 


EDITOR  &  PUBLISHER 
INTERNATIONAL  YEAR  BOOK 

Annual,  worldwide  encyclopedia 
of  the  newspaper  industry  (Part  I) 
and  "Who's  Where"  directory 
(Part  II).  Published  April,  softbound, 
Parts  1  &  II,  $125. 

Part  I  only,  $115. 

Part  II  only,  $35. 


E&P  MEMBERS  NETWORK 

Online  service  for  international 
newspaper  professionals. 

Charter  Membership,  $95  per  year. 


CONFERENCES  AND  EXHIBITS 

E&P  ot^ganizes  or  sponsors  annual  inter¬ 
active  publishing  conferences  for  the 
newspaper  industry,  including: 
Interactive  Newspapers  '97,  February 
12-16, 1997,  Houston,  Texas,  USA; 
Interactive  Publishing,  Europe,  held 
November  in  Zurich,  Switzerland; 
Medios  Interactivos,  held  in  November, 
in  Latin  America. 


EDITOR  &  PUBLISHER  INTERNATIONAL 
YEAR  BOOK  CD-ROM 

Complete  Year  Book  database  and 
application.  Annual,  available  May. 

With  listing  capabilities,  $895.  ||||| 

Without  listing  capabilities,  $495.  wM 
(Price  includes  softbound  copy.) 


EDITOR  &  PUBLISHER/FREE  PAPER 
PUBLISHER  COMMUNITY,  SPECIALTY 
&  FREE  PUBLICATIONS  YEAR  BOOK 

Annual  guide  to  community  paid  and 
non-paid  weeklies,  shoppers  and  total 
market  coverage  publications  in  the  U.S. 
and  Canada.  Published  October, 
softbound.  $99. 

MARKET  GUIDE 

Annual  reference  to  U.S.  and  Canadian 
newspaper  markets,  with  latest  census 
and  one-year  projection.  Published 
November,  softbound.  $100. 

BU.S.  MARKET  FORECASTS 

In-depth  profiles  of  every  U.S.  city  with  2,500 
residents  or  more,  every  county,  MSA  and 
state.  Annual  reference,  published  November, 


To  order,  or  for  more  information,  phone: 

(212)  675-4380 

Mon.-Fri.,  9  a.m.  to  5  p.m.  ESi. 

Fax:  (212)  691-6939 
E-mail:  edpub@mediainfo.eom 

Details  and  additional  industry  information  also  available 
on  our  Web  site  Editor  &  Publisher  Interactive: 


http://www.mediainfo.com 


E<S?P 


Editor  &  Publisher,  11  W.  19th  Street, 

New  York,  NY  10011-4234 

All  prices  in  US.  dollars. 


newspaper' ASSOCI-ATION  OF  AMERICA  . 

TECHNICAL  EXPOSITION  &  CONFERENCE  ,  ' 

ERNEST  N.  MORIAL  CONVENTION  CENTER. 

NEW  ORLEANS  ^  • 

JUNE  2  1  --2  4,  1  9  9  7  *  •  '*  Newspaper 

'  ^  ,  j.  j  j  !  Association 

.*  ,  i  i  of  America 


Doing  decimals 
on  stock  pages 

The  SAN  FRANCISCO  Chronicle 
began  ainning  stock  prices  in  dol¬ 
lars  and  cents  and  clauned  it  is  the  first 
newspaper  in  the  nation  to  do  so. 

The  move  Nov.  12  is  one  several 
changes  the  paper  made  in  its  daily 
stock  listings  after  it  polled  readers  in 
September  on  whether  they  wanted 
stocks  quoted  in  decimals  or  the  tradi¬ 
tional  fractions.  Of  1 ,600  respondents, 
62%  preferred  decimals. 

So  now,  a  sttK'k  that  formerly  was 
quoted  at,  say,  10  5/8  will  read  $10.63. 

The  Chronicle's  business  section  also 
contains  a  conversion  table  from  frac¬ 
tions  to  dollars  and  cents  as  a  quick 
guide  for  readers.  In  other  changes, 
stocks  undergoing  dramatic  price 
changes  the  previous  day  are  printed  in 
bold  typ)e,  and  heavily  traded  stocks  are 
underlined. 

A  small  u  next  to  a  closing  price 
means  the  stock  hit  a  record  high  dur¬ 
ing  the  day  but  did  not  close  at  a  record 
price.  A  small  cl  signifies  a  new  intra-day 
low  price. 

Official  trading  symbols  will  be  pub¬ 
lished  on  Saturdays. 

In  a  story  about  the  changes,  the 
Chronicle  quoted  Securities  and 
Exchange  Commissioner  Steven  M.H. 
Wallman  as  hailing  the  shift.  He  has  rec¬ 
ommended  that  the  nation’s  stock  mar¬ 
kets  begin  trading  in  decimals  by  Jan.  1, 
1999. 

“1  think  the  Chronicle  can  do  a 
remarkable  public  service  by  getting  the 
ball  n)lling,”  the  SEC  head  stated. 

According  to  the  story  by  Lois 
Kazakoff,  converting  to  decimals  would 
save  investors  money  by  cutting  the 
profits  of  brokers  and  other  middlemen. 

—  M.L.  Stein 

Orange  County 
Register  revamps 
news  section 

The  orange  county  Register  has 
revamped  and  expanded  its  news 
section,  including  the  addition  of  a  new 
“Second  Front  Page.” 

The  newspaper,  which  for  years  has 
stressed  to  readers  and  advertisers  its 
strong  local  coverage  of  sprawling  and 


populous  Orange  County,  has  greatly 
increased  its  national,  world  and 
California  news  throughout  the  main 
section,  as  well.  The  Register's  Page  3, 
which  formerly  was  headed  Nation  and 
World,  has  been  changed  to  World 
Report,  providing  a  quick  summary  in 
newsletter  style  of  events  by  world 
regions,  including  the  United  States. 

The  Second  Front  Page,  which  runs 
daily  and  Sunday,  features  ample  color 
photos  and  mixes  national  and  interna¬ 
tional  news.  Register  editor  Tonie  L.  Katz 
said:  “Readers  asked  for  more  national 
and  international  news  and  we  re  happy 
to  respond.” 

The  Register  vies  for  readership  in 
Orange  County  with  the  Los  Angeles 
Times,  which  ranks  in  the  top  of  U.S. 
newspapers  offering  extensive  world 
and  national  coverage,  maintaining  its 
own  bureaus  around  the  globe. 

A  Register  spokeswoman  noted  that 
the  enlarged  coverage  will  allow  more 
opportunities  for  retailers  and  other 
main  section  advertisers  to  enjoy  “news- 
adjacent,  higher-readership  positions.” 

Under  the  new  format,  she  added,  the 
bottom  of  Page  2,  facing  Page  3’s  World 
Report,  is  now  open  to  advertising. 

Douglas  E.  Hanes,  the  Register's  vice 
president/advertising,  commented:  “The 
Second  Front  Page  provides  not  only 
more  advertising  space  opportunities 
but  also  more  use  of  color  and  full-page 
availabilities  in  the  expanded  interna¬ 
tional  news  section.” 

Hanes  said  the  Register  already  had 
experienced  a  16%  increase  in  retail 
advertising  this  year  over  the  same  peri¬ 
od  in  1995. 

Boston  Globe 
wins  award 

HE  HOSPICE  FEDERATION  of 
Massachusetts  presented  its  first 
awards  for  public  awareness  to  the 
Boston  Globe,  the  paper’s  health  colum¬ 
nist  Judy  Foreman,  and  staff  photogra¬ 
pher  Michele  McDonald. 

The  awards  recognized  the  Globe's 
contribution  to  the  public’s  understand¬ 
ing  about  hospice  care  made  by  the 
Globe's  special  report,  “Choosing  a 
Good  Death.” 

The  12-page  report  ran  June  23, 1996 
and  documented  the  experiences  of  five 
hospice  patients  over  the  course  of 


their  terminal  illness. 

“Quite  simply,  it  is  the  best  piece  on 
hospice  ever  done  in  this  state,  and  pos¬ 
sibly,  in  the  U.S.,”  said  Rigney  Cunningham, 
executive  director  of  the  Federation. 

Foreman,  who  initiated  the  two-year 
hospice  project,  was  honored  for  her 
“compelling  journalistic  achievement” 
written  in  a  “clear,  moving  and  memo¬ 
rable  way.”  Foreman  spent  two  years 
with  the  project’s  primary  subject,  40- 
year-old  breast  cancer  patient  Nora 
Lenihan. 

McDonald’s  award  recognized  the 
spiritual  quality  her  photographs  lent  to 
the  last  phase  of  Lenihan’s  life. 

The  nonprofit  Hospice  Federation 
was  founded  in  1980.  It  provides  infor¬ 
mation  to  the  professional  and  general 
public,  offers  education  and  training, 
monitors  public  policy  and  advocates 
for  legislative  and  regulatory  changes 
that  affect  hospice  standards. 

McClatchy 
donates  land 

Mcclatcftt  newspapers  should 

get  a  silver  star  for  environmental 
awareness. 

The  Sacramento-based  company 
announced  it  is  donating  roughly  200 
acres  of  land  in  the  state’s  northern 
Central  Valley  to  a  nonprofit  corpora¬ 
tion  dedicated  to  preserving  the  area. 

McClatchy  will  turn  over  land  it 
owns  in  the  Sutter  Buttes  to  the  Middle 
Mountain  Foundation. 

The  Sutter  Buttes  are  a  circular  clus¬ 
ter  of  extinct  volcanic  peaks,  about  10 
miles  in  diameter,  rising  out  of  tlie  flat 
plains  of  Central  Valley.  The  donated 
property  includes  North  Butte,  the 
area’s  second-highest  peak  and  one  of 
its  best  known  landmarks.The  73- 
square-mile  Buttes  area  is  the  last  undis¬ 
turbed  wilderness  of  this  size  in  the  val¬ 
ley. 

“We  originally  bought  the  land  for 
use  with  our  cable  television  ventures, 
but  we  want  to  see  its  natural  beauty 
preserved  for  future  generations,"  said 
Gary  Pruitt,  McClatchy  president  and 
CEO. 

The  Middle  Mountain  Foundation 
will  take  ownership  of  the  land  by  the 
end  of  the  year  and  has  agreed  to  use 
the  land  for  public,  civic,  and  charitable 
purposes. 
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New  Dow  Jones 
Software 

DOW  JONES  HAS  released  a  com¬ 
pletely  new  version  of  its  News/ 
Retrieval  software  with  expanded  con¬ 
tent,  a  redesigned  and  easy-to-use  inter¬ 
face  and  a  new  transactional  based  pric¬ 
ing  structure,  offering  free  headlines  and 
searching. 

News/Retrieval  is  an  online  news  and 
information  service  designed  to  provide 
fast  answers  to  tough  business  questions 
with  a  compilation  of  more  than  55  mil¬ 
lion  documents  and  information  on 
more  than  10  million  companies  and 
3,500  sources. 

Dow  Jones  is  the  only  service  offering 
the  combination  of  same-day,  fiill-text 
Wall  Street  Journal,  the  New  York  Times, 
Los  Angeles  Times  and  Financial  Times 
in  one  place. 

UPI  Supplies 
News  To  Yahoo! 

UNITED  PRESS  INTERNATIONAL  has 
been  supplying  news  to  Yahoo! ’s 
regional  Web  sites  in  New  York,  Los 
Angeles  and  the  San  Francisco  Bay  area. 

The  regional  sites  combine  content 
from  local  and  national  providers  with 
community  services  such  as  bulletin 
boards  and  classified  ads  to  create  a  com¬ 
prehensive  information  resource  and 
online  forum  for  people  who  live,  woik 
and  travel  in  the  areas  covered  by  die 
sites. 

SportsTicker 
Licensed  By 
The  NFL 

SPORTSTICKER, A  LEADING  real-time 
sports  news  and  information  service, 
has  received  a  license  from  the  NFL  to 
disseminate  detailed  in-progress  game 
updates. 

The  license  will  enable  SportsTicker 
subscribers  to  receive  and  redistribute 
frequent  updates  on  down/distance, 
score,  ball  position,  time  remaining,  as 
well  as  end-of-quarter  scoring  sum¬ 
maries,  including  key  plays  and  drive 
information.  Future  offerings  will 
include  a  premium  service  using  more 
in-depth  and  frequent  real-time  updates. 
Cyberspace  Showdowns,  a  one-hour 


chat  session  featuring  two  of  the  NFL’s 
premiere  players  who  are  playing 
against  each  other  in  the  upcoming 
weekend,  will  be  featured  on  the  NFL’s 
Internet  site  (NFL.com).  SportsTicker 
will  also  continue  to  provide  individual 
game  NFL  recaps  on  the  site. 

The  NFL  was  the  first  sports  league  to 
launch  a  Web  site  in  April  1995.  NFL 
Enterprises  is  the  NFL’s  division  respon¬ 
sible  for  the  new  media  and  develop¬ 
ment.  Its  responsibilities  include  NFL 
Interactive,  NFL  Sunday  Ticket,  NFL 
International  and  NFL  Films. 

N.Y.  Times  Uses  Its 
Original  Slogan 

After  A  TWO-MONTH  public  search 
for  a  slogan  that  summarized  the 
news  mission  of  the  New  York  Times 
Web  site,  the  paper  has  decided  to  us  its 
original  slogan.  “All  the  NewsThats  Fit  to 
Print”  will  be  the  home  page’s 
(www.nytimes.com)  slogan. 

The  contest  elicited  about  8,000 
entries  nationwide,  with  24  people  call¬ 
ing  to  keep  the  original  slogan  coined  by 
the  Times  founder,  Adolph  Ochs,  in 
1896.  The  24  winning  entrants  will 
receive  $100  each. 

The  contest  marics  the  second  time 
the  newspapers  original  slogan  has  pre¬ 
vailed.  A  century  ago,  Ochs  decided  to 
offer  $  100  to  anyone  who  could  propose 
a  better  one.The  winner’s  slogan  was  “All 
the  World  News  but  Not  a  School  for 
Scandal.”  Although  Ochs  paid  the  winner 
$100,  the  editors  elected  to  retain  tlie 
original  slogan  anyway. 

Seattle  Times 
Offers  Online 
Datebook 

The  SEATTLE  TIMES  has  gone  online 
with  Datebook,  an  interactive  enter¬ 
tainment  Internet  site  on  the 
paper’shome  page  at  www.seattle- 
times.com. 

The  Datebook  features  a  comprehen¬ 
sive  listing  of  restaurants  and  movie  the¬ 
aters  in  the  greater  Seattle  area. 
Eventually,  the  site  is  supposed  to  expand 
to  cover  all  categories  of  entertainment 
and  recreation,  such  as  events,  live  the¬ 
ater,  music  and  night  life. 

The  user  can  customize  queries  to 
their  own  preferences  and  requests,  like 


picking  the  movie  they  want  to  see  and 
pick  the  closest  Indian  restaurant  to  the 
theater.  Users  can  also  create  their  own 
personal  Datebook  —  scheduling  activi¬ 
ties,  saving  reviews,  listing  favorite  eater¬ 
ies  and  any  other  listings  the  user  wants 
to  save.  A  personal  code  is  needed  to  get 
into  the  personal  database. 

There  are  over  1,600  restaurants  listed 
with  information  on  cuisme,  price,  loca¬ 
tion,  hours,  paridng,  directions,  reserva¬ 
tions,  credit  cards,  reviews,  etc.  Movie  list¬ 
ings  include  run  times  and  dates,  ratings, 
prices,  directions  and  current  reviews. 
Users  can  also  post  their  own  movie  and 
restaurant  reviews. 

Audit  Bureau  Unit 
Adds  Web  Client 

ABVS  INTERACTIVE,  a  service  of  the 
Audit  Bureau  of  Circulations 
Verification  Services,  a  subsidiary  of 
ABC,  has  been  selected  to  provide  audit¬ 
ing  services  for  Worth  Online  (www. 
worth.com). 

Worth  Online  features  investing  ideas, 
in-depth  financial  maricets  coverage  and 
financial  intelligence.  The  initial  audit 
wUl  cover  November  and  will  be  avail¬ 
able  on  the  ABVS  Web  site  (www.access- 
abvs.  com)  as  soon  as  its  completed. 

ABVS  was  created  in  response  to 
demand  from  the  advertising  communi¬ 
ty  and  Audit  Bureau  members  to  provide 
independent  third-party  audits  and 
industry-developed  standards  for  Web 
site  and  other  online  advertising. 

ABVS  also  conducts  audits  for  such 
Web  sites  as:  George,  Premiere, 
SonicNet,  Disney  Online  Inc.,  Elle  and 
Texas  Monthly. 

Microsoft 
Overhauls  Service 

Microsoft  core  is  overhauling 
its  online  service  making  it  more 
user-friendly,  more  like  television  and 
less  expensive. 

In  the  coming  months,  the  Microsoft 
Networic  (MSN)  will  offer  new  music 
programs,  game  and  comedy  produc¬ 
tions,  an  online  travel  agency,  city  guides 
and  investment  tracking.  The  new  ser¬ 
vices  were  introduced  beginning  in  early 
October  and  are  part  of  the  software 
giant’s  bid  to  gain  dominance  on  the 
Internet. 

Microsoft  said  it  would  offer  unUmit- 
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ed  access  to  the  Internet  and  to  MSN  for 
a  flat  rate  of  $19  95  a  month.  An  alter¬ 
nate  plan  charges  $6.95  a  month  for  five 
hours  of  access  with  extra  hours  billed 
at  $2.50  each. 

MSN  plans  to  double  its  1.6  million 
subscriber  membership  by  June  1997, 
but  does  not  expect  MSN  to  turn  a  prof¬ 
it  until  the  year  2000. 

USA  Today 
Online  Adds 
Finance  Column 

54  TODAY  HAS  entered  into  a  con¬ 
tent  partnership  with  the  Motley 
Fool  Inc.  to  publish  Motley  Fool  person¬ 
al  finance  columns  on  USA  Today  Online 
(www.usatoday.com)  within  the  Money 
section. 

The  Modey  Fool  was  conceived  in 
1993  by  brothers  David  and  Tom 
Gardner,  publishing  the  first  issue  as  a 
printed  newsletter  in  July  of  that  year. 
The  Fool  made  its  debut  on  AOL  last  year. 


It  is  an  online  investment  education 
forum  taking  its  name  from 
Shakespeare’s  “As  You  Like  It”  where  the 
author,  modey  fool,  was  a  court  jester 
paid  to  entertain  the  king  and  queen 
with  self-effacing  humor  that  instructed 
as  it  amused. 

USA  Today  Online  is  based  on  the 
newspaper  and  is  free  on  the  Net.  It  fea¬ 
tures  more  than  70,000  pages  of  up-to- 
the-minute  news,  sports,  business  and 
technology  news,  five-day  weather  fore¬ 
casts  and  travel  information  available  24 
hours  a  day,  seven  days  a  week. 

AOL  Offers 
Flat-Rate  Pricing 

America  online  is  now  offering  a 
flat-rate  price  in  a  bid  to  stem  the 
defection  of  customers  to  cheaper 
providers  of  access  to  the  Internet. 

The  new  $19.95  monthly  fee,  effective 
Dec.  1,  offers  unlimited  access  to 
America  Online  electronic  services  and 
media,  as  well  as  the  Internet.  It  marits  a 


turnaround  for  America  Online,  which 
has  been  offering  the  same  rate,  but  only 
for  20  hours  of  use,  taking  on  $2.95  for 
each  additional  hour  spent  online. 

All  AOL  members  will  automatically 
be  switched  to  the  $19  95  plan  unless 
they  get  in  touch  with  the  company  by 
March.  AOL  has  also  revamped  its  cor¬ 
porate  structiut;,  creating  three  separate 
divisions,  which  included  hiring  the 
MTV  executive  which  thought  up  the  “I 
Want  My  MTV”  slogan  to  strengthen  AOL 
identity. 

Dallas  Daily 
Goes  Online 

HE  DAUAS  MORNING  News  went 
live  recently  at  www.dallasnews.com. 

The  free  service  allows  readers  to 
browse  top  stories  and  features  from  the 
newspaper,  as  well  as  the  ability  to  read 
story  summaries  if  they  don’t  have  time 
to  read  the  entire  story. 

The  site  includes:  top  stories,  scores, 
schedules  and  sports  stories,  columnists. 


Help  Your  Readers  Say  No  to 
Frozen  Roes. 


L 

WHY?  Because  frozen  pipes 
can  cause  a  flood  inside 
homes,  ruining  furniture, 
appliances,  flooring,  walls  and 
even  keepsakes. 

On  average,  a  quarter  million 
homes  are  affected  annually,  and  a 
cold  weather  outbreak  can  cause  a  real  disaster ...  big 
numbers  of  victims,  big  headaches  and  big  costs. 

But,  unlike  a  tornado  or  hurricane,  this  disaster  is 
avoidable. 

Your  paper  can  help  by  telling  readers  how  to  keep 
pipes  from  freezing.  We  can  help  by  sending  you  free, 
non-commercial  brochures  to  offer  and  by  putting  you  in 
touch  with  experts  you  can  interview. 

Contact  us  with  this  form; 

Stale  Famt  Fire  and  Ca.sualty  Company  Home  Office:  Bloomington.  Illinois 


Please  send  me  the  following  NO  FROZEN  PIPES  information: 

_  Press  release/general  information. 

_  NO  FROZEN  PIPES  brochures.  (You  may  want  to 

offer  these  to  your  readers.  We’ll  provide  any  number 
of  brochures  you  request  at  no  cost,  or  you  may  ask 

readers  to  write  to  us  directly.)  (Quantity  need^ _ . 

(Also  available  in  Spanish.) 

_  Information  about  potential  interview  subjects. 

_  Camera  ready  one-  or  two-column  ads. 

Name _ 

Title _ 

Newspaper _ 

Address 


City 


State 


ZIP 


Ph. 


Mail  to:  No  Frozen  Pipes 

Public  Affairs  Department 
State  Farm  Insurance 
One  State  Farm  Plaza 
Bloomington,  IL  61710-0001 
E-mail  info@statefarm.com 

Or  fax:  (309)766-2670 

For  additionaf  information,  call:  (309)  766-8864 


o 

No  Frozen  Pipes. 
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film,  music  and  theater  reviews,  weekly 
GUIDE  section  listings,  including  restau¬ 
rant  reviews,  The  Wire  from  the 
Associated  Press,  the  AP  Headline  Ticker, 
classifieds  and  letters  to  the  editor. 

Calif.  Daily  In 
Pact  With  Pac  Bell 

The  press  democrat,  a  95,0(X)<ir- 
culation  daily  serving  Sonoma, 
Mendocino  and  Lake  counties  in 
Northern  California,  has  entered  into  a 
joint  mariceting  agreement  with  Pacific 
Bell  Internet  Services,  a  leading  West  Coast 
ISP  for  consumers  and  small  businesses. 

The  agreement  is  to  attract  new  users 
to  the  Internet  and  promote  the  Press 
Democrat's  Web  site  at  www.pressde- 
mo.com. 

The  Press  Democrat  has  also  intro¬ 
duced  the  Sonoma  Traveler,  an  online 
magazine  for  travel,  recreation  and 
lifestyle  in  Sonoma  County,  located  at 
www.winetravel.com. 

The  New  York  Times  Co.  owns  the 
Press  Democrat,  which  is  the  third 
California  paper  to  form  a  joint  market¬ 
ing  alliance  with  Pacific  Bell  Internet 
Services.  The  others  are  the  Los  Angeles 
Times  and  Sacramento  Bee. 

Pacific  Bell  offers  Internet  dial-up 
access  to  Northern  California,  which 
includes  about  75  local  Sonoma  County 
phone  numbers.  The  service  includes  a 
customized  version  of  Netscape 
Navigator  software. 

The  Press  Democrat  launched  its  Web 
site  in  June  1996.  It  features  daily  news 
highlights,  in-depth  coverage  of  the  49ers 
and  Raiders,  classifieds,  gardening,  restau¬ 
rant  reviews,  business  outlook  section. 
Forums,  and  supplemental  coverage 
when  needed.  The  site  also  includes  an 
original  research  site  designed  for  stu¬ 
dents,  providing  links  based  on  junior 
high  and  high  school  curriculums. 

New  Chairman 
For  CompuServe 

H&R  block  INC.  has  appointed 
Frank  Salizzoni  as  the  new  CEO  and 
chairman  of  its  CompuServe  unit, 
extending  the  parent  company’s  influ¬ 
ence  over  the  troubled  provider. 

Salizzoni  said  that  Block  would  try  to 
bolster  CompuServe’s  flagging  fortunes 
before  proceeding  with  a  planned  spin¬ 


off  of  the  unit.  CompuServe  and  other 
major  providers  of  online  computer  ser¬ 
vice  have  been  hurt  by  an  onslaught  of 
smaller  providers  that  charge  low-cost 
monthly  rates. 

Washington  Post 
Partners  In 
Online  Photo  Store 

The  WASHINGTON  POST  Co.  and 
District  Photo  Inc.  have  formed  the 
Photo  Store  LLC. 

This  new  business  venture  sells  fine 
prints  of  famous  photographs  from  the 
Washington  Post,  Newsweek  and  other 
collections  to  consumers  at  affordable 
prices. 

Images  include  popular,  archival  and 
historic  photographs  of  notable  people, 
places,  events.  Many  of  the  pictures  have 
been  captured  by  award-winning  pho¬ 
tographers.  Photos  in  the  store  can  be 
viewed  and  ordered  via  the  PhotoStore 
Web  site  at  www.photostore.com.  There 
is  also  a  toll  free  number  and  mail  order 
address. 

The  different  print  sizes  currently 
available  are:  8x10,  11x14  and  32x40. 
Prices  are  $19.95,  $27.95  and  $129.95 
respectively,  plus  tax  where  applicable. 
Most  prints  are  shipped  to  the  customer 
within  48  hours  of  receipt  of  order. 
Shipping  and  handling  costs  are  extra. 

The  PhotoStore’s  Game  Room  features 
PhoTrivia,  a  game  of  10  trivia  questions 
relating  to  the  site’s  photos;  Saints  & 
Sinners,  where  users  can  vote  and  com¬ 
ment  on  the  notoriety  of  famous  and 
infamous  people  spotlighted  in  the  pic¬ 
tures;  and  the  Message  Board,  where 
users  can  post  questions  or  comments  to 
other  users  or  to  PhotoStore  curators. 

In  the  coming  months,  PhotoStore  will 
be  offering  a  wide  range  of  contempo¬ 
rary,  archival  and  real-time  news  pho¬ 
tographs  from  other  publications  and 
collections.  Framing  services  will  also  be 
available  in  the  future. 

Virginia  Papers 
Offer  Free 
Online  Access 

The  journal  newspapers  of 

Virginia  will  now  be  offering  one 
free  year  of  Internet  access  to  5,000  peo¬ 
ple  who  begin  or  renew  an  annual  sub¬ 


scription  to  its  Alexandria,  Arlington  or 
Fairfax  weekly  papers,  in  an  effort  to  bol¬ 
ster  sales. 

The  Journal  offer  is  intended  to  boost 
subscriptions  for  the  chain,  which 
reports  126,000  subscribers.The  compa¬ 
ny  is  able  to  do  this  because  there  is 
room  on  its  newly  upgraded  $2  million 
computer  system  linking  it  to  six  com¬ 
munity  newspapers  with  high-capacity 
fiberoptic  lines. 

Customers  get  unlimited  access  and 
private  e-mail  accounts,  but  do  not  get  a 
Web  browser,  customer  support  or  tech¬ 
nical  support. 

AGT  Engineers 
N.Y.  Daily  News 
Web  Site 

Appued  gr.\phics  technologies 

Inc.,  a  provider  of  outsourced  digital 
imaging  and  archiving  management  ser¬ 
vices,  announced  its  New  Media  Group 
has  engineered  the  Web  site  for  the  New 
York  Daily  News  (www.mostnewyork. 
com)  and  an  online  media  kit  for  U.S. 
News  &  World  Report  (www.media. 
usnews.com). 

The  corporation’s  New  Media  Group 
is  based  on  Rochester,  N.Y,  and  is  part  of 
AGT’s  Digital  Imaging  Systems  Division. 
Other  clients  include  Walt  Disney  and 
the  American  Society  of  Media 
Photographers. 

AGT  provides  advanced  digital  imag¬ 
ing  management  and  archiving  services 
through  it’s  Digital  Link  system,  to  maga¬ 
zine  and  newspaper  publishers,  advertis¬ 
ers  and  their  agencies,  entertainment 
companies,  catalogers,  retailers  and 
I  major  corporations. 

AdOne  Hits 
Milestone 

DONE  CLASSIFIED  NETWORK 
(www.adone.com)  said  it  has  post- 
1  ed  over  1  million  classified  ads  since  its 
j  launch  in  1995. 

The  network  reported  that  it  topped 
I  500,000  ads  in  October  and  last  month 
I  surpassed  the  1  million  marie. 

I  AdOne  features  classified  ads  from 
I  more  than  200  publications  representing 
!  83  publishers  in  the  U.S.  and  Canada. 
I  AdOne  partners  with  print  publishers 
i  enabling  them  to  maintain  an  online  ad 
:  presence. 
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FEBRUARY  12-15,  1997  *  HYATT  REGENCY  >  HOUSTON, TX 


•Technology  •  Editorial/Content  •  Subscriptions/Transactions  •Advertising  •  Promotion  •  Sales  &  Profitability 

These  issues  are  important  ones  to  you  as  newspaper  professionals,  and  you  need  to  hear  these  riveting  presentations. 

Dorothea  Coccoli  Palsho  Len  Forman  Nicholas  Grouf 


Three  Industry  Leaders  to  Share  Their  Expertise  andVision  as  Keynote  Speakers  at 

INTERACTIVE 

NEWSPAPERS  *97 

Interactivity  +  Creativity  =  Profitability  ^ 

The  Unequivocal  Equation  w 


m 


An  Event  Like  No  Other  in  the  Newspaper  Industry.  Global  in  Scope.  Encompassing  All  Types  of  Newspapers.  Comprehensive  in 
Content.  An  Unmatched  Wealth  of  Expertise.  A  Quality  Conference  from  Start  to  Finish. 


Conference  cost  is  $1,095  before  Dec.20:$l,l95  before  Feb.  I;$U95  thereafter.  Optional  marketing  or  technology  overview  costs  $105. 


- — - - - —TO  REGISTER  OR  FOR  MORE  INFORMATION - 

Web  SiteVisit  httpyAiNnMnA^.rnediairifo.corn  then  select  the  events  icon  •  Phone:  212-675-4380  exL  314*  E-maH:  rnichaelt@rTiediainlaconi 
For  Exhibit  Opportunities:  Cal  Dennis  O'Neill  at  2 1 2-675-4380  ext  50 1  ■E-niaibdenniso@rnedainlb.com 
Rnd  out  about  SPECIAL  discounts  for  members  of  the  National  Newspaper  Association,  Suburban  Newspapers  of  America,  Independent  Free  Papers  of  America  arxl 
the  Association  of  Free  Community  Papers.  Contact  your  organization  for  details. 


Hear  from  the  founder  and  CEO  of  one 
of  the  hottest  companies  in  new  tech¬ 
nologies,  Firefly  Network  Inc.  You’ll  hear 
not  just  about  Firefly  and  other  impor¬ 
tant  agent  technologies  but  how  this 
leading-edge  organization  looks  at  the 
Web  today  and  its  future  potential  -  the 
expected  impact  of  automated  search 
technologies  and  other  emerging  and 
important  personal  tools  that  will  forev¬ 
er  change  the  user  experience. 


Arrxxig  the  publishers  setting  the  standard 
for  interactive  newspapers  is  Dow  Jones. 
What’s  the  latest  news  on  the  company’s 
flagship  publication,TheVWII  Street  Journal, 
and  its  pioneering  Interactive  Edition  -  one 
of  the  first  paid-subscription  publications 
on  the  Web?  And  how  does  this  effort  fit  in 
with  the  global  publishing  company’s  over¬ 
all  new  media  strategy?  Don’t  miss  this 
keynote  address  from  Dorothea  Coccoli 
Palsho,  president  of  the  company’s  diverse 
Business  Informatkxi  Services  group. 


How  is  The  NewYorkTimes  responding  to 
today’s  interactive  challenges  and  what  will 
we  see  next  from  one  of  the  first  global 
newspapers  to  have  a  major  presence  on 
theV/Veb?  Hear  specifics  about  this  trend¬ 
setting  publication  and  inside  information 
about  where  they  believe  the  future  of  new 
media  sits  from  one  of  the  leading  advo¬ 
cates  for  new  media,  the  company’s  Senior 
V/ice  President  Len  Forman. 


BY  DAVID  ASTOR 


What  Goes  Online 
And  What  Doesn’ t 
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HOW  MUCH  SYNDICATED  and  sup¬ 
plemental  news  service  material 
appears  on  newspaper  Web  sites? 

It  varies. 

Do  newspapers  pay  extra  when 
they  use  this  material  in  both  their  print  and  elec¬ 
tronic  editions? 

It  varies. 

How  much  syndicated  and  supplemental  con¬ 
tent  ends  up  on  newspaper  sites  without  appear¬ 
ing  in  the  print  product? 

It  varies. 

_  E&P  looked  at  several  sites 

and  talked  to  several  online 
editors  —  and  found  that 
usage  patterns  definitely  dif¬ 
fer. 

For  instance,  the  Boston 
Globe's  Web  site 
(http://www.boston.com/) 
currently  offers  no  syndicat¬ 
ed  or  supplemental  material. 

It  does  carry  Associated 
Press  stories,  and  does  list 
about  a  dozen  comics  that 
appear  in  the  print  Globe 

and  have  a  presence  somewhere  on  the  _ 

Web.  Boston.com  users  who  click  on,  say,  |mm 
“Dilbert”  don’t  see  Scott  Adams’  comic  on 
the  Globe  site;  rather,  they  get  linked  to 
the  United  Media  site. 

Boston.com  content  manager  Scott 
Cohen  did  emphasize  that  he  wants  to 
start  putting  syndicated  and  supplemental 
material  on  the  Globe  site,  hopefully 

sometime  during  the  early  part  of  1997.  - - 

“We  want  to  increase  the  breadth  and  ' - 

depth  of  our  online  service,  and  we  want 
to  reflect  what’s  in  the  [print]  newspa¬ 
per,”  he  said.  “If  the  Globe  runs  Dave 
Barry,  then  the  Globe  online  should  have 
Dave  Barry.  Clearly,  there’s  a  large  audi-  I 

ence  that  wants  syndicated  columns  and  ’ 

cartoons.”  • 

And  Cohen  added  that,  given  the  fact  ^ 

that  the  breaking  news  area  of  the  site  is 
getting  the  most  traffic,  the  Globe  is  eager 
to  put  news  service  stories  online. 

So  why  isn’t  there  already  syndicated 
and  supplemental  material  on  the  site? 

Cohen  said  it’s  a  question  of  “time  and  The  Me 
priorities”  —  noting  that  Boston.com  ini-  samplei 


Some  newspaper 
Web  sites- use 
syndicated  and 
supplemental 
material,  hut 
local  content 
seems  to 
predominate 


tially  concentrated  on  securing  electronic  rights  to 
locally  generated  material.  Now,  the  Globe  site  is 
starting  to  negotiate  online  agreements  with  vari¬ 
ous  syndicates  and  supplementals. 

Cohen  expects  that  Boston.com  will,  in  many 
cases,  pay  an  extra  charge  to  run  comics,  columns 
and  news  service  stories  online,  as  well  as  in  the 
print  Globe. 

He  added  that  Boston.com  has  “no  immediate 
plans”  to  use  syndicated  and  supplemental  material 
that  doesn’t  also  appear  in  the  print  Globe. 

Gazette  Online  (http://www.wvgazette.com) 
also  runs  virtually  no  syndicated  material  —  other 
than  a  self-syndicated  column  or  two.  But  this  site 
is  quite  happy  with  that  arrangement. 

“We  want  to  provide  material  that  people  can  t 
get  anywhere  else,”  said  Dan  Radmacher,  the 
Charleston  (WV)  Gazette  editorial  page  editor 
who’s  in  charge  of  updating  the  site.  He  noted  that 
70-80%  of  the  locally  generated  content  in  the 
print  newspaper  goes  online. 

The  Gate  online  service  (http://www.sfgate. 
com/)  from  the  San  Francisco  Chronicle  and 
Examiner  also  offers  very  little  syndicated  material. 

There’s  “Zippy  the  Pinhead”  by  Bill  Griffith  of 
King  Features  Syndicate,  but  that’s  because  the 
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IWo  new  conict  j«iD  our  Free  Zone. 
Shetnan'r  Lagoon  be  J.P.  Toomey  is  about  a 
lagoco  infaibitea  by  m  amusing  cast  of 
uodersea  creatures  Bliss  is  created  by 
Stephen  Hersh  which  chronides  the  modem 
marriage  of  a  two-career  couple.  Tommy  hat 
moved  below.  Let  us  know  what  you  think 
(Free  Zone  previews  comics  for  a  short 
period  befiare  drey  ace  added  to  our  regular 
n^scriplion  service.) 


The  Mercury  Center  site  features  many  comics,  including  a  few  that  i 
sampled  for  free. 


AT.iT  WiiridNft  Service 
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said  Schafer. 

He  added  that 
Star  Tribune  Online 
also  favors  syndicat¬ 
ed  content  that 
“takes  advantage  of 
the  capability  of  the 
computer”  This 
might  include,  say,  a 
car-care  feature  that 
enables  the  site’s 
visitors  to  access  a 
back  column  cover¬ 
ing  a  current  prob¬ 
lem  they  are  having 
with  their  auto. 

Star  Tribune 
Online  does  offer 
syndicated  general- 
interest  columns, 
such  as  the  one  by 
George  Will  of  the 
Washington  Post 
Writers  Group  (WPWG),  as  well  as  sto¬ 
ries  from  supplementals  like  the  New 
Yoik  Times  News  Service.  Schafer  said 
comics  might  also  appear  in  the  future. 

All  in  all,  he  estimated  that  less  than 
50%  of  the  syndicated  material  —  but 
almost  all  of  the  staff-generated  material 
—  in  the  print  Star  Tribune  goes 
online. 

And  some  syndicated  material 
appears  on  Star  Tribune  Online  without 
ever  running  in  the  print  edition.  One 
example  of  this,  said  Schafer,  is  a  feature 
that  enables  computer  users  to  listen  to 
samples  of  musical  CDs. 

A  number  of  newspaper  sites  run 
other  syndicated  features  designed 


specifically'  for  online  services.  One 
such  feature  is  the  Bill  Mitchell  editorial 
cartoon,  distributed  by  TMS,  that  includes 
animation,  audio  and  hyperiinks. 

Some  newspapers  also  use  more  tra¬ 
ditional  syndicated  features  online,  but 
not  in  their  print  editions,  because  of 
space  considerations. 

When  syndicated  or  supplemental 
material  does  appear  both  in  print  and 
online,  how  much  extra  does  a  newspa¬ 
per  pay?  Schafer  said  he  prefers  to  keep 
this  confidential,  but  did  note  that  rates 
vary.  In  some  cases,  he  added,  there’s  no 
extra  charge  at  all. 

Bob  Ryan,  director  of  the  Mercury 
Center  online  service,  said  the  San  Jose 
Mercury  News  generally  doesn’t  pay 
extra  for  syndicated  features  that  run  in 
cyberspace  as  well  as  print.  But  he 
added  that  this  will  probably  begin  to 
change  soon. 

Ryan  explained  that  the  Mercury 
News,  like  other  newspapers,  invested  a 
lot  of  money  to  build  an  online  service 
and  didn’t  make  much  on  it  in  its  earty 
days.  So  there  wasn’t  much  profit  to 
share  with  syndicates  and  supplemen¬ 
tals. 

Now,  he  added,  the  service 
(http:/Avww.sjmercury.com/)  is  starting 
to  generate  enough  revenue  where  it 
might  be  able  to  pay  a  modest  amount 
for  electronic  use  of  material  such  as 
comics. 

But  Ryan  emphasized  that  the  Web  is 
still  “not  a  major  revenue  stream  for 
newspapers.” 

Unlike  the  setup  at  free  sites  such  as 
the  Gate,  Boston.com,  Gazette  Online 


Brady  Law  challenge  goes 
before  Supreme  Court 


Star  Tribune  Online  features  a  certain  amount  of  syndicated  and 
news  service  content. 


Examiner  is  sort  of  the  flagship  daily 
for  the  comic. 

And,  as  is  the  case  with  other  news- 
paf>er  Web  sites,  there  are  staff  colum¬ 
nists  who  also  happen  to  be  syndicated. 

Christopher  Matthews  of  the  Examiner 
and  Tribune  Media  Services  (TMS)  and 
Debra  Saunders  of  the  Chronicle  and 
Creators  Syndicate  would  be  two  exam¬ 
ples. 

But  that’s  about  it.  So  why  isn’t  there 
more  syndicated  stuff? 

Gate  editorial  director  George  Shirk 
said  the  online  service  may  eventually 
offer  other  nationally  distributed  fea¬ 
tures  once  it  gets  “clarification  of  elec¬ 
tronic  rights  issues.” 

But  he  added  that  the  Gate  never 
wants  to  be  an  exact  copy  of  San 
Francisco’s  two  print  dailies. 

“We  strive  to  be  an  online  service,” 
said  Shirk,  who  noted  that  the  Gate 
offers  plenty  of  material  —  including 
searchable  information  —  that  doesn’t 
appear  in  print.  “We’re  always  looking  to 
generate  original  content.” 

He  said  someone  who  really  wants  to 
read  certain  syndicated  colunms  should 
look  to  their  print  newspaper. 

The  Minneapolis  Star  Tribune's 
online  service,  said  Robert  Schafer, 

“focuses  primarily  on  local  content.”  But 
the  publisher  of  Star  Tribune  Online 
(http://www.startribune.com)  added 
that  the  service  also  uses  nationally  dis¬ 
tributed  material. 

“We’re  especially  interested  in  syndi¬ 
cated  content  that’s  strongly  local,  such  ^  _ _ _ _ _ 

as  TV  listings  and  weather  information,”  i  The  Gate  online  service  offers  very  little  syndicated  material,  but  it  does  have  ‘Zippy. 


t^gate.com/rf/appy/ 
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and  Star  Tribune  Online,  more  than  80% 
of  Mercury  Center  material  can  only  be 
accessed  by  subscribers.  And  most  of 
the  site’s  syndicated  material  is  behind 
this  paid  curtain. 

Columns  appearing  on  Mercury 
Center  include  those  by  Dave  Barry'  of 
TMS  and  Richard  Cohen  and  Ellen 
Goodman  ofWPWG. 

Subscribers  to  the  online  service  can 
also  create  their  own  comics  page  by 
selecting  from  about  three  dozen  syndi¬ 
cated  strips  and  panels. 

Ryan  said  “more  than  half”  of  these 
comics  also  run  in  the  print  Mercury 
News,  meaning  a  number  of  them 
appear  only  online. 

Mercury  Center  does  have  a  free  area 
in  which  syndicated  comics  can  be  pre¬ 
viewed  for  a  short  period  of  time  before 
they  are  added  to  the  regular  subscrip¬ 
tion  service. 

All  in  all,  said  Ryan,  syndicated  materi¬ 
al  comprises  a  relatively  small  portion  of 
Mercury  Center  content. 


Web  Site  Tour 

The  “CURIOCITY’S  FREEZONE”  Web 
site  for  kids  held  a  “virtual  media 
tour”  Dec.  3-5. 

Events  included  a  news  conference 
with  the  site’s  staff,  kid  and  parent/ 
teacher  panel  discussions,  an  appearance 
by  children’s  book  author  Jean  Okimoto 
Chat,  “town  hall  meetings”  on  Internet 
safety,  a  chat  with  the  online  “Mooselips” 
character,  and  more. 

The  site,  which  gets  more  than 
900,000  visits  a  week,  is  aimed  at  kids 
aged  8  to  14.  ITiey  can  use  it  to  swap 
information  about  current  events,  home¬ 
work,  school,  sports,  entertainment  and 
their  own  lives.  There  are  chat  rooms,  a 
bulletin  board  system,  online  parties, 
jokes  and  graphics. 

The  adult-monitored  site  (http://free- 
zone.com)  is  owned  by  Thomson  Target 
Media  of  Chicago  and  Free  Range  Media 
of  Seattle.  It  is  affiliated  with  Thomson’s 
curiocity  for  kids  and  curiocity’s 
Brainstorm  syndicated  print  products. 

‘Citizen’  Returns 

mZEN  DOG”  BY  Marie  O’Harc  of 
Vv  Universal  Press  Syndicate 
returned  to  the  St.  Louis  Post-Dispatch 
after  it  finished  first  in  a  five-comic  read¬ 
er  poll  that  drew  more  than  3,000 
responses. 


BY  DAVID  ASTOR 

‘Cursive’  Script  For  Actor  Who 
Receives  Cartooning  Award 


The  stand-up  comic  sat  down 
for  more  than  two  hours  eyeing  a 
pair  of  imposing  trophies  lying  on 
a  table  near  the  dais. 

Would  Denis  Leary,  the  edgy'  comedi¬ 
an/movie  actor,  receive  the  gleaming 
Silver  T  Square  or  the  weighty'  statue  of 
Popeye? 

The  dinner  ended,  the  award-giving 
began,  and  the  trophies  went  to  . . . 
other  people.  So  what  did  Leary'  get  for 
winning  the  ACE  Award  as  an  “Amateur 
Cartoonist  Extraordinary  ”  who  became 
famous  in  another  profession? 

Actually,  Leary  didn’t  fare  too  badly.  He 
was  given  a  framed  cartoon  drawn  by 
famed  magazine  artist  Arnold  Roth  — 
who  emceed  the  Dec.  7  National 
Cartoonists  Society  gathering  that  Leary' 
attended.  He  also  got  a  colorful  NCS 
umbrella  and  a  copy  of  the  393-page  NCS 
membership  directory. 

But  Leary  milked  his  feigned  (?)  disap¬ 
pointment  to  the  hilt. 

“I’ve  been  watching  all  the  good  shit 
disappear,”  he  said.  “The  Silver  T  Square. 
The  Popeye  thing.  1  was  starting  to  think 
of  a  place  in  my  house  for  the  giant 
Popeye.  Then  they  give  me  a  fuckin’ 
phone  book?  I  have  enough  Roth  draw¬ 
ings!  I’m  glad  1  didn’t  wear  a  tie  tonight.” 

Leary,  who  has  known  Roth  for  years, 
added,  “1  thought  about  being  a  cartoon¬ 
ist  for  a  second  —  until  1  was  in  Arnold’s 
house  and  saw  how  long  it  took  him  to 
make  a  drawing.” 

Previous  ACE  winners  have  included 
writers  Pete  Hamill,  John  Updike  and 
Tom  Wolfe,  as  well  as  weatherman  A1 
Roker. 

So  who  received  the  other  two  prizes 
at  the  NCS  awards  event/Christmas  party 
in  NewYoric  City? 

The  Popeye  bust,  given  to  the  winner 
of  the  Elzie  Segar  Award  for  cartooning 
achievement,  went  to  “Marvin”  creator 
Tom  Armstrong. 

“This  is  the  best  Christmas  present  1 
ever  had,”  said  Armstrong,  who  noted  that 
he  was  thrilled  to  receive  the  same 
honor  that  has  gone  to  notables  ranging 
from  “Peanuts”  creator  Charles  Schulz  of 
United  Feature  Syndicate  to  the  late 


Denis  Leary  Tom  Armstrong 


“Terry  and  the  Pirates”/“Steve  Canyon” 
creator  Milton  Caniff 

The  1 4-year-old  “Marvin”  comic,  which 
stars  a  plump  baby,  appears  in  more  than 
600  papers  via  North  America  Syndicate 
(NAS). 

Prior  to  .Vrmstrong’s  remarks,  cartoon¬ 
ist  Tom  Batiuk  gave  his  former  “John 
Darling”  collaborator  a  thorough  roast¬ 
ing. 

“Much  like  his  creator,  it’s  Marvin’s 
refusal  to  grow  that  endears  us  to  him,” 
was  one  of  the  many  cracks  from  Batiuk, 
who  d(x;s  “Funky  Winkerbean”  for  NAS 
and  “Crankshaft,”  with  Chuck  Ayers,  for 
Universal  Press  Syndicate. 

King  Features  Syndicate  President  Joe 
D’Angelo,  who  presented  the  Segar  prize 
to  Armstrong,  praised  the  recipient  — 
and  added,“Babies  and  comic  strips  com¬ 
mand  people’s  attention.  It’s  impossible 
to  walk  by  one  without  picking  it  up.” 

The  Silver  T  Square  honor  went  to  Bill 
Janocha  for  his  NCS  work.  Janocha,  an 
assistant  to  “Beetle  Bailey”  creator  Mort 
Walker  of  King,  spent  hundreds  of  hours 
compiling  the  aforementioned  393-page 
National  Cartoonists  Society  Album 
1996:  Fiftieth  Anniversary  Edition.  NCS 
President  Frank  Springer  called  it  “the 
best  album  we  ever  put  out.” 

“It  was  so  exciting  to  see  everyone’s 
bio  come  in,”  said  Janocha,  who  thanked 
various  people  for  their  help  —  and 
noted  with  a  rueful  smile  that  many 
NCSers  submitted  their  illustrated  bios 
late  and/or  in  the  wrong  format. 

The  NCS  party  drew  a  crowd  of  141, 
including  cartoonists  from  as  far  away  as 
Florida,  California,  Canada  and  England. 

But  the  British  guests  did  not  bring 
Lady  Di,  who  Roth  referred  to  as  “the 
entertainer  formerly  known  as  Mrs. 
Prince.” 


32  Editor  &  PiiBUSHER  ■  December  14,  1996 


! 

i 

! 

+ 

I 

1 

i 

j 

! 

I 


i 

1 


COLOR 


PUBLICATION 


#  COPIES 


COST/COPY 


TOTAL 


1996  International 
Year  Book 


RED 


$125 


1997  Edttor&Pubusher 
Market  Guic€ 


BLUE 


$100 


1997  E&P/FPP  Communry, 
Specialty  and  Free 
PuBUCATXJNS  Year  Book 


$99 


G51EEN 


Mail  to:  Editor  &  Publisher  Company,  1 1 W.  19th  St, 
NYC,  NY  10011.  Fax  number:(212)  691-0939. 
e-mail  us  at  e(%)ub@mecfainf6.com. 

VISIT  THE  E&P  WEB  SITE  AT  htlp://wvvwjne(fainioxom 

QJgQD 


*Orders  shipped  outside  the  US  and  Canada  nrust  add 
$25  per  shipment  **Califbmia,  District  of  Columbia, 
New  York  and  Ohio  residents  must  add  applicable  tax. 
Canada  residents  please  add  GST. 


FREE* 


SHIPPING 


TAX** 


MY  TOTAL  order 


\  >  my  cnecK  IS  enooseo  (payaoie  lo  Conor  S(  r-UDiisner  company) 
Payment  must  be  in  US  Doltars  drawn  on  a  US  bank 


Please  ship  the  following  publication(s)  to  the  name  and 
address  below.  My  credit  card  number  or  check  is  enclosed 


(  )Chargemy(  )VISA(  )MC  (  )AMEX 


Signature 


Exp.  Date 


Company 


im  ^ 

•  j  H  —  ■  I  ■  I  M I  Ti<ta 


iwierapliM  I* ''I 


Your  Business  (Check  one  Category  Only) 

1.  □  Newspaper 

11.  □  Service  Industry 

Z  □  Newspaper  Equip.  Mfr. 

12.  □  UnversityiPublic  Library 

3.  J  Syndicate^News 

13.  □  Rnandal 

Service 

14.  □  Retail 

4.  □  Advertising  Agency 

15.  □  Public  Transportation 

5.  □  Public  Relations  Firm 

16.  □  Individual 

6.  □  Legal  Rrm 

17.  □  Publishing  Other  Than 

7.  J  Government 

Newspaper 

8.  J  Mfr. -General 

18.  □  Real  Estate 

9.  □  Mfr.- Auto  &  Truck 

19.  □  Other 

10.  J  Mfr.-Food 

EDITOR  &  PUBLISHER  RESOURCE  ORDER  CARD 


ruHiU. 

BLUfe 
&GREEN. 

The  Powerhouse  Newspaper 
Directories  from  E8eR 


Stock  your  library  with  the  indispensable  news¬ 
paper  resources  available  ONLY  from  the 
researchers  at  Editor  &  Publisher: 


Editor  &  Publisher 
International  Year  Book. 
The  premier  US  & 
International  directory  of 
daily  and  weekly  news¬ 
papers.  Published  in  two 
volumes,  the  YEAR 
BOOK  includes  price¬ 
less  newspaper  data, 
Installed  equipment,  con¬ 
tacts,  phone/fax  numbers,  e-mail  and  Web  sites. 
Continuously  published  since  1924.  Also  available 
on  CD-ROM  with  or  without  listing  capabilities. 

Call  for  details  and  FREE  demonstration  disk! 


'jn'l'f’isin  <  ^ 

Iri 

'vilWO. 


BLUE!  1997  Editor  &  Publisher 
Market  Guide.  CIty-by-city  market  data 
for  over  1,600  US  &  Canadian  cities  with 
daily  newspapers.  Exclusive  E&P  rank¬ 
ings  for  all  MSAs,  top  250  daily  newspa¬ 
per  counties  and  cities.  Valuable  '97 
economic  forecasts.  An  indispensable  tool  for 
your  marketing  needs.  Also  available  on  CD-ROM. 
Call  for  more  information. 


GREEN!  ALL  NEW!! 

1997  Editor  &  Publisher/Free 
Paper  Publisher  Community, 

Specialty  &  Free  Publications 
Year  Book  Brand-new  directory 

of  US  &  Canadian  weekly, 

community,  free,  niche,  alternative 
and  TMC  publications.  Includes 
newspaper  data,  contacts, 
phone/fax  numbers,  Web  site 
URL,  e-mail  addresses  and  MORE! 


ORDER  YOUR  COPIES  TODAY!  USE 
THE  EASY-ORDER  FORM  IN  BACK,  OR 
CALL  212-675-4380. 
SATISFACTION  GUARANTEED! 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


BUSINESS  REPLY  MAIL 

FIRST-CLASS  MAIL  PERMIT  NO.20  NEW  YORK,  NY 
POSTAGE  VYIli  BE  PAID  BY  ADDRESSEE 

Editord? 

PUBLISHER 

CIRCULATION  DEPARTMENT 
11  W  19THST. 

NEW  VORKNY  10114-0111 


llllllllllllllllllll 


liiiiiilliiilliiilllliiil 


BY  STACY  JONES 

Vahldiek  Takes 
SNPA  Helm 

CONSIDERING  HER  UNEAGE,  it  should  be 
no  surprise  that  Lissa  Walls  Vahldiek  is  the 
new  president  of  the  Southern  News¬ 
paper  Publishers  Association. 

Vahldiek  officially  began  her  yearlong  term  at  the 
SNPA  convention  in  Ikxra  Raton,  Fla. 

Tlie  COO  of  Southern  Newspapers  Inc.  —  found¬ 
ed  by  her  father,  Carmage  Walls  —  Vahldiek  has 
been  in  the  newspaper  business  literally  from  the 
moment  she  was  bom.  The  close  proximity  has 
given  her  insight  into  all  aspects  of  the  business. 

Upon  graduating  in  1980  from  Trinity  University 
in  San  Antonio,  Vahldiek  worked  as  a  general  assign¬ 
ment  reporter  for  the  Rosenbei^  Herald-Coaster,  a 
Texas  daily  owned  by  her  father.  Looking  back  on 
her  rwoyear  stint  as  a  reporter,  she  joked,“My  father 
paid  my  salar>'.  Basically;  he  sold  me  into  slavery.” 

In  1982,Vahldiek  left  editorial  and  began  working 
on  special  projects  for  the  family  medical  research 
foundation.  A  few  years  later,  she  moved  again,  this 
time  to  the  financial  side  of  the  business  where  she 
was  enmeshed  in  the  newspaper’s  inner  workings. 
However,  said  Vahldiek,  her  perspective  as  a  pub¬ 
lisher  of  small  newspapers  may  be  her  most  valu¬ 
able  offering  to  the  SNPA,  whose  430  members  are 
predominately  small  to  medium  size  newspaper 
publishers.“It’s  important  to  keep  in  mind  the  make¬ 
up  of  the  membership  when  deciding  what  to 
offer,”  she  said  .“I  relate  well  to  SNPA  history  and  the 
people  who  have  made  it  such  a  fine  institution.  My 
family'  had  a  long,  wonderful  history'  with  SNPA.” 

The  Walls  family  business,  Houston-based  SNI,  is 
comprised  of  20  newspap)ers,  none  over  30,000  cir¬ 
culation.  As  president,  Vahldiek  said  she  hopes  to 
help  members  deal  with  the  unique  problems  that 
face  small  new  spapers,  the  most  challenging  of  which 
is  to  “find,  hire  and  keep  good  people  on  staff.” 

“I  understand  that  small  newspapers  are  going  to 
be  the  training  ground  for  larger  newspapers,”  ceded 
Vahldiek.  Nonetheless,  “being  able  to  pay  people 
what  they  need  to  live,  so  they  will  stay”  is  a  goal  to 
shoot  for,  she  added. 

Another  issue  small  newspaper  owners  are  grap¬ 
pling  with  is  how  to  respond  to  the  Internet,  said 
Vahldiek.  “They  see  it  as  a  concern,  asking,  ‘What 
should  I  be  doing?  How  quickly?  and  Can  I  afford 
it?’  ”  SNPA  answered  by  organizing  a  workshop,  held 
in  September,  to  deal  with  member  questions  about 
Web  sites,  servers  and  setup  costs.  An  expanded  ver¬ 
sion  will  take  place  next  year,  she  said. 

Such  an  action,  said  Vahldiek.  is  the  purpose  of 
SNPA.  “The  newspaper  industry  is  changing  and  will 
change  faster  than  we  can  imagine  in  the  coming 
years,”  she  said.  “SNPA  has  to  listen  to  the  needs  of 
our  membership  and  react  quickly. . . .  Quite  honest¬ 
ly,  if  we  can  continue  to  do  the  things  we  are  doing 
now, ...  I  will  be  very  happy,”  said  Vahldiek. 
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Alaska  daily 

donates 

$200,000 

HE  ANCHORAGE  DAILY  News  con¬ 
tributed  $200,000  in  an  effort  to 
enhance  Alaska’s  economy  and  culture, 
said  publisher  Fuller  Cowell. 

The  funds  were  dispersed  to  three 
institutes  of  higher  education:  the 
University  of  Alaska,  Alaska  Pacific 
University  and  Sheldon  Jackson  College. 

Half  of  the  money  went  to  a  UAA 
summer  journalism  program  for  native 
Alaskans. 

“Newsrooms  need  more  cultural 
diversity  and  the  specific  lack  of  Alaska- 
native  journalists  hinders  society’s  com¬ 
prehension  of  the  many  important  cul¬ 
tures  that  exist  in  Alaska,”  Cowell  said. 

Another  UAA  project  that  will  make 
clippings  on  the  Exxon  oil  spill  available 
for  public  research  through  the  Alaska 
Sealife  Center  in  Seward  received 
$50,000. 

The  remaining  $50,000  was  distribut¬ 
ed  evenly  between  Alaska  Pacific 
University'  and  Sheldon  Jackson  College. 

The  donation  to  APU  is  intended  to 
broaden  the  school’s  arctic  studies  pro¬ 
grams. 

“Very  few  places  in  the  world  have  as 
much  to  gain  or  as  much  to  share  about 
arctic  studies  than  Alaska,”  said  Cowell. 

The  contribution  to  Sheldon  Jackson 
College  will  go  toward  general  educa¬ 
tion  programs  for  rural  Alaskans. 

Media  balance 
better,  group  says 

HE  MEDIA  RESEARCH  Center 
found  “surprisingly  good  news”  this 
year  in  its  quest  to  find  balanced  cover¬ 
age  of  the  Republican  and  Democratic 
conventions. 

Last  spring,  L.  Brent  Bozell  III,  chair¬ 
man  of  the  conservative  media  think 
tank  based  in  Alexandria,  Va.,  announced 
a  multimillion-doUar  campaign  “to 
expose  for  the  American  electorate  the 
blatant  left-wing  agenda  that  has  made  a 
mockery  of  the  term  “objective  journal¬ 
ism”  July  6,  p.  24). 

Three  months  later,  Bozell  announced 
that  while  the  analysis  of  network  televi¬ 
sion  coverage  of  the  two  party  conven¬ 
tions  found  some  good  news,  he  was 


“disappointed,  however,  that  overall,  the 
anti-conservative  bias  was  prevalent 
again  this  year.” 

The  MRC  study  did  not  examine  print 
reporting  on  the  conventions,  but  Bozell 
said  his  impression  was  that  there  “prob¬ 
ably  was  more  balance  in  the  print 
press  than  on  television.” 

According  to  Bozell,  the  most  surpris¬ 
ing  finding  of  the  network  news  analysis 
was  “the  turnaround  in  ideological  label¬ 
ing.” 

Reports  from  other  election  years 
indicated  that  Republicans  were  more 
often  tagged  conservative  than 
Democrats  were  labeled  liberal.This 
year,  however,  the  MRC  found  that 
Republicans  were  labeled  only  59  times, 
compared  to  119  for  Democrats. 

“Unfortunately,”  Bozell  said,  “the 
Republicans  were  still  four  times  as  like¬ 
ly  to  be  described  as  extreme  —  16  to  4 
—  and  yet,  even  here  there  was  an 
improvement  over  1992,  when  extreme 
labels  were  attached  to  the  Republicans 
10  times,  and  not  once  did  the  media 
ever  call  Democrats  extreme.” 

In  addition,  the  report  discovered  “a 
semblance  of  balance  at  work”  in  its 
analysis  of  the  “ideological  bent  of  the 
questions  raised,”  although,  Bozell  said, 
TV  reporters  attacked  both  conventions 
for  being  too  conservative. 

For  the  second  presidential  election 
in  a  row,  MRC  determined  ABC  News 
the  fairest  to  conservatives,  but  found 
CNN  least  fair. 

—  Debra  Gersh  Hernandez 

Library 
named  for 
ex-reporter 

A  GROUNDBREAKING  CEREMONY 
was  held  last  week  on  the  campus 
of  Central  Missouri  State  University  to 
mark  the  start  of  construction  for  the 
new  James  C.  Kirkpatrick  Library. 

Kirkpatrick,  Missouri  secretary  of 
state  for  20  years,  is  a  former  newspa¬ 
per  reporter,  editor  and  publisher.  He 
remains  active  in  the  Missouri  Press 
Association  at  age  91. 

Kiricpatrick  studied  journalism  at  the 
University  of  Missouri  and  embarked  on 
a  newspaper  career  as  a  reporter  at  the 
Warrensburg,  Mo.,  Dailv  Star-Journal. 
He  became  editor  at  the  newspaper,  and 


later  was  editor  of  the  Jefferson  City 
(Mo.)  News  Tribune.  He  also  was  pub¬ 
lisher  of  the  Windsor  Review  for  18 
years  and  publisher  of  the  Lamar 
Democrat. itom  1972  to  1974. 

He  became  Missouri’s  secretary  of 
state  in  1965  and  served  in  the  position 
for  20  years. 

The  $30  million  project  will  be  built 
on  a  foundation  the  size  of  a  football 
field  and  will  comprise  about  196,000 
square  feet  on  the  south  side  of  the 
campus.  The  bulk  of  the  funding  for  the 
project  is  coming  from  state  resources. 


Three  WOMEN  AND  one  man  were 
recipients  of  the  American 
Association  of  Sunday  and  Feature 
Editors  1996  fellowships  for  minority 
journalists. 

The  winners  included  Shari  Finnell  of 
the  Indianapolis  Star,  Kim  Kozlowski 
of  the  Grand  Forks  (N.D.)  Herald, 

Maisha  Maurant  of  the  Tallahassee 
Democrat  and  Joe  Rodriguez  of  the 
Wichita  Eagle. 

The  fellowships,  which  were  partly 
funded  by  an  AASFE  silent  auction, 
enabled  the  four  to  attend  the  organiza¬ 
tion’s  recent  convention  in  San  Antonio. 

Daily  switches 
to  thrice  weekly 

The  SIDNEY Telegraph 
switched  from  publishing  daily  to 
three  days  per  week  as  of  Sept.  7. 

The  2,650-circulation  newspaper 
will  now  come  out  on  Thesday,  Thursday 
and  Saturday.  It  will  be  printed  at  the 
Star-Herald  of  Scottsbluff.  a  sister 
newspajjer  under  the  Western 
Publishing  Co. 

Helping  the 
library 

McGRAW-HILL  cos.  has  made  a 
$100,000  grant  to  the  Friends  of 
the  National  Journalism  Library  at  the 
National  Press  Club  in  Washington,  D.C. 
The  donation  will  help  to  fund  the 
library’s  newly  renovated  News  and 
Information  Center. 


Fellowships 
to  four  writers 
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Mexican  ex-prez 
still  Dow  Jones 
hoard  member 

Former  Mexican  president 

Carlos  Salinas  de  Goitari  remains  a 
director  of  Dow  Jones  &  Co.,  the  media 
company  said,  declining  to  comment  on 
a  report  in  the  Mexico  City  new  spaper 
El  Universal  that  Salinas  plans  to  leave 
the  board  in  April. 

“1  gather  that  was  a  report  based  on 
anonymous  sources,”  said  Dow  Jones’ 
director  of  corporate  relations,  Roger  B. 
May.  “It’s  nothing  we  would  comment 
on.  Mr.  Salinas  is  a  member  in  good 
standing  of  our  board.” 

El  Universal  cited  unnamed  sources 
“close  to”  Salinas  in  Dublin,  Ireland,  as 
saying  the  ex-president  intended  to  leave 
the  board  in  April,  which  would  be  two 
years  after  his  election  as  director. 

Salinas  has  been  in  virtual  exile  since 
his  six-year  term  as  Mexican  president 


ended  in  early  1994.  His  brother  Raul  is 
in  jail  on  charges  of  “inexplicable  enrich¬ 
ment,”  and  is  a  suspect  in  the  murder  of 
the  general  secretary  of  Mexico’s  ruling 
party.  Carlos  Salinas,  who  has  not  been 
charged  with  any  crime  and  denies  know¬ 
ledge  of  his  brother’s  activities,  was 
questioned  by  Mexican  law  enforcement 
ofticials  in  a  session  in  Dublin  recently. 

ASNE  supports 
Cuba  bureau 

HE  AMERICAN  SOCIETY  of 
Newspaper  Editors  has  voiced  its 
support  for  Cable  News  Network’s 
plans  to  open  a  news  bureau  in  Cuba 
and  has  urged  the  Clinton  administra¬ 
tion  not  to  block  the  deal. 

The  Cuban  government  said  it  would 
allow  CNN  to  open  a  bureau  in  Havana. 
The  ASNE  previously  supported  the  open¬ 
ing  of  an  Associated  Press  bureau  there. 

“We  believe  all  media  should  have 


unrestricted  access  to  Cuba,  and  the 
opening  of  a  CNN  bureau  is  a  begin¬ 
ning  to  build  on,”  ASNE  President 
Robert  H.  Giles,  editor  and  publisher  of 
the  Detroit  News,  wrote  in  a  letter  to 
President  Clinton. 


OUR  WASHINGTON  STATE  universi- 
r  ties  are  sharing  a  $25,000  donation 
by  the  Pacific  Northwest  Newspaper 
Foundation  (PNNF). 

Western  Washington  University 
received  $8,000;  University  of 
Washington,  $7,800;  Pacific  Lutheran 
University,  $5,000,  and  Central 
Washington  University,  $4,200. 

PNNF  is  the  educational  arm  of  the 
Pacific  Northwest  Newspaper 
Association.  The  awards  are  given  on 
the  basis  of  evaluation  visits  by  PNNA 
members. 


\J-schools  share 
I  PNNF  donation 


When  is  the  United  States  Postal  Service 
at  its  best?  Now! 


We’re  committed  to  developing  new  and 
better  ways  to  help  you  communicate 
across  town  or  across  the  world,  while 
maintaining  the  products  and  services  that 
you’ve  relied  on  throughout  the  years. 

There  have  been  a  lot  of  changes  at  the 
United  States  Postal  Service.  We’ve 
streamlined  operations,  found  new  ways 
to  serve  customers,  and  changed  our 
appearance.  All  changes  for  the  better. 

We  have  brought  post  offices  to  where  you 
shop  to  make  it  more  convenient.  And 
introduced  new  international  mail  products 
for  our  global  society.  The  United  States 

UNITED  STATES 
POSTAL  SERVICE. 


Postal  Service  has  met  the  challenges  of 
technology  and  embraced  them  to  bring 
you  new  services  for  today’s  new  ways  of 
doing  business.  Our  service  performance 
is  at  an  all-time  high. 

At  the  forefront  of  these  changes  is  our 
corporate  identity,  the  Sonic  Eagle,  which 
symbolizes  a  contemporary,  fast  and 
reliable  company.  The  registration  of  our 
identity  is  important  to  us.  We  hope  that 
whenever  you  show  it  you  treat  it  with 
great  respect. 

Look  for  us  on  the  Internet. 

Our  address  is:  www.usps.gov 
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Changes 

Continued  from  page  7 

executive  committee  and  Seigenthaler 
will  serve  as  chairman  of  the  executive 
committee  of  the  First  Amendment  Cen¬ 
ter  at  Vanderbilt  University. 

Moving  up  the  executive  ladder  are 
Charles  Overby,  who  is  president  and 
chief  executive  officer  and  will  be  pro¬ 
moted  to  chairman  and  CEO;  and  Peter 
Prichard,  senior  vice  president  and  New- 
seum  executive  director,  who  will 
become  president.  Overby  has  been  with 
the  foundation  since  1989  and  Prichard 
since  1995. 

“With  the  upcoming  opening  of  the 
Newseum  and  with  our  expanding  oper¬ 
ations  on  five  continents,  the  time  is  right 
for  an  orderly  transition  to  younger,  vig¬ 
orous  leadership,”  the  72-year-old 
Neuharth  said  of  Overby  and  Prichard 
who  are  50  and  51,  respectively. 

Overby  joined  the  then-named  Gan¬ 
nett  Foundation  in  1989  as  senior  vice 
president  and  a  few  months  later  was 
named  president  and  chief  executive 
officer.  Prior  to  joining  the  foundation,  he 
sjjent  16  years  working  for  Gannett  Co. 
Inc.  as  a  reporter,  editor  and  corporate 
executive. 

Prichard,  who  spent  23  years  with 
Gannett,  was  editor  of  USA  Today  from 
1988  until  he  joined  the  Freedom  Forum 
in  early  1995. 


Record 

Continued  from  page  13 

Dismissing  the  issue,  Ritt  said,  “the 
beauty  of  the  Record  is  that  never,  ever 
have  1  experienced  an  even  implicit  sug¬ 
gestion  from  Borg  interfering  with  this 
newspaper.  . . .  Under  no  circumstances 
has  there  ever  been  a  signal  on  the  Torri¬ 
celli  story  —  there  is  absolutely  no  sense 
of  interference.” 

Borg  himself  flatly  denied  Moore’s 
contention. 

“I’m  not  going  to  bend  over  for  any¬ 
body,  because  I  don’t  give  a  shit,”  the  pub¬ 
lisher  said.  “I  will  not  rupture  the 
integrity  of  this  newspaper.  Our  integrity 
is  not  for  sale  at  any  price.” 

“I  am  willing  to  testify  under  oath 
that  the  only  time  I  had  contact  with 
Torricelli  was  when  he  came  to  my 
office  with  his  chief  of  staff .  .  .  and  we 
had  a  one-hour  meeting  in  front  of  two 
other  members  of  my  staff  at  which  Tor¬ 
ricelli  cautioned  this  newspaper  about 
publishing  stories  that  were  leaked 
from  Zimmer,”  Borg  said.  “Within  a 
week,  the  first  [story  about  Torricelli 
and  the  fugitive]  ran.” 


Borg  added  that  the  Zimmer  campaign 
tried  to  persuade  the  newspaper  to 
run  the  planned  third  article  about  Torri¬ 
celli. 

“Zimmer  called  me,  telling  me  that,  in 
effect,  I  was  a  whore  for  not  printing  a 
follow-up  on  the  [fugitive]  story,”  Borg 
said.  “I  told  him  that  nothing  would  scare 
me  from  publishing  a  story  that  we  knew 
was  true.” 

Borg  said  that  after  Torricelli’s  victory, 
the  senator  sent  him  a  letter  on  congres¬ 
sional  stationary,  reading,  in  part:  “I 
greatly  regret  the  collapse  of  my  relation¬ 
ship  with  the  Record.  Everything  that 
occurred  was  both  tragic  and  unneces¬ 
sary. 

“In  time,  I  think  that  we  will  all  realize 
that  there  was  much  more  involved  here 
than  was  present  then,”  the  Torricelli  let¬ 
ter  read. 

Another  journalist  who  has  covered 
Torricelli  also  doubts  the  Record  would 
succumb  to  political  pressure. 

Bob  Nesoff,  a  New  Jersey  weekly 
newspaper  editor,  had  a  run-in  with  Tor¬ 
ricelli  about  12  years  ago  in  which  Torri¬ 
celli  threatened  to  sue  him.  Nesoff  said 
that  after  a  period  of  time,Torricelli  apol¬ 
ogized  and  he  has  “never  had  a  problem” 
with  the  politician  since  then. 

Nesoff,  once  a  Record  reporter,  said  he 
is  skeptical  that  Torricelli  was  able  to 
exert  pressure  on  the  newspaper  to  sti¬ 
fle  the  article. 

“I  cannot  picture  Torricelli  or  anyone 
else  being  able  to  put  pressure  on  the 
Record^  he  said.  “I  think  [Torricelli] 
knows  better  at  this  point,  if  only 
because  of  the  potential  repercussions. 

“You’re  running  for  the  Senate,  you 
pull  out  all  the  stops,”  Nesoff  added,  “but 
I  can’t  for  the  life  of  me  see  the  Record 
caving  in  to  political  pressure.” 

OFF  THE  RECORD 

About  six  weeks  after  his  resignation 
from  the  Record,  Moore  said  he  still  feels 
“betrayed.” 

“I  gave  my  life  to  that  paper  for  three 
years  . . .  and  they  just  walked  away  from 
me.  They  fell  prey  to  political  tactics  and 
they  were  manipulatea  by  politics. . . . 
When  something  political  happens  like 
this,  and  the  newspaper  isn’t  savvy 
enough  to  pick  it  up,  or  doesn’t  have  the 
guts  to  stand  behind  their  reporter,  then 
it  hurts,”  Moore  said. 

Executives  at  the  Record,  too, 
expressed  regret  over  the  outcome  of 
the  incident. 

“We’re  terribly  saddened  by  this  situa¬ 
tion,”  Ritt  said.“Michael  had  distinguished 
himself,  until  this  issue,  as  an  excellent 
reporter  and  we  were  proud  of  his  work. 
It’s  a  sad  situation.” 


Lawsuit 

Continued  from  page  19 
Scripps  suit  says. 

In  1994,  Scripps  lost  the  lawsuit  filed 
by  the  six  individual  former  employees. 
Not  long  after,  it  agreed  to  settle  that  suit 
and  the  class  action  lawsuit. 

Scripps  says  it  paid  into  a  settlement 
fund  approximately  $4  million  to  settle 
the  severance  package  claims,  plus 
another  $1.5  million  to  settle  the  vaca¬ 
tion  pay  claims. 

The  Scripps  lawsuit  says  Blade  should 
pay  those  claims,  plus  another  $287,500 
in  group  life  insurance  liabilities,  as  well 
as  interest  and  court  costs. 

Scripps  bases  its  claim  in  part  on  the 
legal  doctrine  of  promissor>'  estoppel, 
claiming  that  Blade  made  statements, 
promises  and  representations  that 
induced  Scripps  to  take  the  actions  it  did 
in  devising  and  administering  its  sever¬ 
ance  plan.  Further,  Scripps  says.  Blade 
“breached  their  duty  of  care  by  negli¬ 
gently  supplying  false  and  inaccurate 
information  to”  Scripps  about  the  num¬ 
ber  of  Press  employees  it  intended  to 
hire. 

Post-Gazette  vice  president  and  gen¬ 
eral  manager  Robert  B.  Higdon  declined 
to  comment  extensively  on  the  law'suit 
or  to  make  available  for  comment  Blade 
attorneys. 

“At  this  point,  we  don’t  feel  there  is 
any  liability,  whatsoever,  as  a  result  of  the 
Pittsburgh  Press'  treatment  of  Pittsburgh 
Press  employees,”  Higdon  said. 

Blade  attorneys  successfully  sought  an 
extension  to  reply  to  the  Scripps  lawsuit, 
and  just  before  Thanksgiving  moved  for  a 
change  of  venue  to  Common  Pleas  Court 
in  Lucas  County.  That  county  includes 
Toledo,  where  Blade  Communications  is 
headquartered. 

Scripps  attorney  Roben  B.  McAlister, 
of  the  Columbus,  Ohio,  office  of  the  law 
firm  Baker  &  Hostetler,  said  Scripps  will 
fight  to  keep  the  case  —  which  pits  the 
two  biggest  newspaper  chains  headquar¬ 
tered  in  Ohio  —  in  Hamilton  County, 
where  Scripps  has  its  Cincinnati  home 
offices. 


Dividend 

The  board  of  directors  of  Lee 
Enterprises  Inc.  of  Davenport,  Iowa, 
declared  a  quarterly  cash  dividend  of 
13*t  per  share,  a  9%  increase  over  the 
previous  quarterly  dividend. 

The  dividend  is  payable  on  Jan.  2, 
1997  to  stockholders  of  record  of  both 
the  Common  and  Class  B  stock  as  of 
Dec.  2, 1996. 
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FEATURES  AVAILABLE 


ASTROLOGY 

FORECASTING 

WEATHERWATCH  SERVICE 

Time  Data  Synd.  (800)  322-5101 
http:/ /www.time-dala.com 
e-mail:  star2020@time-data.com 

Audiotext-Intemet-Weather  Page 

The  lowest  prices 

The  most  accurate  forecasts 

Serving  over  1 00  newspapers 

Call  for  a  quote  (61 9)  223-81 63 

AUTOMOTIVE 

umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 

SEND  E&P  BOX  REPLIES  TO: 

WEEKLY  TEST  DRIVE  column,  award¬ 
winning  writer.  Builds  readership,  sells 
ads.  $2  each.  Camera  ready  or  e- 
mail,  photos.  (71 3)  864-5370. 

Editor  &  ruhlisfier 
Classified  Ad  Dept. 

1 1  West  19th  St. 

New  York,  NY  10011 

HEALTH,  SPORTS  &  FITNESS 

ARTICLES,  FILLERS,  MONTHLY 
EDITORIAL  SPECIALS  ALSO 
UCENSED  RIGHTS  TO  PUBUSH 
ESTABUSHED  STAND-ALONE 
HEALTH  &  FITNESS  NEWSPAPER- 
PROTECTED  TERRITORY  AMRKETING 
&  TECHNICAL  SUPPORT  PROVIDED 
CALL  (800)  NEW  UVING 
FREE  SAMPLES  AND  RATES. 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


WORLD  WIDE  WEB 


Time  Data  ASTROLOGY  SELLS 
Brings  readers  to  your  Web  Site 
Larry  White  1  (800)322-5101 


HEY  YOU!! 

Increase  Awareness  with 
Our  low  contract  rates. 
Call  (212)  675-4380 


ANNOUNCEMENTS 


JOURNAUSM  AWARDS 


THE  4TH  ANNUAL  DART  AWARD 
$10,000  PRIZE  FOR 

EXCELLENCE  IN  REPORTING  ON 
ViaiMS  OF  VIOLENCE 

The  Dart  Award  honors  outstanding 
newspaper  coverage  that  illustrates  the 
effects  of  violence  on  its  victims  and  the 
process  of  recovery  from  emotional 
trauma.  The  award  includes  a 
$10,000  cash  prize,  shared  by  mem¬ 
bers  of  the  team  that  produced  the  win¬ 
ning  entry.  The  1997  competition  is 
open  to  articles  and  series  published  in 
U.S,  newspapers  during  calendar  year 
1996. 

The  Dort  Award  is  offered  through  the 
Victims,  and  the  Media  Program  of 
Michigan  State  University's  School  of 
Journalism,  with  funding  from  the  Dart 
Foundation  of  Mason,  Michigan. 

Deadline  for  entries:  March  1 ,  1 997. 

For  complete  guidelines,  contact: 

MICHIGAN  STATE  UNIVERSITY 

School  of  Journalism,  Dept,  EP 
E.  Lansing,  Ml  48824-1212 
(517)482-2171 

http://www.journalism.msu.edu/ 

victims.html 


NEWSPAPER  APPRAISERS 


Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


Confidential  Appraisals 
nationwide  since  1 959. 

W.B.  GRIMES  &  COMPANY 
(301)540-0636 

KAMEN  &  CO.  GROUP  SERVICES 
Worldwide  Appraisal  Experts 
(516)  379-2797/(813)  786-5930 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexlon,N.  England  (61 7)  545-61 75 
Wren  Barnett,  South  (704)  698-0021 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


JAMES  W.  HAa,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)566-0170. 


JIM  WEBSTER  &  ASSOCIATES 
Brokers,  Appraisers,  Operators 
(817)599-5785 

31 5  York,  Weatherford,  Texas  76086 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODEa  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  813-9344 


PHIIilPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


CALIFORNIA  recreation  area  pub¬ 
lication  with  $600-t-K  Gross  and  good 
cash  flow. 

NORTHERN  CALIFORNIA  community 
newspaper  with  unusual  growth  potential 
($165K). 

SUCCESSFUL  ROCKY  MOUNTAIN 
business  newspaper  ($190K). 
WESTERN  MONTANA  WEEKLY 
($140K). 

Contact 

Bolitho-Cribb  &  Associates, 

Jim  Hicb  (307)  684-9407 


HAWAII 

PUBLISH  IN  PARADISE!  $195K  for  a 
profitable  upbeat  monthly  community 
newsmagazine  in  Hawaii.  Solid  read¬ 
ership  and  advertiser  base.  Ten  years 
strong  and  growing. 

(808)  263-3535. 


NEWSPAPER  BROKER 


Bolitho-Cribb  Report:  http://www.cribb.com 


Confidential  Appraisal  for  Bolitho-Cribb 
Estate,  ESOP,  Partners,  &  Associates 
Bank  Tax,  Stock,  Assets 

1  Annette  Park  Drive,  Bozeman,  406-586-6621 
MT  59715  e-mail:  Jcribbeimt.net  Fax  405-586-6774 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  avoilable. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcame  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  071 48,  Editor  &  Pub¬ 
lisher. 


DON'T  SELL  your  business . let  us 

mana^  and  grow  it  for  youl 
Call  in  confidence  (800)  967-0637 


NEW  MEDIA  COMPANY  with  operat¬ 
ing  newspapers  seeks  community,  sub¬ 
urban  newspapers,  shoppers, 
alternative  delivery  systems.  Manage¬ 
ment  encouraged  to  remoin  and  partic¬ 
ipate  in  investment.  All  inquiries  held  in 
strictest  confidence.  Reply  to  Box 
07688,  Editor  &  Publisher. 


PUBUCATIONS  FOR  SALE 


INVESTOR/BUYER 

Publishing  company  with  20  successful 
years  and  excellent  growth  potential  in 
consumer  market  seeks  investors  or 
buyers  to  take  company  to  next  level. 

Annual  company  revenues  from  1991 
-  1995  over  $3.1  million.  Growth 
potential  with  new,  two  issue  magazine 
in  the  trovel/health/spa  market. 

Separate  sale  or  co-venture  possible  for 
6-year-old  recipe  magazine  'Simply 
Seafood.' 

Call  or  write: 

John  Pappenheimer 
Waterfront  Press  Co. 

5305  Shilshole  Ave.  NW,  Ste.  200 
Seattle,  WA  98107 
(206)  789-6506,  ext.  247 


WEBSITE  FOR  SALE 

KidNewsWebsite  For  Sale 
Award-winning,  fast  growing,  fun 
Contact:  powens@cape.com 

Never  trust  a  newspaper  over  1 0. 

Herbert  Gold 
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EQUIPMENT  &  SUPPLIES 

CAMERAS.  DARKROOM 

OPERATIONS  CONSULTANTS 

SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration.  Herb  Caribom 

CK  Optical  (310)  372-0372. 

Seasoned  Newspaper  Consultant 
FACIUT1ES/PRESS/OPERATIONS 
Small/Medium/Large  Newspapers 

Call  (800)  705-6433  or 
Phone/Fax  (81 3)  781 -5550 

MAILROOM 

GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  Falders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-581 7  Fax  (770)  590-7267 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  Fax  (407)  273-901 1 


KANSA  480,  lour  into  one  inserter.  4 
1  /2  years  old.  In  production,  excellent 


New  Jersey  Herald,  Newton,  NJ  (201) 
383-1500,  ext.  266. 


NEWSPRINT  FOR  SA1£ 


ROLLS  ALL  SIZES  25#,  -  28#,  -  30# 
BEHRENS  INT'L,  LTD.  -  N.B.  CAUF. 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


QuaRcy  that  makes  an  impresskm  wortdwfde 

m'^c^enr, 

^  '*•!  Select  from;  j 

r  A  J  O  Complete  Presses 
\J  ^  0  Additions  to  Existing  Presses 
a  ^oolor  Setellites 
p)  O  4+li  Arrangements 
^  O  Stacked  Unks 

/Qv  k  □  Integral  Roll  Starrd  Units 
O  Half  and  Quwter  Folders 
I  \  O  Cutoff;  20" .  21%’  •  22”  •  22%* 

O  1 8,500  to  30,000  IPH 
SALES  •  SERVICE  -  PARTS  A  |  XA 
Phone:  (770)  552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHC5S 


1 972  Two-Unit  Goss  Community  Press 
with  Folder  complete,  running  in  small 
MN  weekly,  $50,000. 

_ (913)  362-0119 _ 

HOE  COLORMATIC  -  50  h.p.  GE  drive 
motors,  280  volt.  One  new,  3  used. 

Coll  (609)  272-7317 

DON'T  SEUYOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

'Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses' 

PRESSES  WANTED:  HARRIS  V25  V22 
V15A  V15D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  ^LNA  D30  C96 

FOR  SALE:  1982  6/u  HARRIS  V15C  w 
or  w/o  prepress  equipment;  1971  3/u 
GOSS  COMMUNITY;  2/u  &  3/u 
NEWS  KING;  4/u  1978  &  2/u  1971 
HARRIS  VI 5A,  GOSS  COMMUNITY  1 
unit  book  press,  22  3/ 4"  x  36' 

Tel:  (913)  362-8888 
Fax:  (913)362-8901 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses. 

AL  TABER 
(770)  552-1528 
Fax  (770)  552-2669 


When  Elvis  Presley  died  in  1 977,  there 
were  48  professional  Elvis 
impersonators.  Today,  there  are  7,328. 
If  that  growth  is  projected,  by  the  year 
2012  one  person  in  four  on  the  face  of 
the  globe  will  be  an  Elvis  impersonator. 

Jean  Gaddy  Wilson 


DIREa  FROM 

THE  ORIGINAL  MANUFACTURER 

1 987  Solna  D30  v'eb  press 
(3)  2-I-1  perfecting  units 
(5)  1+1  perfecting  units 

(1)  F36  1/2  and  1/4  folder 
22  3/4'  X  36'  (578mm  x  91 5mm) 

1 975  Solna  D22  add-on  units 
(2)  1+1  perfecting  units 
22  3/4'  X  36'  (578mm  x  91 5mm) 

1 974  Solna  D22  web  press 

(2)  1974  1+1  perfecting  units 
(1)F22  1/2,  1/4  and  DP  folder 

22  3/4'  X  36'  (578mm  x  91 5mm) 

1 973  Solna  C22  web  press 
(5)  1  +  1  perfecting  units 
(1)F22  1/2,  1/4  and  DP  folder 
22  3/4'  X  36'  (578mm  x  91 5mm) 

Solna  Web  USA,  Inc. 

(800)  247-8392 
Fox:  (913)492-0170 


2  UNIT  GOSS  METRO  22  3/4'  c.o. 
Available  immediately. 

MAN-Roland  Folders 

160  page  double  out  22  3/4'  with  3 
high  formers  and  angle  bars 

1  Urbanite  Folder.  22  3/4' 

1  Urbanite  Upper  Former 

GOSS  R.T.P's  42'  or  45'  with  Y  columns 
and  wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

21  and  1  /2  c.o.  and  22  3/4  c.o. 

1  folder,  baloon,  and  Engle-bars 
Harris  1650,  22  3/4'  c.o. 

Northeast  Industries 
(800)  821-6257 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-5817  Fox  (770)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is 
NOT  a  monthly  journalism 


•  Editor  &  Publisher  is 
NOT  a  monthly  association 

house  organ. 

•  Editor  &  Publisher  is 
NOT  sponsored  by  a 
university,  society  or 

foundation. 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the 
difference 

EDITOR  &  PUBUSHER 
11  West  1 9th  StTBef 
New  York,  NY  10011 
(212)675-4380 


INDUSTRY  SERVICES 

ORCUIATION  SERVICES 

CIRCULATION  SERVICES 

36  YEARS  IN  TELEMARKETING 

ABOVE  THE  CROWD 
CIRCUIATK3N  DEVELOPMENT  INC. 

METRO  NEWS  SERVICE,  INC. 

Newspaper  Telemarketing  Specialists 

'ResponseABIUTY' 

(800)  247-2338 

Nationwide  TELEMARKETING 

BLENKARN 

(800)  950-8475 

Your  Telemarketing  Partner 

Horace  Southward 

JEFF  BLENKARN  (616)  458-661 1 

ORCUIATION  SERVICES 


nVTEBVENTWN  - 
t  BETENTIBN 
1-800-327-8463 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPECTRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


In  the  end,  everything  is  a  gag. 


CIRCUIATION  SERVICES 


HEADUNE  PROMOTIONS 
Telemarketing/Door  Crew  Programs 
Tailored  to  (it  your  needs. 
Dennis  McQuillan  (800)  260-9823 


JOHN  A.  BURKE 

Single  Copy  Sales  -  Telemarketing 
Door  to  Door  Sales 
NY  •  NJ  •  PA 
Call/Fax  (516)  588-2735 


CIRCUIATION  SERVICES 


LEVIS  NATIONAL,  INC. 
TELEA4ARKETING  SINCE  1968 
(888)  249-4049 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


PLACE  YOUR  BET 

ON  ESP  CLASSIFIEDS... 

We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services  or  systems  used  in  newspaper  production 
(or  you’re  a  Publisher  with  surplus  equipment  on  your  hands)  E^P  classifieds  are  your 
best  bet  to  make  (or  save)  some  easy  money.  EfifP’s  Help  Wanted  ads  reach  the 
I  industry  people  you  are  looking  for  to  fill  that  open  position  at  your  paper.  • 

EOT  CLASSIFIEDS...Your  Best  Bet! 
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HELP  WANTED  j _ ADVERTISING _ I _ ADVERTISING 

I  ADVERTISING  DIREaOR  1  ADVERTISING  DIREQOR 


_ ADVERTISING _ 

MAJOR  ACCOUNTS 
REPRESENTATIVE 

The  Lima  News,  a  mid-market  daily  in 
a  strong  retail  region,  is  seeking  a 
Major  Accounts  Representative.  A 
qualified  applicant  will  have  a  strong 
record  of  sales  and  service  to  major 
accounts.  We  offer  a  competitive  com¬ 
pensation  and  benefits  package. 
Please  send  resume  to:  The  Lima  News, 
Assistant  Advertising  Director,  P.O. 
Box  690,  Uma,  OH  45802. 

ADVERTISING  SALES  REPRESENTATIVE 
for  award-winning  community  weekly 
newspaper  in  Mobridge,  South  Dakota. 
We're  located  on  beautiful  Lake  Oahe, 
a  sportsman's  paradise.  Competitive  pay 
with  full  benefits  pockoge.This  job  can 
lead  to  Advertising  Manager  position  in 
three  to  five  years. 

Call  Larry  Atkinson  or  Dave  Dekker  at 
(800)  594-9418. 


_ ADVERTISING _ 

ADVERTISING  ACCOUNT  EXECUTIVE 
Large  suburban  newspaper  group 
seeks  independent,  self-motivated  "ma- 
jor/national"  account  executive.  Must 
have  a  proven  track  record  in  newspa¬ 
per  sales  or  related  field,  ability  to 
represent  multiple  products  and  pre¬ 
pare,  as  well  as  present  proposals  for 
the  sales  of  these  products.  Experience 
working  with  Major/national  accounts 
required.  In  addition  lo  a  cordial  vrork- 
ing  environment  with  friendly  and  pro¬ 
fessional  co-workers,  we  offer  a  benefit 
package  including:  hospitalization, 
dentol,  optical,  401  |k).  Paid  Holidays 
&  Vocation. 

Send  a  confidential  resume  to:  Patuxent 
Publishing  Company,  Attn:  Retail 
Advertising  Director,  409  Washington 
Avenue,  Towson,  MD  21 204.  EOE. 

Able  Id  leap  capital  T  in  a  single  bound. 

Letterman 


We  are  searching  for  a  sales  oriented 
newspaper  manager  (or  this  small  SW 
Ohio  daily  with  a  staff  of  8.  Strong 
newspaper  experience  is  required  and 
management  experience  is  a  plus.  We 
need  a  person  who  con  lead  by  exam¬ 
ple  and  who  is  customer  focused.  This 
is  not  a  desk  job.  We  are  located  in  a 
competitive  and  healthy  market  that 
should  show  double  digit  sales  growth 
with  the  proper  effort.  We  offer  a  com¬ 
plete  benefit  package  and  the  room  lor 
career  growth.  Compensation  will  be 
in  the  mid  to  upper  $40,000  range. 
Send  your  resume  in  confidence  to  Box 
08010,  Editor  &  Publisher. 


Zone  2  -  15,000  daily  and  Sunday 
newspaper  and  14,000  TMC  product 
is  looking  for  creative,  aggressive  and 
motivating  advertising  professional, 
with  minimum  8-10  years  experience, 
to  direct  retail  and  classified  stoffs. 
Family-owned  operation.  Excellent  loca¬ 
tion  in  resort  community.  Full  benefits  - 
including  BC/BS  &  401  (k)  plan,  with 
company  match.  Send  resume  and 
salary  history,  in  complete  confidence, 
to  Publisher,  Daily  &  Sunday 
Messenger,  73  Buffalo  Street,  Canan¬ 
daigua,  NY  14424. 


E&Fs  Classified 

'fflE  INDUSTRY’S  MEETING  PLACE. 
(212)  67543S0,  ext.  170/171 
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_ ADVERTISING _ 

ADVERTISING  SALES 
MANAGER 

Tucson  Newspapers,  agent  for  The 
Arizona  Daily  Star  and  Tucson  Citizen, 
seeks  a  dynamic,  sales-focused  Sales 
AAanager  for  two  positions  available  in 
the  Retail  and  Classified  Advertising 
Departments.  Each  position  will  be 
responsible  for  directing  a  sales  team 
in  development  and  implementation  of 
strategic  sales  ideas  through  market 
research  and  territory  planning  to 
achieve  maximum  revenue  potential. 
Candidates  should  be  experienced  in 
staff  motivation  and  team  building  and 
have  excellent  communication  and 
presentation  skills.  Candidates  should 
possess  at  least  five  years  advertising 
sales  experience  with  a  proven  track 
record  of  sales  leadership.  We  are 
located  in  one  of  the  top  Sunbelt 
growth  markets  and  offer  an  excellent 
career  opportunity. 

Please  send  cover  letter  and  resume  to 
Paul  Ingegneri,  vice  president 
advertising,  Tucson  Newspapers,  4850 
S.  Park  Avenue,  Tucson,  AZ  85714. 
Phone:  (520)  573-  4366. 

EOE 

CLASSIFIED  DIRECTOR  wanted  for 
Zone  2  group  of  award-winning  news¬ 
papers.  Supervisory  experience 
required.  Must  be  able  to  develop  and 
motivate  a  staff  of  telenxirketers,  create 
marketing  materials,  and  interface 
closely  with  retail  display  department. 
We  offer  generous  base  salary,  plus  com¬ 
mission  package  and  benefits.  Send 
resume,  including  salary  history  to  Box 
07998,  Editor  &  Publisher. 

CLASSIFIED  SALES  MANAGER 
Lee  Enterprises-Where  You  Can  Make 
a  Difference.  $500  million  diversified 
media  company  is  seeking  a  classified 
advertising  manager  for  a  daily  news¬ 
paper  in  Montana.  Contact:  Advertis¬ 
ing  Mgr.  Search,  Lee  Enterprises,  400 
Putnam  Building,  215  N  Main  St., 
Davenport,  lA  52801.  Voice:  (319) 
383-2183,  Fax:  (319)  323-9609.  EOE 

CLASSIFIED  SALES  MANAGER 
We're  a  1 3,000  daily  located  in  beau¬ 
tiful  NE  Texas  looxing  for  a  high- 
energy,  creative  individual  to  bring 
new  revenue  generating  ideas  to  the 
table.  Minimum  5  years  classified 
experience,  management  a  plus,  expe¬ 
rience  with  Baseview  a  plus.  Com- 
etitive  salary  includes  401  (k)  and 
ealih  benefits. 

Send  resume  to:  Advertising  Director,  The 
Paris  News,  P.O.  Box  1078,  Paris,  TX 
75461  or  call  (903)  785-8744. 


DAILY  PAPER  70  miles  North  of  Hous¬ 
ton  seeking  Advertising  Director.  Pre¬ 
vious  experience  as  advertising  man¬ 
ager  or  strong  second  line  person  pre¬ 
ferable.  Fax  resume  and  references  to 
David  Lyons  at  The  Huntsville  Item, 
(409)  293-3909. 

A  rose  is  a  rose  is  a  rose. 

Stein 


_ ACADEMIC _ 

THE  AMERICAN  UNIVERSITY  School 
of  Communication  in  Washington,  DC 
seeks  graduate  fellow  to  assist  in 
teaching  and  professional  duties  while 
earning  a  Master's  degree  in  Journal¬ 
ism  and  Public  Affairs.  This  10-month 
program  begins  in  July.  Program 
includes  Washington  internships  and  a 
faculty  with  top  professiono!  creden¬ 
tials.  For  more  information,  write  to: 
School  of  Communications,  Graduate 
Journalism  Committee,  The  American 
University,  4400  Massachusetts  Ave., 
NW,  Washington,  DC  20016-8017. 

_ EOE _ 

ADMINISTRATIVE 

AMERICAN  PUBLISHING  CO.,  owners 
of  over  300  daily  and  weekly  newspa¬ 
pers  in  the  U.S.  is  accepting  applica¬ 
tions  for: 

•  Publisher  Trainees 

•  Advertising  Trainees 

•  Circulation  Managers 

Excellent  management  opportunities 
await  candidates  wishing  to  join  the 
fastest  growing  newspaper  organiza¬ 
tion  in  America.  No  phone  calls,  but 
send  resumes  to  American  Publishing 
Co.,  P.O.  Box  520,  Marion,  IL  62959. 

All  replies  held  in  strict  confidence. 
HANDS-ON  General  Manager  to  run 
operation  of  a  small  graup  of  weekly 
newspapers  in  N.  Louisiana.  Editorial 
background  a  plus.  Great  benefits 
package.  Send  resume  to  David 
Clevenger,  P.O.  Box  400,  Abbeville, 
LA  70510. 


MANAGER 

Accounting  or  finance  degree  with 
strong  newspaper  operatians  back¬ 
ground  preferred.  Responsibilities 
include  financial  oversight  and  report¬ 
ing,  billing,  collections,  personnel 
administration,  payroll,  taxes,  building 
upkeep,  inventory,  etc.  This  position 
will  assist  the  publisher  and  corporate 
management  with  the  preparation  of 
monthly  reports  and  annual  business 
plans. 

We  are  looking  for  a  solid  con¬ 
tributor  to  the  success  of  our  manage¬ 
ment  team.  Most  of  all,  we  want  an 
entrepreneurial,  results-oriented  finan¬ 
cial  specialist  who  can  organize,  plan 
and  help  move  our  newspaper 
forward.  Competitive  compensation 
and  benefit  package  in  one  of  Amer¬ 
ica's  most  livable  cities  for  a  Pulitzer 
Community  Newspaper  property. 

Send  cover  letter,  resume  and 
compensation  history  to  Publisher,  The 
Daily  Herald,  P.O.  Box  717,  Provo,  UT 
84603. 

Or  fox,  (801)344-2982. 
GENERAL  MANAGER/PUBLISHER  for 
Northwest  Iowa  county  seat  weekly 
with  companion  shopper.  Seek  candi¬ 
date  with  strong  news  background  with 
some  advertising  exposure.  Enthusiasm 
and  ambition  are  as  important  as 
experience. 

This  position  will  lead  to  an  ownership 
stake  in  the  newspaper.  Jerry  Wiseman, 
P.O.  Box  285,  Armstrong,  lA  50514. 
(712)  864-3460,  Evening  (712)  362- 
4491. 


REPORTERS  &  EDITORS  and 
the  Missouri  School  of  Journalism 

JOB  OPENING:  The  leading  associa¬ 
tion  of  investigative  journalists,  based 
at  the  nation's  first  journalism  school,  is 
seeking  an  Executive  Director  to  lead 
IRE  into  the  21st  century.  IRE,  the  top 
newsroom  training  organization  and 
standard-setter  in  our  business,  offers  a 
host  of  services  to  the  profession, 
including  training  journalists  in 
advanced  reporting  techniques  for 
print  and  broadcast,  editing  and  com¬ 
puter-assisted  reporting.  If  you  have  pro¬ 
ven  yourself  as  a  journalist  and  man¬ 
ager,  we  want  to  hear  from  you. 

EXECUTIVE  DIREaOR:  We  are  seek¬ 
ing  an  energetic  chief  executive  who 
will  relish  helping  other  journalists  here 
and  worldwide;  oversee  an  $800,000 
budget;  manage  a  highly  motivated 
staff  of  20  individuals;  raise  funds; 
guide  the  development  of  educational 
conferences  and  publications;  oversee 
various  IRE  programs,  including  the 
National  Institute  for  Computer 
Assisted  Reporting  and  the  Periodistas 
de  Investigacion;  and  spread  the  word 
about  the  good  work  of  IRE. 

The  executive  director  reports  to  an 
elected  board  of  13  journalists.  A  sea¬ 
soned  journalist  is  preferred  but  not 
required.  The  ideal  candidate  will  hove 
demonstrated  managerial  and 
administrative  effectiveness;  a  master's 
degree  or  equivalent  combination  of 
education  and  experience;  and  supe¬ 
rior  organization  and  communication 
skills.  If  you  know  computer-assisted 
reporting,  you  will  have  an  edge.  This 
faculty  position  at  the  Missouri  School 
of  Journalism  includes  teaching  and 
enjoys  generous  benefits.  Salary  range 
$50-60,CXX). 

IRE  is  a  non-profit  educational  associa¬ 
tion,  founded  in  1975,  with  3,000 
members  worldwide.  The  University  of 
Missouri-Columbia  is  one  of  the 
midwest's  largest  educational  institu¬ 
tions;  its  journalism  school  is  arguably 
the  nation's  best.  Columbia,  a  city  of 
70,000  halfway  between  St.  Louis  and 
Kansas  City,  has  been  consistently 
chosen  by  Money  Magazine  as  one  of 
America's  most  livable  cities. 

Candidates  should  send  a  cover  letter, 
resume  and  three  references  to: 

Bruce  Moores 
c/o  IRE  Search  Committee 
1 38  Neff  Annex 
Missouri  School  of  Journalism 
Columbia,  MO  6521 1 

A  review  of  applications  will  begin  in  late 
January  1997. 

As  affirmative  action/equal 
opportunity  employers,  IRE  and  the 
Missouri  School  of  Journalism 
encourage  minorities,  women  and 
persons  with  disabilities  to  apply. 


Writers  are  readers  inspired  to 
emulation. 

Soul  Bellow 


ADVERTISING 


ADVERTISING 
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EDITORIAL 


EDITORIAL 


HELP  WANTED 


_ CIRCULATION _ 

CIRCULATION  SALES  MANAGER 

We  are  looking  for  someone  with  the 
drive  and  know-how  to  take  aur  circula¬ 
tion  numbers  to  new  heights.  If  you  are 
up  to  the  challenge,  there  are  three 
family-owned  newspapers  (AM,  PM, 
and  Sun)  in  Scranton,  PA,  looking  for 
you.  You  should  have  a  proven  track 
record,  be  street-wise,  aggressive  and 
numbers-driven.  You  would  con¬ 
tinuously  develop  and  implement 
innovative  sales  activities  that  would 
drive  our  numbers.  Circulation  sales 
experience  is  helpful,  but  not 
necessary.  If  you're  the  right  person, 
you'll  be  compensated  with  a  cam- 
petitive  salary  and  commission  along 
with  an  excellent  benefits  package, 
AND  hove  the  apportunily  to  live  in  on 
area  knawn  far  its  beauty  and  quality 
af  life.  Serious  inquiries  only.  Send 
cover  letter,  resume  and  salary  histary 
to  Gary  Kruger,  circulation  director, 
Scranton  Times-Tribune,  P.O.  Box 
3311,  Scranton,  PA  1 8505. 

FLORIDA  MAJOR  METRO 
OPPORTUNITY 

The  Florida  Times-Union,  a  250,000 
Sunday  Circulation  major  metro  news¬ 
paper,  is  seeking  an  individual  to  lead 
in  circulation  Sales  Development.  We 
are  an  NFL  city  and  the  #1  provider  of 
news  and  information  in  North  Florida 
and  South  Georgia. 

SALES  DEVELOPMENT  MANAGER  - 
Individual  will  identify  key 
apportunities  for  circulation  growth, 
develop  sales  strategies,  and  marketing 
plans.  The  right  candidate  will  be  able 
to  professionally  lead  in  Telemarketing, 
kiosk  sales,  sales  crews,  NIE,  and 
Circulation  promotions.  Bachelor's 
degree  in  marketing  or  related  majar  is 
desired,  must  be  an  experienced 
markete’’  with  a  minimum  of  five  years 
experience  in  newspaper  circulation 
sales  develapment. 

Excellent  salary,  incentive  plan,  benefit 
package.  Send  resume  and  cover  letter 
with  salary  history  to:  The  Florida 
Times-Union,  Attn:  Sherwin  Pulmano, 
employment  manager,  P.O.  Box  1949, 
Jacksonville,  FL  32231.  We  are  a 
DRUG-FREE  WORKPLACE.  EOE. 


DESKTOP  PUBUSHING 

DESKTOP  PUBLISHER  needed  to 
assume  all  production  duties,  including 
pasteup,  ad  design  and  photo  pro¬ 
cessing  on  Caribbean  weekly.  Mac 
savvy,  phato  skills  a  must;  journalism 
degree  an  asset.  Salary  $250/wk. 
Resume,  portfolio  to:  Box  07905, 
Editor  &  Publisher. 

EDITORIAL 

AGGRESSIVE,  MID-SIZED  Daily  on  the 
Gulf  Coast  is  looking  for  an  AME  to 
oversee  all  aspects  of  its  entertainment 
and  lifestyles  sections.  Managerial 
experience  and  a  creative  approach  to 
story  assignments  and  layout  are 
required.  Top  salary  and  benefits 
package.  Send  resume  and  clips  to  Box 
07853,  Editor  &  Publisher. 

ART  DIREaOR 

Experienced  publication  designer 
sought  for  fast-growing  publishing 
company.  Position  requires  hands-on 
work  and  management  of  art  staff  for 
fast-paced,  weekly  business  newspaper 
and  monthly  magazines.  Mac  QuarkX¬ 
Press,  Illustrator  and  Photashap  profi¬ 
ciency  required.  Web  design  experi¬ 
ence  a  plus.  Competitive  salary. 
Excellent  benefits.  Send  resume  and 
salary  requirements  to  Editor  in  Chief, 
Federal  Computer  Week,  3141 
Fairview  Park  Drive,  Suite  777,  Falls 
Church,  VA  22042;  Fax  (703)  876- 
5126;  E-mail  lelters@fcw.com. 

ARTS  AND  EVENTS  WRITER  for 
Idaho's  largest  weekly  newspaper. 
Laoking  for  bright  writer,  tenacious 
story  researcher,  self-starter.  Must 
enjay  living  in  a  ski  resort.  B.A.  in 
journalism  required,  but  will  consider 
other  degrees  plus  newspoper  experi¬ 
ence.  Must  have  strong  copy  editing 
skills.  Send  resume  and  clips  to 
Barbara  Perkins,  editor,  Idaho  Moun¬ 
tain  Express,  P.O.  Box  1013,  Ketchum, 
ID  83340. 

ASPEN  DAILY  NEWSPAPER  needs 
reporter  to  lead  by  example.  Indepen¬ 
dent,  aggressive  paper.  Energy  and 
editing  experience  nelpful. 

Dove  (415)  777-3356  8-10  a.m.  PST 

ASSISTANT  CITY  EDITOR 


ASSISTANT  MANAGING  EDITOR 
Help  to  direct  staff  of  1 4  in  producing 
small  daily  newspaper.  Should  know 
how  to  achieve  good  design,  solid  writ¬ 
ing  and  reporting.  Must  know  QuarkX¬ 
Press.  Small  town  in  metropolitan  area 
in  Zone  4.  Please  send  resume  and 
sample  of  current  newspaper  to  Box 
0801 4,  Editor  &  Publisher. 

ASSISTANT  NEWS  EDITOR 
Award-winning  afternoon  daily  in  SE 
Louisiana  needs  creative  layout  editor. 
QuarkXPress  pagination  skills  pre¬ 
ferred.  Send  cover  letter,  resume,  sam¬ 
ples  to  Lil  Mirando,  Daily  Star,  P.O. 
Box  1 1 49,  Hammond,  LA  70404. 

ASSISTANT  SPORTS  EDITOR 
The  Albuquerque  Tribune  is  seeking  an 
assistant  sports  editor.  The  job  descrip¬ 
tion:  editing  for  our  early-morning 
deadline,  assembling  agate  and  other 
pages —  whatever  it  takes  to  get  the  sec¬ 
tions  out.  You'll  also  be  responsible  for 
a  once-a-week  outdoors/recreation 
page.  We  want  sameone  with  ideas 
and  initiative.  Strong  editing  skills, 
solid  news  judgment  and  QuarkXPress 
knowledge  are  essential.  Send  resume 
and  examples  of  your  work  to:  Kevin 
Hellyer,  assistant  managing  editor, 
Albuquerque  Tribune,  P.O.  Drawer  T, 
Albuquerque,  NM  87103.  Tell  us  how 
your  experience  fits  our  needs. 

BUSINESS  EDITOR 

Inside  Tucson  Business  seeks  an  expe¬ 
rienced  business  related  journalist  to 
lead  our  six-person  news  staff.  We 
cover  the  business  community  of 
Tucson,  Arizona  from  high-tech 
manufacturing  to  the  service  sector  to 
the  political  scene.  Applicants  must 
hove  a  background  in  business  report¬ 
ing  as  well  as  layout  and  design  expe¬ 
rience  with  business  publications.  Send 
resume  and  a  caver  letter  to  Stephen 
Jewett,  publisher,  P.O.  Box  27087, 
Tucson,  AZ  85726-7087  or  fax  to 
(520)  294-4040. 

BUSINESS  REPORTER 
Clips  must  show  business  knowledge 
and  evidence  af  source  cultivation. 
Recent  grads  OK.  We're  a  26,000 
seven-day  daily  In  a  university  city. 
Respond  ASAP  to  Sarah  Akavickas, 
human  resources  director,  Oshkosh 
Northwestern,  P.O.  Box  2926, 
Oshkosh,  VYI  54903-2926. 

E-mail:  tomlee@athenet.net 


BUSINESS  WRITER 

The  San  Diego  Union-Tribune  seeks  an 
experienced  business  reporter  who 
goes  beyond  the  balance  sheet  to  tell 
compelling  tales  of  the  people, 
strategies  and  trends  behind  the  num¬ 
bers.  Our  dynamic  business  community 
overflows  with  news  of  biotechrralogy 
and  telecommunications,  NARA  and 
Pacific  Rim  trade,  tourism,  manufactur¬ 
ing  and  many  ather  areas.  Please  send 
resume  and  clips  to  Steve  Prosinski, 
Senior  Editor  for  Business  and  Sports, 
The  Son  Diego  Union-Tribune,  Box 
191,  San  Diego,  CA  92 11 2. 

CAPITOL  REPORTER 
California,  here  you  come 

A  rare  opportunity  for  someone  who 
loves  politics,  government  and  how  it 
affects  people,  covering  state  gov¬ 
ernment  with  a  strong  emphasis  on  the 
things  that  impact  the  newspaper's 
readers  —  their  legislators  and  the  pro¬ 
grams  that  impact  them.  Savvy  and 
writing  skills  a  must.  The  opening  is  at 
The  Press-Enterprise,  a  strong  inde¬ 
pendent  newspaper  in  a  Southern  Cali¬ 
fornia  area  that  is  growing.  The  job 
locale  is,  of  course,  Sacramento  Serxl 
resume,  clips  and  a  persuasive  letter 
explaining  why  you  are  the  person  for 
the  job,  to  Mel  Opotowsky,  managing 
editor.  The  Press-Enterprise,  Box  792, 
Riverside,  CA  92502. 

CITY  EDITOR 

A  promotion  has  created  an  opening 
for  a  city  editor  at  a  Pulitzer  Com¬ 
munity  Newspaper  in  a  growing,  uni¬ 
versity  town  in  northern  Arizona.  You'll 
supervise  five  reporters,  edit  copy,  do 
layout  and  write  editorials.  Long  hours, 
hectic  pace  -  and  a  great  place  to  live 
and  work.  Send  cover  letter,  resume, 
clips  and  tear  sheets  to  Randy  Wilson, 
managing  editor,  Arizona  Daily  Sun, 
417  W.  Santa  Fe  Ave.,  Flagstaff,  AZ 
86001. 

CITY  HALL  REPORTER 
The  Pekin  Times,  a  scrappy  16,000 
circulation  Mondoy-Saturdoy,  is  look¬ 
ing  for  an  aggressive  and  enterprising 
reporter  to  cover  City  Hall  and  the 
stories  affecting  the  city's  residents. 
Send  cover  letter,  clips  and  resume  to 
Robert  Bouyea,  managing  editor.  Box 
430,  Pekin,  IL61555. 

COMMUNITY  EDITOR 


HOME  DELIVERY  MANAGER  -  Major 
daily  newspaper  (Zone  4)  has  opening 
for  a  hands-on,  service  driven  man¬ 
ager  to  head  up  home  delivery 
department.  Manage  circulation  in 
excess  of  300,000  and  a  professional 
staff  of  90+ .  Requires  a  minimum  of  10 
years  progressively  responsible  home 
delivery  management  experience.  Com¬ 
puter  skills  a  must.  College  degree  and 
experience  with  large  distributian  cen¬ 
ters  preferred.  Reply  to  Box  08003, 
Editor  &  Publisher. 


The  Arizona  Daily  Star,  a  Pulitzer  Pub- 
lishing  Co.  newspaper,  has  on 
immediate  opening  for  an  assistant  city 
editor.  The  ideal  candidate  will  possess 
some  reporting,  editing  and  manage¬ 
ment  experience  as  well  as  creativity 
and  an  appreciation  of  good  writing. 
The  Star,  the  state's  second  largest 
newspaper,  values  diversity  in  the 
workplace.  Cover  letter,  resume/ work 
samples  to:  John  P.C.  Silva,  Arizona 
Daily  Star,  4850  S.  Park  Ave.,  Tucson, 
AZ  857 1 4.  e-mail:  jsilva@azstamet.com 


BUSINESS  WRITER 

The  State  Newspaper,  South  Carolina's 
largest  newspaper  is  searching  for  a 
goal-oriented  business  writer.  The  State 
is  part  of  Knight-Ridder,  Inc.,  a  Fortune 
250  international  communications 
company.  The  business  writer  will  be 
joining  a  six-person  team  that  covers 
areas  of  technology,  manufacturing 
and  agribusiness.  Candidate  should  be 
able  to  translate  technological  and  busi¬ 
ness  jargon  into  readable  information 
packages.  Our  business  editor  prizes 
entrepreneurial  spirit,  enterprise  and 
ability  to  think  outside  the  box.  Please 
send  resume  and  clips  to  Beverly 
Dominick,  assistant  to  the  managing 
editor.  The  State,  P.O.  Box  1333,  Col¬ 
umbia,  SC  29202.  Equal  Opportunity 
Employer/Drug  Screening. 

/  learn  by  going  where  I  have  k>  go. 

Roelhke 


Weekly  newspaper  in  Caribou,  Maine 
needs  hands-on  editorial  person  who 
has  a  strong  interest  in  local  news  and 
uine  caring  for  rural  lifestyle.  This  is 
"Other  Maine"  where  farmlands  flow 
to  the  Canadian  Border.  We're  fully 
paginated  and  use  digital  cameras. 
Experienced  reporter  considered.  Also 
have  reporter  opening.  Fax/Mail  to: 
Fax:(207)  764-4499;  Northeast  Pub¬ 
lishing  Company,  Attn:  Martha 
Lostrom,  executive  editor,  P.O.  Box 
510,  Presque  Isle,  ME  04769. 

COP/COURT  REPORTER  for  crowing 
daily  in  Riverside  County.  Prefer  daily 
experience.  E-mail:  ha(l@scn.com  or 
fax  to  J.  Hall  (909)694-1215. 


WE  ACCEPT 
MASTERCARD/VISA 
FOR  PAYMENTS 


It's  a  Classified  Secret- We'//  never  reveal  f/te  identity  of  an  E&P  /x)x^ 
holder.  If  you  don't  wont  your  reply  to  go  to  certain  newsponers  (or 
componies),  seal  your  reply  in  on  envelope  addressed  to  the  E&P  Classified 
Advertising  Department  with  on  attached  note  listing  the  newspapers  or 
companies  you  do  not  wont  the  reply  to  reach.  If  the  Box  Number  you're 
answering  is  on  your  list,  we'll  discard  your  reply. 
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HELP  WANTED 


_ EDITORIAL _ 

COPY  DESK  CHIEF,  seasoned  reporters 
needed  at  bi-weekly  going  daily  in 
nortb-central  Florida.  New  Macs,  new 
building,  new  press,  old-fashion  work 
ethic.  Reply  to  Box  08017,  Editor  & 
Publisher. 

COPY  EDITING 

The  Albuquerque  Tribune  is  looking  for 
on  ardent  wordsmith  with  at  least  five 
years'  experience  on  the  rim  and  two 
in  the  slot.  Must  be  intimate  with  style 
and  usage  guides.  Should  be  able  to 
train  other  copy  editors  and  inspire 
quality  in  the  newsroom.  Management 
experience  a  plus.  Write  to  David  Car¬ 
rillo,  team  leader,  design/edit  team, 
Albuquerque  Tribune,  7777  Jefferson 
NE,  Albuquerque,  NM  87103.  No 
phone  colls.  _ 

COPY  EDITOR/PAGE  DESIGNER 

The  Observer- Dispatch  in  Utica,  NY,  a 
51,000  daily/63,000  Sunday  Gannett 
daily,  has  two  openings  because  of  pro¬ 
motions:  news  copy  editor  and  features 
page  designer/copy  editor.  Both  posi¬ 
tions  require  strong  editing  and  pres¬ 
entation  skills.  Please  send  resume  and 
a  half-dozen  samples  of  your  best 
work  to  Rick  Jensen,  editor,  Observer- 
Dispatch,  221  Oriskany  Plaza,  Utica, 
NY  1 3501 .  We  value  diversity. _ 

COPY  EDITOR/PAGINATOR 
The  Hutchinson  News,  Kansas,  seeks 
aggressive  copy  editor/paginator  who 
is  fully  Quark  literate.  This  person  will 
run  the  night  desk  on  Sunday  and 
Monday  nights  and  must,  must  meet 
deadlines  to  the  second  with  the  latest 
news.  This  is  not  a  job  for  a  9-to-5 
mind-set.  Salary  commensurate  with 
experience.  Contact  Steve  Whitmore, 
managing  editor,  Hutchinson  News, 
P.O.  Box  1 90,  Hutchinson,  KS  67504. 

COPY  EDITOR/PAGE  DESIGNER 
Join  an  award-winning  team  of  Sports 
and  Metro  professionals  on  our  newly 
created  universal  copy  desk.  We  need 
a  visual  journalist  who  thinks  graph¬ 
ically.  Our  daily  newspaper  switched 
from  PM  to  AM  in  1996  to  make  us 
more  competitive.  If  you  land  this  job, 
you'll  be  port  of  our  expanding  night 
shift,  designing  attractive  pages, 
improving  local  and  wire  copy,  and 
paginating.  Work  schedule  is  4  p.m.  to 
1  a.m.  Our  editors  believe  in  mentor¬ 
ing  and  helping  staffers  grow  pro¬ 
fessionally.  We  are  a  fast-paced 
seven-day  paper  (circulation:  20,000) 
in  a  growing  college  town  on  Lake 
Michigan.  Advancement  opportunities 
internally  and  through  our  expanding 
parent,  Morris  Communications  Corp. 
Equal  opportunity  employer.  If  you  like 
a  challenge,  send  your  resume, 
references,  work  samples  and  cover  let¬ 
ter  to  Managing  Editor  David  Stacks, 
Holland  Sentinel,  54  W.  8th  St., 
Holland,  Ml  49423. 

e-moil:  hlldsntnl@novagate.com. 

EDITOR/WRITER  WANTED  -  Experi¬ 
enced,  full-time  for  home  business 
national  publications  in  southwest  Chi- 
cagoland.  Knowledge  of  Small  Busi¬ 
ness/Direct  Sales/Network  Marketing 
&  Franchising  a  Must.  Fax  resume, 
cover  letter  and  salary  requirements  to 
(708)  633-8889. 


_ EDfTORIAL _ 

CITYSEARCH,  the  leading  creator  of 
city  guides  on  the  Web,  seeks  Manag¬ 
ing  Editors  to  join  its  national  content 
team.  Candidates  should  have  3-5 
years  of  editorial  experience,  and  at 
least  five  years  work  experience; 
strong  organizational  skills,  comfort 
with  the  Web  and  technology,  and  the 
ability  to  lead  and  train  editors  in 
databases  and  content  creation.  The 
desire  to  help  define  &  build  a  new 
company,  and  an  interest  in  extensive 
travel  also  required.  Please  fax 
resumes  to  EditorSearch  at  (818)  405- 
9929  or  e-mail:  jobs@citysearch.com. 

COPY  EDITOR 

Pacific  Stars  &  Stripes  in  Tokyo,  Japan, 
seeks  a  professional  for  its  copy  desk. 
U.S.  citizenship  and  at  least  three 
years  experience  with  daily  U.S.  news¬ 
paper  required.  Knowledge  of  Asia 
and  U.S.  military  an  asset  but  not 
demanded.  Pay  depends  on  experi¬ 
ence  but  is  not  less  than  $31,000  per 
year  plus  a  variable  tax-free  post 
allowance,  currently  at  $5,145.  Addi¬ 
tional  benefits  include  free  government 
housing,  access  to  military  shopping, 
medical  recreational  facilities  and 
Department  of  Defense  schools  K-12. 
Apply  by  sending  Department  of  Army 
Form  3433,  available  at  U.S.  Army 
installations  or  by  moil  from  Stars  and 
Stripes,  along  with  a  narrative  describ¬ 
ing  your  experience  and  a  resume.  If 
you  claim  veteran's  preference,  include 
a  copy  of  discharge  (DD  Form  214). 
All  application  materials  must  be 
received  no  later  than  January  15, 
1  997.  Contact  Support  Services 
Director,  Pacific  Stars  &  Stripes,  Unit 
45002,  APO  AP  96337-5002.  Phone 
from  U.S.:  01  1-813-3401-8913. 
(Pacific  Stars  &  Stripes  is  an  equal 
opportunity  employer.)  Qualified  appli¬ 
cants  not  selected  for  this  position  will 
be  automatically  considered  for  similar 
vacancies  that  may  occur  within  the 
next  year. 


DESIGN  EDITQR 

38,000  daily  paper  with  strong 
emphasis  on  graphics  and  visual  pres¬ 
entation  seeks  talented  journalist  to 
design  section  fronts,  maps,  charts  and 
informational  graphics.  Must  be  profi¬ 
cient  in  QuarkXPress,  Photoshop  and 
similar  applications.  Strong  visual 
sense  and  ability  to  compose  news  and 
features  packages  that  are  effective 
and  easy  to  understand  essential. 
Resume  and  tearsheets  to  John 
MacKenna,  The  Salem  Evening  News, 
32  Dunham  Road,  Beverly,  MA 
01915.  Tel  inquiries  accepted  at  (508) 
922-1234,  ext.  362,  after  7:30  p.m. 

EDITOR 

The  Tri-County  Journal  of  Busi¬ 
ness  in  Medford,  Oregon  is  seeking  an 
experienced  editor.  Distribution  of 
6,000  serving  Jackson,  Josephine  and 
Klamath  counties.  The  ideal  candidate 
will  possess  strong  investigative  skills 
with  an  excellent  background  in  busi¬ 
ness  reporting  and  photography.  The 
candidate  will  have  a  working  know¬ 
ledge  of  QuarkXPress.  Strong  lead¬ 
ership  and  organization  skills  a  must. 
Please  send  resume  and  salary  require¬ 
ments  to:  Kim  M  Pickett,  publisher,  Tri- 
County  Journal  of  Business,  2030 
Antelope  Rd.,  White  City,  OR  97503. 


_ EOfTORIAL _ 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 


ENERGETIC  Reporter  for  our  Zone  2  sub¬ 
urban  weekly-daily  group.  Help  us 
usher  in  a  new  era  in  digital,  graphics, 
computer-assisted  reporting  and 
creative  journalism.  Two-plus  years 
experience.  Economics  and/or  busi¬ 
ness  background  a  plus.  Write  to  Mark 
Syverud,  managing  editor,  Messenger- 
Wolfe  Newspapers,  666  Phillips  Road, 
P.O.  Box  C,  Fisners,  NY  1 4453. 


ENTERPRISE/PROJECTS  REPORTER 
wanted  for  The  South  County  Journal. 
The  SCJ  covers  a  vast  ancf  growing 
area  between  Seattle  and  Tacoma,  com¬ 
petes  against  three  metros  seven  days 
a  week  and  is  owned  by  a  private 
company  committed  to  the  resources 
necessary  for  success.  Winning  candi¬ 
date  will  hove  a  track  record  of  produc¬ 
ing  hard-nosed,  high-profile  projects 
while  at  the  same  time  attending  to  the 
daily  grind.  Send  samples,  resume  and 
references  to  Jean  Parietti,  city  editor. 
South  County  Journal,  P.O.  Box  130, 
Kent,  WA  98035-0130.  Phone  queries 
welcome  at  (206)  872-6721.  Equal 
Employment  Opportunity  Employer. 

ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (3 1 0)  792- 1313. 


EXECUTIVE  EDITOR 

60,000  seven-day  AM  in  exciting 
market  seeks  hands-on  newsroom 
leader.  Reports  to  publisher.  Strong 
local  news  tradition.  Terrific 
opportunity  with  expanding  group  that 
believes  the  newsroom  is  a  great 
source  of  publisher  candidates.  Send 
resume,  at  least  three  references  to  Box 
08005,  Editor  &  Publisher. 


EXECUTIVE  NEWS  EDITOR 
THE  ADVOCATE 

The  Advocate,  the  national  gay  and  les- 
bian  newsmagazine,  seeks  an 
energetic,  experienced,  forward- 
thinking  executive  news  editor  with  a 
keen  vision  to  direct  its  news  depart¬ 
ment.  Requires  extensive  knowledge  of 
gay  and  lesbian  issues  -  including 
politics,  health,  business,  sports,  law 
and  religion.  Excellent  writing  and  line¬ 
editing  skills  are  important  as  is  the 
drive  and  ability  to  get  information  first 
and  provide  investigative  and  analytic 
coverage  for  one  of  the  nation's  top 
newsmagazines. 


_ EDfTORIAL _ 

FEATURES  WRITER  for  Boston-based 
national  legal  publication.  Must  have 
substantial  experience  writing  features 
and  news,  and  excellent  reporting  and 
writing  skills.  Editing  skills  a  plus.  Law 
degree  not  necessary.  Send  resume, 
clips  and  salary  requirement  to  Editor, 
P.O.  Box  47202102,  Boston,  MA 
02102. 


FOOD  CRITIC/WRITER 
Food  critic/writer  sought  by  Midwest 
metro.  Responsibilities  include  report¬ 
ing  and  editing  of  articles,  oversight  of 
food  section  production.  Previous 
major-market  experience  required. 
Reply  with  references,  samples  to  Box 
0801 8,  Editor  &  Publisher.  EOE. 

GAZETTE  NEWSPAPERS,  a  22-edition 
community  newspaper  chain  located  in 
the  metropolitan  Washington,  DC 
area,  is  seeking  an  editor  to  supervise 
our  regional  news  desk.  This  position 
covers  government,  education,  criminal 
justice,  politics,  as  well  as  other 
regional  news  and  has  5  reporters  with 
direct  reporting  relationship.  Reguires 
strong  news,  editing  and  writing  back¬ 
ground.  Must  be  able  to  manage  all 
aspects  of  the  desk  as  well  as  provid¬ 
ing  leadership  for  subordinates.  Great 
benefits  package  and  starting  salary. 
For  immediate  consideration,  fox 
resume  to  Miranda  Spivack,  deputy 
editor,  (301)  670-7183  or  send 
resume  and  clips  to:  Gazette  Newspa¬ 
pers,  1200  Quince  Orchard  Blvd., 
Gaithersburg,  MD  20878.  EOE. 

GRAPHICS  ARTISTS  WANTED:  Full¬ 
time  and  part-time  openings  at  Tribune 
Newspapers  in  Mesa,  AZ. 
Responsibilities  include  creating  locator 
maps,  charts,  diagrams,  informational 
graphics  and  illustrations.  Knowledge 
of  Freehand,  Illustrator  and  Photoshop 
software  on  Macintosh  computers  is  a 
must.  Candidates  should  have  at  least 
2  years  of  newsroom  experience.  Con¬ 
tact  Rick  Wiley,  photo/graphics  editor, 
120  W.  1st  Ave.,  Mesa,  AZ  85210. 

HEALTH  SEaiON 
EDITOR 

The  Pittsburgh  Post-Gazette  seeks  an 
experienced  Health  Editor  to  supervise 
the  newspaper's  health  coverage, 
including  a  new  weekly  section.  Cov¬ 
erage  will  include  personal  health,  fit¬ 
ness,  health  care  economics,  and 
medical  research. 

Candidate  should  have  a  strong  back¬ 
ground  in  health  issues  and  experience 
in  a  supervisory  role.  Must  be  creative, 
energetic,  well-read  and  sensitive  to 
topics  of  interest  to  various  audiences, 
including  women  and  the  elderly.  Will 
work  with  a  motivated  and  talented 
reporting  staff. 


Send  or  fax  resume  to: 

Editor  in  Chief 
The  Advocate 

6922  Hollywood  Blvd.,  Suite  10CX3 
Los  Angeles,  CA  90028 
(213)467-6805 


Send  cover  letter,  resume,  work  sam¬ 
ples  that  illustrate  your  capacity  on 
health  issues  to:  Christopher  Pett-Ridge, 
assistant  managing  editor,  Pittsburgh 
Post-Gazette,  34  Blvd.  of  The  Allies,  Pit¬ 
tsburgh,  PA  1 5222. 


Expedite  payment  by  foxing  your  Help  wanted  ad 
along  with  your  Visa//^stercarcf  number 
andexpiration  date  to  (21 2)  929-1 259. 
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HELP  WANTED 


_ EDITORIAL _ 

HIGHER  EDUCATION  REPORTER 
Sh-ong  reporter  with  competitive  streak 
and  excellent  writing  skills  to  lead  our 
coverage  of  the  University  of  Min¬ 
nesota,  its  administration  and  politics 
and  the  lives  of  students,  faculty  and 
employees.  Will  do  features,  news  and 
enterprise. 

To  apply  send  resume,  clips  and  a  let¬ 
ter  sewing  why  you  are  the  best  candi¬ 
date  for  this  position. 

Brenda  Rotherham 
Recruiting  Coordinator 
425  Portland  Avenue 
Minneapolis,  MN  55488 
Phone;  (612)  673-4422 
Fax:  (612)  673-4526 

Apply  by  Friday,  January  1 0 


HIRING  FOR  NEW 
TECHNOLOGY  SEQION 

100,000  circulation  AM  daily  in  Zone 
8  is  seeking  to  fill  three  positions  to 
help  launch  a  lively  and  readable 
weekly  section  on  consumer 
technology: 

•  Experienced  editor/ reporter  with  a 
background  in  covering 
computers/technology  and  some 
editing  and  layout  experience.  The 
person  hired  will  write  stories  for 
the  section,  help  direct  the 
coverage,  and  do  some  of 
the  editing  in  conjunction  with  the 
business  witor. 

•  Entry-level  reporter  with  an  interest 
and  background  in  computers/ 
technology. 

•  Entry-level  graphic  artist/ page 
designer  proficient  with 
QuarkXPress,  Photoshop  and 
Freehand.  Job  entails  creating 
charts,  tables,  illustrations  and 
other  graphics,  plus  page  design. 

Candidates  for  all  three  positions 
should  be  familiar  with  the  World 
Wide  Web  and  be  able  to  contribute 
ideas  and  energy  toward  the  successful 
start-up  of  this  section. 

Send  letter,  resume  and  clips  to  Box 
08015,  Editor  &  Publisher. 

IMMEDIATE  OPENING  for  NEWS 
REPORTER  at  the  Yakima  (WA) 
Herald-Republic,  a  43,000-circ., 
award-winning  daily  newspaper. 
Reporter  will  cover  a  variety  of  topics, 
including  city  councils,  school  boards, 
police,  politics,  community  events  and 
in-depth  features.  Ideal  position  for  an 
aggressive,  talented,  self-starting 
journalist.  At  least  one  year 'experience 
and  bachelor's  degree  required.  Know¬ 
ledge  of  Spanish  a  plus.  Send  resume 
and  clips  to  Human  Resources  Depart¬ 
ment,  Yakima  Herald-Republic,  P.O. 
Box  9668,  Yakima,  WA  98909.  We 
are  an  equal  opportunity  employer 
and  a  member  of  The  Seattle  Times 
group. 

LARGEST  DISABILITY  publication  in 
America  is  seeking  a  professional 
editor.  300,000  distribution  bi¬ 
monthly.  We  are  looking  for  someone 
who  has  knowledge  of  the  disability  com¬ 
munity.  A  minimum  of  3-5  years  expe¬ 
rience.  Fax  resume  to  (941 )  792-7855 


_ EDITORIAL _ 

LIMA  (Ohio)  NEWS,  36,000  daily, 
44,000  Sunday,  seeks  general  assign¬ 
ment  reporter,  3:30-11:30  p.m.  shift, 
and  business  reporter.  Ideal  candidates 
will  hove  at  least  one  year  experience 
or  an  internship  and  ability  to  produce 
enterprise  stories.  Must  be  organized 
and  able  to  meet  deadlines.  Send 
resume,  dips  and  references: 

Jim  Krumel,  Managing  Editor 
The  Lima  News 
3515  Elida  Road 
Lima,  OH  45807 


LONDON  BUSINESS  DESK 
U.S.  business  information  publisher 
seeks  wordsmith  to  shape  staff  and  str¬ 
inger  copy  into  news  and  analysis  on 
global  media,  entertainment  and  com¬ 
munications  industries.  Requires  pro¬ 
ven  American-style  copy  skills  under 
deadline  pressure  and  right  to  work  in 
UK.  Nonsmoking  office.  Fax: 

Bureau  Chief  (01 1  -44  1 71  437  0495). 


MANAGING  EDITOR  with  passion  for 
local  news  to  edit  notional  award¬ 
winning  weekly.  We  need  someone 
with  the  ability  to  lead  and  develop  our 
four-person  news  staff.  Demonstroted 
skills  in  photography  and  layout  a 
must.  Fantastic  opportunity  to  live  in 
the  mountains  of  northwest  Montana. 
Send  resume  and  samples  to  Brian  Ken¬ 
nedy,  Hungry  Horse  News,  P.O.  Box 
1 89,  Columbia  Falls,  MT  5991 2. 


MARKET  NEWS  SERVICE,  a  rapidly 
growing  financial  wire  service  is  seek¬ 
ing  an  editor/ reporter  to  cover 
macroeconomic  news  in  Frankfurt. 
Topics  include  Bundesbank  policy, 
German  economic  developments  and 
European  monetary  union.  Must  be 
fluent  in  English  and  German.  At  least 
two  years  journalism  experience 
required;  financial  news  experience 
preferred.  Contact;  John  Carter, 
Market  News  Service,  Postfach 
111217,  60047  Frankfurt,  GERMANY 


NEEDED;  Accomplished  journalist  with 
at  least  five  years  experience  for  a 
feature  writing  position  in  publications 
department  of  Promise  Keepers,  a 
national  Christian  men's  ministry  head¬ 
quartered  in  Denver,  CO.  Involves  writ¬ 
ing  articles  for  variety  of  quarterly 
news  magazines.  Salary  range:  cont¬ 
ingent  depends  upon  experience  and 
skill  level.  Please  send  cover  letter, 
resume,  and  clips  to  Attn:  Journalist/ 
Feature  Writer,  Human  Resources 
Dept.,  Promise  Keepers  National  Head¬ 
quarters,  P.O.  Box  103001,  Denver, 
CO  80250-3001 . 

NEWS  EDITOR:  Creative  Loafing, 
Atlanta's  free  weekly  alternative  news¬ 
paper,  seeks  an  experienced 
journalist/editor  to  assign,  develop 
and  edit  stories.  Must  hove  good  judg¬ 
ment,  be  fair,  objective  and  unbiasM 
-  and  have  2  to  3  years  experience  as 
a  news  desk  editor  for  a  weekly  or 
daily.  Good  work  environment,  salary, 
ancf  benefits.  Send  clips,  resume  and 
references  to  Tony  Paris,  Creative  Loaf¬ 
ing,  P.O.  Box  54223,  Atlanta,  GA 
30308. _ 

Much  min  wears  the  marble. 

Shakespeare 


_ EDITORIAL _ 

NEWS  EDITOR;  The  Citizen,  award¬ 
winning  16,000  daily  seeks  news 
editor  to  carry  on  fine  design  tradition. 
Hours  suck,  but  you  have  freedom  to 
experiment  and  excel.  Previous  NEs 
have  leaped  directly  from  here  to 
metros  up  to  125,000,  with  offers  from 
larger.  You  can  get  there  from  here. 
Send  letter,  samples  to  Don  Rogers, 
managinq  editor.  The  Citizen,  25  Dill 
Street,  Auburn,  NY  1 3021 . 

NEWS  EDITORS  WANTED 
Small  town  blues  bringing  you  down? 
Maybe  you're  ready  to  work  in  the 
most  exciting  media  market  in  Amer¬ 
ica.  The  New  York  Post  is  looking  for 
energetic,  enthusiastic,  hard-working 
individuals  who  are  ready  to  tackle  the 
Big  Apple  head-on.  We  nave  openings 
on  our  news  desk  for  top-flight,  highly- 
motivated  editors  who  can  produce 
sparkling  layouts,  write  snappy 
headlines  and  captions,  select  and  edit 
photos/graphics  and  edit  copy.  If 
you're  ready  for  the  challenge  of  a 
lifetime  and  have  what  it  takes,  send 
resume,  cover  letter  and  work  samples 
to: 

Joe  Rabinowitz/Managing  Editor 
New  York  Post 

1211  Avenue  of  the  Americas/ 1 0th  Fl 

New  York,  NY  10036-8790 
Daily  newspaper  experience  a  plus. 
Tabloid  experience  a  plus.  Salary  com¬ 
mensurate  with  experience.  401  (k) 
plan,  relocation  allowance  and 
excellent  benefits  available. 

NEWSPAPER  EDITOR--One  of 
Oregon's  oldest  family  owned  news¬ 
paper  groups  seeks  an  editorial  writer 
and  news  leader  for  its  Mon. -Sat. 
1 2,500  circulation  Pendleton  daily. 
The  East  Oregonian  has  been  the  lead¬ 
ing  editorial  voice  of  our  region  for 
more  than  a  century.  Chance  ta  pro¬ 
vide  first  rate  caverage  af  and 
editorialize  on  wide  variety  of  news — 
Columbia  River  issues,  energy, 
agriculture,  forestry,  outdoor  recrea¬ 
tion.  tribal,  military  and  community. 
Opportunity  to  live  in  rolling  farmland 
near  Blue  Mountains  of  northeast 
Oregon.  Compensation  commensurate 
with  experience.  Excellent  benefits. 
Send  caver  letter,  resume  and  clips  to 
Jacqueline  Brown,  HR  Manager,  East 
Oregonian,  P.O,  ^x  1089,  Pendleton, 
OR  97801 . 


PEORIA  JOURNAL  STAR  seeks 
versatile,  solid  person  for  sports  copy 
desk.  Must  be  strong  in  page  design, 
news  judgment,  copy  editing.  Pagina¬ 
tion  experience  preferred.  Good  pay, 
benefits.  Send  cover  letter,  resume, 
samples  of  headline  writing  to  Kirk 
Wessler,  sports  editor.  Journal  Star,  1 
News  Plaza,  Peoria,  IL  61643. 

PRIZE-WINNING  REPORTER 
Reporter,  capable  af  saund,  award¬ 
winning  writing,  needed  for  NC's 
largest,  and  one  of  its  best,  weeklies. 
Will  need  to  handle  some  combination 
of:  hard  news  (uducation  beot  experi¬ 
ence  a  plus),  investigative,  business, 
features  and/or  have  photography 
skills.  $1 4,500-$1 8,000.  One  haur 
fram  everywhere.  Send  resume, 
references,  best  clips,  and  10  local 
story  ideas  to;  The  Alamance  News, 
P.O.  Box  431 ,  Graham,  NC  27253. 


_ EDITORIAL _ 

MAGAZINE  EDITORS 
Atlanta-based  Shore-Varrone,  Inc.,  a 
rapidly  growing,  award-winning  trade 
magazine  publishing  campany  with  5 
trade  shows,  8  magazines,  multiple 
ancillary  products  and  120  employees, 
is  accepting  resumes  for  editorial  staff 
members.  All  positions  require  experi¬ 
ence  in  magazine  or  newspaper  pub¬ 
lishing,  interest  in  business  issues, 
bachelor's  degree  in  a  related  dis¬ 
cipline,  an  entrepreneurial  spirit  and 
strong  organizational,  writing  and 
reparting  skills. 

CHIEF  EDITOR  —  (includes  relocation 
costs  and  stock  options)  retail/ 
marketing  focused  publication.  Mini¬ 
mum  requirements:  10  years  editorial 
experience  with  5  years  as  a  chief/ 
senior  editor,  3-5  years  supervisory 
experience.  MANAGING  (minimum  3 
years  experience)  or  SENIOR 
(minimum  5  years  experierKe)  EDITOR 
positions-interest  in  technical  issues 
required,  experience  covering  apparel 
manufocturing  or  automotive  industries 
preferred. 

Our  benefits  include  medical  and 
dental  insurance,  21  vacation/ 
holidays,  40 1  (k)/profit  sharing  and  com¬ 
petitive  salaries.  For  immediate  con¬ 
sideration,  send  resume,  salary  require¬ 
ments  and  3  writing  samples  to:  (404) 
252-4436,  mail;  Snore-Varrone,  Inc., 
Human  Resources,  ATTN;  EP1215, 
6255  Barfield  Road,  Suite  200, 
Atlanta,  GA  30328-4300.  No  phone 
calls,  please.  EOE 

SENIOR  WRITER 

The  Klanwatch  Project  of  the  Southern 
Poverty  low  Center  is  seeking  an  expe¬ 
rienced  writer  with  proven  research 
and  investigative  skills.  This  individual 
will  produce  articles  for  our  quarterly 
publication,  in-depth  special  reports, 
position  papers,  speeches  and  other 
written  material.  Ability  to  work  as  part 
of  a  team  is  essential. 

Klanwatch  provides  law  enforcement, 
human  relations  agencies  and  the 
media  with  information  on  hate  crimes 
and  extremist  activities.  This  is  a  full¬ 
time,  permanent  position  that  would 
require  relocating  to  Montgomery, 
Alabama.  We  offer  excellent  benefits 
and  salary  commensurate  with  experi¬ 
ence. 

Send  a  resume,  writing  samples  and  a 
letter  outlining  your  qualifications  for 
this  position  to  Director  of  Publications 
and  Information,  Klanwatch,  400 
Washington  Ave.,  Montgomery,  AL 
36104. 1^  phone  calls,  please. 

The  Southern  Poverty  Law  Center  is  an 
equal  opportunity  employer. 

REPORTER:  Midwestern  paper, 
(16,000  daily,  17,000  Sunday)  seeks 
government  reporter.  Must  be  quick 
enough  to  cover  breaking  news  and 
enterprising  enough  to  go  beyond 
usual  meeting  stories.  Opportunities  for 
advancement.  Send  resume  and  best 
clips  to  Mary  Lawrence,  The  Marion 
Star,  150  Court  St.,  Marion,  OH 
43302. 


Advertisers  who  want  only  local  applicants  for  their  ads 
should  consult  our  Zone  map  on  page  47 
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EDITORIAL  EDITORIAL 


CHALLENGED?  If  not,  the  challenge 
awaits  at  the  Bristol  Herald  Courier. 
We  cover  chunks  of  two  states  with  a 
fresh,  colorful,  lively,  attractive  and 
newsy  45,000+  A.M  prize  winner.  If 
you're  dependable,  accurate  and  a 
self-starter  you  may  qualify  for  one  of 
our  major  beats.  CHjr  region  is  a  great 
place  to  live.  It's  also  a  great  place  to 
work  and  a  resume,  non-returnable 
clips  and  an  idea  of  your  salary  goals 
could  be  your  ticket  to  a  paper  that's 
only  looking  for  the  best.  No  phone 
calls,  please.  Send  material  to:  John 
Molley,  executive  editor,  Bristol  Herald 
Courier,  320  Morrison  Blvd.,  Bristol, 
VA/TN  24201. _ 

PAGINATION  AND  DESIGN 

The  Democrat  &  Chronicle  and  Times- 
Union  in  Rochester,  NY  are  seeking 
experienced  copy  editors  with  pagina¬ 
tion  and  design  expertise  as  we  pre¬ 
pare  for  a  new  state-of-the-art  offset 
press  and  increased  pagination. 

The  morning  and  afternoon  newspa¬ 
pers  have  a  combined  circulation  of 
185,000  daily  and  250,000  Sunday. 
Rochester  is  a  major  manufacturing/ 
export  center  and  home  to  the  corpo¬ 
rate  headquarters  of  Kodak  and 
Bausch  &  Lcmb  and  Xerox's  biggest 
manufacturing  site.  We  also  have  10 
universities,  including  the  Rochester 
Institute  of  Technology  and  the  Univer¬ 
sity  of  Rochester  with  its  Simon  School 
of  Business  and  Eastman  School  of 
Music. 

Gannett  Rochester  Newspapers  value 
the  benefits  of  diversity  in  the 
worlqjloce  ond  are  committed  to  equal 
opportunity  employment.  Candidates 
wha  share  our  vision  are  especially 
encouraged  to  apply. 

Send  work  samples,  resume  with 
references,  salary  history  and  expecta¬ 
tions  with  a  cover  letter  outlining  your 
vision/thoughts  on  what  makes  a  good 
newspaper  to  Thomas  E.  Callinan, 
editor,  Gannett  Rochester  Newspapers, 
55  Exchange  Blvd.,  Rochester,  NY 
14614. 


QUALITY-CONSCIOUS  daily  (circula¬ 
tion  1 8,CXX)  plus)  located  on  the  Ver¬ 
mont-New  Hampshire  line  seeks  an 
experienced  business  writer.  The  suc¬ 
cessful  applicant  will  be  able  to  identify 
and  explain  trends  (or  both  specialized 
and  general  readers,  as  well  as  cover 
breaking  business  news.  No  phone 
calls  please.  Send  letter,  resume, 
salary  requirements  and  three  clips  by 
Dec.  27  la  Jim  Fox,  editor.  Valley 
News,  P.O.  Box  877,  White  River  Junc- 
Hon,VT  05001. 


REPORTER:  2  years  experience  pre¬ 
ferred.  Must  be  a  hard-working,  well- 
organized,  versatile  reporter  and  a 
stylish  writer  who  is  enthusiastic  about 
enterprise  work  and  features  as  well  as 
news.  Would  cover  o  city  or  town  beat. 
Resume  and  clips  to  Bill  Kirk,  Salem 
Evening  News,  32  Dunham  Road, 
Beverly,  MA  01915. 


REPORTER:  We  are  a  60,000- 
circulation  daily  newspaper  within  35 
minutes  of  New  York  City.  Who  are  we 
looking  for?  A  top-notch  community 
reporter  who's  got  a  ysar  of  full-time 
daily  experience.  Send  letter,  resume 
and  yaur  five  best  clips  to  James 
McGarvey,  assistant  managing  editar. 
Daily  Record,  P.O.  Box  217,  Parsip- 
pany,NJ  07054-0217. 

REPORTER 

Cape  Cod  Times  is  searching  for  a 
sleuth/poet/ archeologist/ alchemist  to 
join  a  staff  that  covers  one  of  the  most 
beautiful  regions  in  the  country.  If  you 
know  the  difference  between  deep 
reporting  and  plain  length,  if  The  Story 
gives  you  a  thrill  and  if  your  writing 
can  peel  an  onion,  send  your  10  best 
clips  to  Alicia-Blaisdell-Bannon,  news 
editor.  Cope  Cod  Times,  319  Main 
Street,  Hyannis,  MA  0261 1 . 


REPORTERS  -  Three  motivated 
journalists  with  daily  experience  for 
21,000  circulation  PM.  Two  cityside, 
one  sports  writer  who  can  paginate. 
Write:  Editor,  Skagit  Valley  Herald, 
P.O.  Box  578,  Mount  Vernon,  WA 
98273. 

http:/ /www.newswest.com/ svherald/ 


REPORTERS  WANTED 
The  St.  Croix  Avis  is  seeking  two 
reporters.  We're  looking  for  applicants 
who  are  able  to  produce  clean,  crisp 
copy  and  quality  photographs.  Please 
send  a  cover  letter,  resume  and  clips  to 
Rena  Brodhurst,  publisher,  St.  Croix 
Avis,  P.O.  Box  750,  C'sted  St.  Croix, 
USVl  00820. 


REPORTERS 

The  Las  Vegas  Review-Journal,  a 
156,000  circulation  daily,  is  looking 
for  a  police  reporter  and  a  local  gov¬ 
ernment  reporter.  Send  clips  that 
demonstrate  the  ability  to  capture  the 
energy  of  this  unique  city,  one  of  the 
fastest  growing  in  the  county.  Suc¬ 
cessful  applicants  will  hove  at  least  five 
year's  daily  experience  and  be 
aggressive,  astute  and  accurate.  No 
phone  calls.  Address  cover  letter, 
resume  and  work  samples  to  Steve 
Papinchak,  city  editor.  Las  Vegas 
Review-Journal,  P.O.  Box  70,  Las 
Vegas,  NV  89125.  Pre-employment 
drug  testing  required. 


REPORTERS 

The  Trentonian,  a  Pulitzer  Prize  win¬ 
ning,  65,000  AM  tabloid  in  New 
Jersey's  capital  city,  is  planning  a 
major  expansion  of  its  news  staff.  We 
hove  openings  for  news  reporters  and 
feature  writers.  Minimum  of  two  years 
daily  experience.  Excellent  opportunity 
to  grow  with  The  Trentonian  or  Tren¬ 
ton-based  Journal  Register  Co.,  which 
owns  18  dailies  mainly  in  the  Midwest 
and  Northeast.  Send  clips  and  resume 
to  Anne  Karolyi,  managing  editor,  600 
Perry  Street,  Trenton,  NJ  08602. 


i  Pie  first  thing  to  learn  in  intercourse  with 
I  others  is  non-interference  with  their  own 
I  peculiar  ways  of  being  happy,  provided 
I  those  ways  do  not  assume  to  interfere 
i  with  ours. 

William  James 
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COPY  EDITORS  j 

The  Charleston  (WV)  Gazette  wants  | 
talented,  experienced  copy  editors  for  : 
its  1  S-person  copy  desk.  Must  have  ; 
strong  editing  and  design  skills.  Profi-  j 
ciency  with  QuarkXPress  is  required,  i 
Good  salary  and  benefits.  The  Cxizette  ■ 
is  a  53,000  daily  AM  (103,000  Sun-  • 
day)  in  the  capital  city.  Please  send  a  ; 
cover  letter  explaining  why  you  would  i 
like  this  position,  work  samples  and  ■ 
resume  to  Rosalie  Earlie,  managing  I 
editor,  1001  Virginia  Street  East,  ■ 
Charleston,  WV  25301 .  i 


REPORTERS 

The  Waterloo  Courier,  a  50,000  PM 
daily  in  northeast  Iowa,  is  looking  for  a 
general  assignment  reporter  for  our 
regional  desk  and  a  business  reporter. 
Send  resume  and  clips  to  Saul  Shapiro, 
editor,  Waterloo  Courier,  P.O.  Box 
540,  Waterloo,  lA  50704. 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
■rancisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Phoenix,  Denver, 
Miami,  Houston  and  San  Francisco. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  yau'd  pursue  if  you  had  the 
time  and  the  space. 

SPECIAL  PROJEaS  EDITOR 
The  Charleston  (WV)  Gazette  is 
searching  (or  a  special  projects  editjr 
to  work  with  a  young,  aggressive 
reporting  staff  in  developing  and  writ¬ 
ing  enterprising  stories.  Good  writing 
and  editing  skills  a  must.  Experience  in 
managing  people  helpful.  Good  salary 
and  benefits.  The  Gazette  is  a  53,000 
daily  AM  (103,000  Sunday)  in  the 
capital  city.  Please  send  a  cover  letter 
explaining  why  you  would  like  this  posi¬ 
tion,  writing  samples  and  resume  to 
Rosalie  Earlie,  managing  editor,  1001 
Virginia  Street  East,  Charleston,  WV 
25301 . 


_ EDITORIAL 

RISING  STARS 
Ready  to  move  up  to  a  major  market? 
The  Press-Enterprise  of  Riverside,  CA, 
is  seeking  resumes  for  current  and 
future  openings — reporters,  photo¬ 
graphers,  copy  editors,  assignment 
editors.  We're  a  165,000  daily  in  a 
county  that  is  leading  the  state's 
economic  resurgence.  If  you  are  anx¬ 
ious  to  move  to  an  energetic  paper  that 
puts  a  premium  on  quality  and  serving 
its  citizens,  send  resume  and  clips  to 
Mel  Opotowsky,  managing  editor.  The 
Press-Enterprise,  Box  792,  Riverside, 
CA  92502. 


SEa  YOURSELF  ON  THE  WEB 
Place  your  resume/clips  on  the  Net. 
For  details,  call  (707)  427-6951  or 
e-mail:  peiken@inreach.com 

SPORTS  REPORTER  sought  for  growing 
8,000  circulation  Nevada  daily.  Up  to 
$26,000  depending  upon  experience. 
Photo  skills  preferred.  FAX  resume, 
clips  to  Elko  Daily  Free  Press,  (702) 
738-2215,  tel:  (702)738-3118. 


THE  BOND  BUYER,  a  daily  newspaper 
covering  municipal  finance,  seeks 
talented,  aggressive  reporter  for  entry- 
level  position  in  its  Chicago  bureau. 
Send  five  strong  clips,  resume  and 
cover  letter  to:  Tammy  Williamson, 
Midwest  Bureau  Chief,  The  Bond 
Buyer,  100  S.  Wacker,  #1800,  Chi¬ 
cago,  IL  60606. 

THE  CONCORD  MONITOR,  a  7-day 
22,000  circulation,  award-winning 
newspaper  in  NH's  state  capital,  seeks 
a  night  local  editor.  The  successful 
candidate  will  have  strong  layout, 
story-editing  and  headline-writing 
skills,  and  will  thrive  in  an  environment 
where  creativity,  communication  and 
independence  are  valued.  Minimum  of 
5  years  of  journalism  experience 
required;  pogination  experience  pre¬ 
ferred.  Please  fax  your  resume  to: 
Mark  Travis,  monaging  editor,  (603) 
224-8120  or  man  it  to:  Concord 
Monitor,  P.O.  Box  1 1 77,  Concord,  NH 
03302. _ 

THE  DAILY  ITEM,  a  30,000  AM  daily 
in  central  Pennsylvania,  is  accepting 
applications  for  two  reporter  positions. 
Join  a  community-based  team  of 
reporters  covering  a  four-county  area 
as  an  entry-level  general  assignment 
reporter  or  experienced  business 
reporter. 

Send  resume  and  at  least 
three  clips  to  John  Moore,  The  Daily 
Item,  200  Market  St.,  Sunbury,  PA 
17801. 

No  telephone  calls,  please. 

THE  LEADING  WEEKLY  business 
newspaper  in  Southern  New  England 
has  an  opening  (or  an  aggressive, 
accurate  and  inquisitive  reporter. 
Experience  preferred. 

Send  resume  and  clips  to: 

Editor  Frank  Prosnilz 

Providence  Business  News 
300  Richmond  Street 
Providence,  Rl  02903 

Some  minds  seem  almost  to  create 
themselves,  springing  up  under  every 
disadvantage  and  working  their  solitary 
but  irresstible  way  through  a  thousand 
obstacles. 

Washington  Irving 
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THE  STATE  Newspaper,  South  Caro¬ 
lina's  largest  newspaper  is  searching 
for  a  sports  reporter  to  cover  Clemson 
University.  We  are  looking  for 
someone  who  can  handle  daily  and 
breaking  stories  on  a  major  college 
beat  in  a  very  competitive  environment, 
while  also  being  able  to  pull  back  to 
write  top-notch  enterprise  pieces  and 
takeouts.  Please  send  a  cover  letter, 
resume,  references  and  your  10  best 
clips  to  Beverly  Dominick,  assistant  to 
the  managing  editor.  The  State,  P.O. 
Box  1333,  Columbia,  SC  29202. 
Equal  Opportunity  Employer/Drug 
Screening. 

TOP  WEEKLY  in  upstate  NY  has  open¬ 
ing  for  entry-level  reporter.  Great 
opportunity  for  recent  grad.  Resume, 
clips  to  Box  0801 2,  Editor  &  Publisher. 

TWO  KEY  POSITIONS  are  open  in  our 
newsroom  and  we  want  to  fill  them 
with  the  right  people.  We  are  a 
36,000  daily  about  45  minutes  from 
Penn  State.  We  want  experienced 
candidates  who  can  focus  on  local 
news. 

NEWS  EDITOR 

A  leader  for  our  copy  desk.  Do  it  all, 
with  yaur  focus  on  page  design,  meet¬ 
ing  deadline  and  teaching  others. 
Pagination  required. 

ASSISTANT  CITY  EDITOR 
Work  closely  with  city  editor,  coaching 
reporters,  editing  and  assigning 
stories. 

Send  cover  letter,  resume,  samples  to 
Executive  Editor  Linda  White,  Altoona 
Mirror,  P.O.  Box  2008,  Altoona,  PA 
1 6603-2008.  No  phone  calls. 

UNIQUE  OPPORTUNITY:  News  editor 
for  English-language  daily  in  Buenos 
Aires.  Fluent  Spanish,  strong  reporting, 
writing  and  management  skills 
required.  Minimum  five  years  experi¬ 
ence.  Please  fax  letter  and  resume  ATTN: 
executive  editor:  (In  Argentina) 
(011-541-331-8470). 

NEWS  REPORTER 

Platt's,  the  Commodities  division  of  The 
McGraw-Hill  Companies,  is  seeking  a 
full-time  news  reporter  for  its  Houston 
bureau.  The  successful  candidate  will 
cover  a  wide  variety  of  subjects  related 
to  the  oil  and  gas  industry,  including 
the  state  of  the  industry  in  Latin  amer- 
ica  and  the  southwestern  US.  Coverage 
will  be  for  both  competitive,  on-line 
service  and  daily  newsletter.  Fluency  in 
conversational  Spanish  a  must. 

This  is  an  excellent  opportunity  to  write 
in-depth  pieces  of  a  print  product,  get 
deeply  'nvolved  in  the  competitive 
woHd  of  an  on-line  service,  and  report 
on  both  domestic  and  international  sub¬ 
jects.  We  offer  competitive  benefits  and 
compensation  package.  For  considera¬ 
tion,  send  resume  and  salary  history  to: 
Platt's,  ATTN:  JKTX,  1221  6th  Avenue, 
42nd  FI.,  NY,  NY  10020,  or  to 
jking@platts.com.  NO  PHONE  CALLS, 
PLEASE  EOE  M/F/D/V. 

Standard  &  Poor's 
A  Division  of 

The  McGraw-Hill  Companies 


COPY  EDITOR 

LOOKING  TO  GROW?  Do  you  have  a 
flair  for  design,  solid  news  judgment, 
excellent  copy  editing  skills?  We  are  a 
highly  competitive  30,000  AM  daily 
on  Florida's  east  coast  with  a  young 
staff,  where  fresh  ideas  can  and  do 
take  root  fast.  Interested  in  meeting  a 
challenge  rather  than  simply  taking  up 
space?  Resumes,  clips  to:  Anthony 
Westbury,  news  editor.  The  Tribune, 
P.O.  Box  69,  Fort  Pierce,  FL  34954. 
VARIETY  OF  OPPORTUNITIES  avail- 
able  at  Hawaii's  largest  newspaper. 
The  Honolulu  Advertiser.  We  work 
hard  but  consider  that  it's  December, 
82  degrees  and  not  a  cloud  in  the  sky. 
Jobs  offer  good  salaries,  excellent 
benefits,  relocation  expenses. 

ASSISTANT  MANAGING 
EDITOR/NEWS 

Oversight  of  news  operation  and  execu¬ 
tion.  Emphasis  on  planning,  enterprise, 
training  and  thoughtful  word-editing. 
Minimum  of  five  years  supervisory 
experience  preferred. 

DIREaOR,  PAGE  DESIGN 
Establish  the  paper's  graphic  style  and 
supervise  its  execution  through  train¬ 
ing,  management  and  lots  of  creative 
thinking.  Supervisory  experience  man¬ 
datory. 

COPYDESK  EDITORS  (2) 

Good  word-editing  skills,  strong 
headlines,  ability  to  evaluate  organiza¬ 
tion  and  content.  Opportunity  for 
advancement  likely. 

BUSINESS  REPORTER 
Cover  tourism,  the  business  of  Flawaii. 
The  paper's  premiere  beat  needs  a 
hard  news  approach  blended  with  busi¬ 
ness  background  and  great  writing. 

Send  a  resume,  clips,  references  ASAP 
to  M.J.  Smith,  managing  editor.  The 
Honolulu  Advertiser,  P.O.  Box  3110, 
Honolulu,  HI  96802. 

The  Advertiser  is  a  Gannett  newspaper, 
1 1 0,000  AM  daily,  1 90,000  Sunday. 
VERSATILE  LIFESTYLE  WRITER  sought 
by  The  Index-Journal,  a  17,000  Mon.- 
Fri.PM,  Sun.  AM  in  Greenwood, 
SC.  Two  years  experience  preferred. 
Should  be  able  to  provide  features  and 
photos  on  topics  that  include  fashion, 
food,  health,  entertainment,  the  arts, 
homes  and  gardening. 

Greenwood  is  a  progressive,  outdoors- 
oriented,  high  quality-of-life  hub  of  a  four- 
county  area. 

Applicants  should  write 
Executive  Editor 
Bill  Collins 
P.O.  Box  1018 
Greenwood,  SC  29648 
or  Fax  (864)  223-7331. 

All  seems  infected  that  the  infected  spy, 
as  all  looks  yellow  to  the  jaundiced  eye. 

Alexander  Pope 
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EDITORIAL 


WANTED:  Hard-hitting  reporter  who 
thrives  on  local  news  wanted  far 
20,000  Virginia  daily.  Good  position 
for  a  reporter  on  o  weekly  moving  up 
to  a  day.  We  need  a  reporter  who  can 
write  compelling,  accurate  stories  for 
an  area  with  lots  of  breaking  news. 

Also,  we  need  a  copy  editor  who  can 
catch  holes  and  mistakes  and  make 
stories  more  interesting;  paginate  with 
flair;  and  help  reporters  improve  their 
copy. 

Send  resume  and  clips  to  Ginny  Wray, 
editor,  Martinsville  Bulletin,  P.O. 
Box  371 1 ,  Martinsville,  VA  241 1 5. 


FEATURE  WRITER  needed  for  16,000 
daily  nestled  in  California's  Sierra 
foothills.  You'll  need  to  bring  energy,  a 
sense  of  fun  and  top-quality  skills  to  a 
good  little  daily  that  cares  passionately 
about  local  news.  You'll  write  about 
lifestyle,  ethics,  history,  and  the  most 
fascinating  people  you'll  ever  meet. 
Interested?  Send  a  resume,  your  three 
best  clips  to  John  Seelmeyer,  editor. 
The  Union,  1 1 464  Sutton  Way,  Grass 
Valley,  CA  95945. 


GRAPHIC  ARTIST 

The  Alameda  Newspaper  Group,  a  six 
paper  chain  in  the  SF  Bay  Area,  is 
seeking  an  experienced  artist  with 
strengths  in  info-graphics  and  illustra¬ 
tions.  The  candidate  must  be  proficient 
in  Photoshop,  Illustrator  and  QuarkX¬ 
Press.  Send  resume  and  clips  to  Kory 
W.  Hansen,  art  director,  ANG,  4770 
Willow  Road,  Hayward,  CA  94588  or 
e-mail:  Hansen3@earthlink.net.  No 
phone  calls,  please. 


NEWS  EDITOR  for  Scripps  Howard 
Florida  Gulf  Coast  semi-weekly. 
Layout,  supervision,  computer  skills, 
orientation  to  details  a  must.  Send 
cover  letter  to  Kenneth  Books,  manag¬ 
ing  editar.  The  Destin  Log,  P.O.  Box 
957,  Destin,  FL  32540  or  to  (904) 
654-5982. 


WEEKEND  EDITOR:  Come  to  Col¬ 
orado's  northern  Front  Range-work  on 
our  two  biggest  editions.  Ideal  appli¬ 
cant  should  hove  5  years  daily  news¬ 
paper  experience  with  1-2  years 
supervisory  experience.  Layout  and 
editing  skills  reguired.  Photoshop  and 
QuarkXPress  skills  a  plus.  Tuesday 
through  weekend  schedule.  Send 
resume  and  clips  to  Travis  Pryor,  news 
editor,  Attn:  Weekend  Editor,  The 
Daily  Times-Call,  P.O.  Box  299,  Long¬ 
mont,  CO  80502. 


STYLE  EDITOR 

The  Sarasota  Herald-Tribune,  a 
1 1 5,000-circulation,  New  York  Times- 
owned  doily  on  Florida's  west  coast, 
needs  a  fashion-sawy  editor  for  its 
monthly  Style  magazine,  aimed  at  the 
sophisticated  residents  who  make 
Sarasota  an  arts,  shopping  and  society 
mecca.  As  o  member  of  our  innovative 
Kiosk  team,  the  style  editor  works  with 
representatives  of  all  departments, 
including  advertising,  to  plan,  design, 
edit  and  produce  the  magazine. 
Requirements  are  reporting  ond/or 
editing  experience,  the  ability  to 
manage  freelancers  and  a  working 
knowlrage  of  QuarkXPress  and  Adobe 
Photoshop.  Magazine  experience  a 
plus.  Send  resume  and  wark  samples 
to  Bill  Steiden,  features  editor,  Sarasota 
Herald-Tribune,  P.O.  Box  1719, 
Sarasota,  FL  34230. 


WEEKEND  EDITOR 

The  Times  Reporter,  a  25,000  circula¬ 
tion  daily  in  Tuscarawas  County,  Ohio, 
needs  a  weekend  editor.  Send  cover  let¬ 
ter  and  resume  to  Managing  Editor 
Sandy  Stewart  at  The  Times- Reporter, 
Box  667,  New  Philadelphia,  OH 
44663. 


WEEKEND  SPORTS  EDITOR  for  the 
Daily  Record,  a  60,000  daily  In  north¬ 
ern  New  Jersey  that  focuses  on  high 
school  and  local  coverage.  Layout, 
design  and  pagination  skills  a  must. 
You  will  be  neither  bored  or  idle.  Send 
resume  and  layout  samples  to  Bob 
Decker,  sports  editor.  Daily  Record, 
629  Parsippany  Road,  Parsippany,  NJ 
07054-0217. 


WEST  CENTRAL  NEBRASKA  daily 
newspaper  with  15,000  circulation  is 
seeking  Executive  Editor.  Executive 
Editor  is  responsible  for  leading  14- 
person  news  staff.  The  successful  can¬ 
didate  must  be  a  team  player,  possess 
strong  leadership  skills,  and  hove  pro¬ 
ven  track  record  in  community  journal¬ 
ism.  Send  resume,  clips  and  salary  his¬ 
tory  to  the  North  Platte  Telegraph,  P.O. 
Box  370,  North  Platte,  NE  69101.  The 
Telegraph  strives  for  staffing  diversity. 


EMPLOYMENT  OPPORTUNITIES 


SlOOO's  POSSIBLE  READING  BOOKS 
Part  Time.  At  Home. 

Toll  Free  (800)  898-9778 
Ext.  R-51 89  for  Listings 


$1000's  POSSIBLE  TYPING 
Part  Time.  At  Home.  Toll  Free  (800) 
898-9778,  ext.  T-51 89  (or  listings. 


INFORMATION  SYSTEMS 


INFORMATION  SYSTEMS  DIREaOR 

Daily  newspaper  in  the  southeast  with 
a  100,000  circulation  is  looking  (or  a 
department  manager  to  head  up  our 
computer  and  technical  services 
departments.  Must  hove  knowledge  of 
newspaper  production  systems  and 
procedures,  AS/400,  Novell,  PC's  and 
Macs,  and  related  networking.  Suc¬ 
cessful  candidate  must  have  1 0  years 
experience  in  the  above  areas  with  at 
least  5  years  management  experience. 
Please  send  resumes  and  salary  history 
to:  Box  07965,  Editor  &  Publisher. 


E&Fs  Classified 

The  Industry’s  Meeting  Place. 
(Ill)  675^4380 
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INFORMATION  SYSTEMS 

PBS  ADVERTISING  SUPPORT  SYSTEM 
The  Press-Enterprise  Newspaper  has 
an  immediate  opening  for  a  Senior 
Programmer  Analyst  with  PBS  experi¬ 
ence.  Indepth  knowledge  of  PBS  2.7 
and  PROGRESS  languo^  6.0  or  7.0, 
with  extensive  advertising  systems 
experience  required.  VAX/VMS, 
COBOL,  and  UNIX  knowledge  desired. 
Working  knowledge  of  Collier-Jackson 
software  a  plus.  Send  resume  in  con¬ 
fidence  to:  Robert  Weeks,  Information 
Systems  Manager,  The  Press- 
Enterprise,  3512  14th  Street,  Riverside, 
CA  92501  or  e-mail:  rweeks@pe.com. 

MAILROOM 
MAILROOM  MANAGER 
Daily  newspaper  and  commercial 
print^  is  seeking  a  ntailroom  manager 
to  lead  a  very  busy  7-day-a-week 
operation.  This  position  requires  a 
highly  motivated  individual  with  strong 
leod^hip  and  people  skills,  the  ability 
to  meet  deadlines  while  providing 
excellent  customer  service.  Knowledge 
of  postal  regulations,  ability  to  control 
expenses  and  understand  budgets 
needed.  Candidates  should  have  at 
least  3  years  management  experience, 
an  A.S.  degree  or  better,  OR 
equivalent  wo^  experience.  We  offer 
a  competitive  salary  &  bonus  along 
with  a  benefits  package.  Please  send 
letter  of  interest  and  resume  to: 
Chesapeake  Publishing  Corp.,  Attn: 
General  Manager,  P.O.  Box  600, 
Easton,  MD  21601 . 


PRODUCnONAECH/SAFETY 


MANAGER 
ENVIRONMENT 
HEALTH  AND  SAFETY 

Excellent  opportunity  for 
motivated,  growth-oriented 
individual.  Knight-Ridder  Inc. 
seeks  executive  with  exp'erience 
in  the  printing  and  publishing 
industry.  Position  involves 
development  of  strategic 
initiatives  for  all  facets  of 
environmental,  health  and 
safety  issues. 

Significant  travel  required. 

To  be  a  compelling  candidate, 
you'll  need  a  4'year  degree, 
strong  general  business  skills,  3 
or  more  years  of  responsible 
experience.  Project  manage¬ 
ment,  consulting  and  communi¬ 
cations  skills  are  critical. 

Located  in  Miami,  Florida 

WITH  EXCELLENT  PAY/BENEHTS. 

Please  send  resume  and  references 
to: 

Box  8009, 

Editor  &  Publisher. 

We  are  an  equal  opportunity 
employer  and  welcome  diverse 
candidates. 


_ MAILROOM _ 

MAILROOM  MANAGER 

Thomson  Newspapers  is  looking  for  a 
highly  motivated  individual  to  manage 
oil  aspects  of  o  Central  Ohio,  multiple 
products,  packaging/mailroom  opera¬ 
tion.  Candidate  should  possess  the 
following: 

•  Exceptional  organizational  skills 

•  Ability  to  manage  and  motivate 
people 

•  Minimum  of  3-5  years  mailroom 
management  experience 

•  Mechanical  expertise,  including 
strong  knowledge  of  GMA  SLS 
1 000  inserting  equipment 

•  Ability  to  adhere  to  strict  deadlines 
while  providing  quality  customer 
service 

•  Financial  planning  and  expense 
control  experience. 

If  you  think  you  might  have  what  it 
takes  to  be  a  member  of  our  team, 
send  your  resume  and  salary  require¬ 
ments  to: 

Ken  Shelby,  Vice  President  Operations 
Thomson  Newspapers 
22  North  First  Street 
Newark,  OH  43055 

MARKETING 

MARKETING 

MANAGER 

Trader  Publishing  Company  has  an 
immediate  opening  for  a  National 
Marketing  Manager  to  lead  our 
development  of  advertising  and 
information  services  for  the  aviation 
industry.  This  is  a  strategic  management 
position,  with  general  management 
responsibilities  for  one  national 
publication.  The  position  involves 
strategic  planning  and  marketing  and 
sales  management  responsibilities  to 
promote  publishing  services  for 
consumer  and  business  markets. 

Qualifications  for  the  position 
will  include:  Three  to  five  years  of 
management  experience,  a  clear 
understanding  of  the  key  success 
factors  of  strategic  marketing,  the 
ability  to  successfully  manage  multiple 
projects,  and  superior  organization 
and  communication  skills. 

Our  company  offers  a  competitive  salary 
and  excellent  benefits  package. 

Drug  Testing  Employer. 

Equal  Opportunity  Employer. 

Submit  your  resume,  along 
with  a  cover  letter  and  salary  require¬ 
ments  to: 

National  Publications  Director  -  #6364 
Trader  Publishing 
Company 


PHOTOGRAPHY 

PICTURE  THIS  -  We're  standing  on  the 
doorstep  of  digital  and  looking  for 
photographers  who  can  mesh  with  a 
fresh,  colorful,  lively,  attractive  and 
newsy  AM  prize-winner.  We're  the 
Bristol  Herald  Courier.  We  cover  two 
states'  worth  of  people,  features  and 
sports  -  including  NASCAR's  hottest 
track,  the  Bristol  Motor  Speedway. 
We're  looking  for  both  experience  and 
potential.  No  phone  calls  please,  but  if 
you're  a  serious  professional  send  a 
resume,  non-returnable  clips  and  an 
idea  of  your  salary  goals  to:  John 
Molley,  executive  editor,  Bristol  Herald 
Courier,  320  Morrison  Blvd.,  Bristol, 
VA/TN  24201. 

PREPRESS 

PREPRESS  PRODUCTION  MANAGER 
Zone  3  newspaper  seeks  hands-on 
manager  to  supervise  our  evening  shift 
ad  production,  composing,  camera 
and  platemaking  departments.  Suc¬ 
cessful  candidate  will  possess  strong 
organizational  and  people  skills. 
Newspaper  production  experience  and 
some  management  experience  desired. 
Willing  to  train  the  right  candidate. 
Send  resume  and  salary  history  to  Box 
07500,  Editor  &  Publisher. 

PRESSROOM 

EXPERIENCED  Double  Wide  press 
operators  for  newspaper  in  southeast. 
S^king  operator  for  Goss  Metroliner 
offset  press.  Excellent  quality  of  life, 
low  cost  of  living  and  a  great  package. 
Send  resume  and  references  to  The 
Clarion-Ledger,  P.O.  Box  40,  Jackson, 
MS  39205-0040,  altn:  Mike  Huffman. 

LEAD  PRESS/AAN  NEEDED 

Requirements  needed: 

•  Goss  Urbanite  or  Goss  Community 
experience  needed 

•  Be  able  to  run  a  lot  of  4  color 
process  work 

•  Strong  mechanical  skills 

•  Ableloleadacrewandinstructand 
train  them 

•  Ability  to  operate  under  daily 
deadline  pressure. 

We  are  located  in  Southern  Maryland. 
We  offer  a  competitive  salary  and 
benefits  package.  Candidates  should 
fax  their  resumes  to  (301)  705-7481, 
or  call  Don  Critzman  (301)  645-9480. 

PRESS  ROOM 
MANAGER 

Mid-size  daily  newspaper  in  NC  seeks 
aggressive  manager  with  pressroom 
management  experience. 

Successful  candidate  requires  extensive 
Web  Press,  preventive  maintenance, 
waste  control,  and  press  run  experience. 

High  quality  standards  a  musti 

Competitive  Compensation  & 
Benefit  Package. 

If  you  are  a  top  performer,  and 
are  excited  by  positive  change,  send 
your  resume  to  Box  08019, 
Editor  &  Publisher. 


FAX  YOUR  AD  TO 
(212)  929-1259 


_ PRESSROOM _ 

PRESS  FOREMAN:  An  award-winning 
daily  in  Zone  2  running  full  color  in 
each  issue  seeks  a  highly  skilled  and 
hard  working  individual  to  manage  its 
Goss  Community  pressroom.  Seven- 
day  operation  with  four  to  five  addi¬ 
tional  runs  each  week.  Good  crew 
needs  a  leader  to  stress  maintenance 
and  quality  control  as  well  as  regular 
on-time  pressruns.  Great  community 
especially  for  raising  a  family.  Good 
working  conditions  though  hectic  at 
times  as  at  many  growing  small  town 
dailies.  Competitive  salary  with  gener¬ 
ous  benefits.  If  you  would  like  to  join  a 
progressive  management  team  and 
return  home  proud  each  day  for  pro¬ 
ducing  a  good  looking  product,  then 
let  us  hear  from  you.  Send  a  full 
resume  with  at  least  two  work 
references.  We'll  be  in  touch  if  you 
seem  like  the  right  person  for  our  new 
opening.  Reply  in  confidence  to  Box 
08(X)2,  Editor  &  Publisher. 

PLANT  MANAGER  WANTED 
Intermountain  Color  is  seeking  a 
motivated,  quality  conscious,  com¬ 
municative  professional  to  manage  its 
Calarado  Springs,  CO  printing/ 
finishing  plant.  Knowledge  of  Goss  Com¬ 
munity  presses  and  related  equipment 
a  big  plus.  To  be  responsible  for  entire 
plant  production  and  profitability. 
Salary,  excellent  benefits. 

Call  Jeff  (303)  777-1036 
Fax.  (303)  778-1338 

PRODUCnONAECH 

PRODUaiON  DIREaOR 

Only  read  this  od  if  you  are: 

"not  a  desk  |ock". 

•  an  excellent  manager, 

•  one  who  possesses  strong 
organizational  skills, 

•  a  good  communicator, 

•  fluent  with  all  computers, 
particularly  Mac  based, 

•  interested  in  producing  only  quality 
products, 

•  ready  for  a  challenge. 

We  are  a  Zone  2,  30,000  daily  look¬ 
ing  for  strong  management  and  lead¬ 
ership.  Successful  candidate  must  hove 
a  strong  pre-press  background.  We  offer 
an  attractive  starting  salary, 
401  (k),  health  insurance  and  other 
benefits.  Report  directly  to  the  Publisher. 

Please  send  resume  and  salary  history 
to:  Box  08016,  Editor  &  Publisher. 


Attn: 

Classified 

Advertisers 

DEADLINES  FOR 
JANUARY  4TH,  1997 
E&P  ISSUE 
12/26  Display 
12/27  Line 

?????????????’s 
Call  (212)  675-4380, 
ext.  170/171. 


P.O.  Box  2576 
Norfolk,  VA  23501 


Great  hopes  make  great  men. 

Thomas  Fuller 
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CLASSIFIED  ADVERTISING  RATES 

Foreign/Positions  Wanted  advertteefs  must  preixiy. 
Effective  January  1, 1996 


UNEADS 

1  week-$8.60  per  'tna 

2  \Meeks-S7.60  per  Ine,  per  Issue. 

3  weelo-$6.65  per  Hne,  per  Issue. 

4  \Meeks-$5.75  per  Ine,  per  Issue. 


POSITIONS  WANTED 

1  week-$4.30  per  Ine 

2  weelo-$4.10  per  Ine,  per  Issue. 

3  weeks-$3.(X)  per  Ine,  per  Issue. 

4  weeks-  $2.75  per  line,  per  Issue. 


Add  $  1 0.00  per  insertion  for  box  service.  Add  $5.00  per  insertion  for  box  service. 
Count  os  on  additional  line  in  copy.  Count  os  an  additional  line  in  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  ilustrations.  logos,  etc.,  on  classified  ads  charged 
ttie  following  rates  per  column  Inch,  per  Insertion:  1  time,  $100;  2  to  5  times,  $95 
6  to  13  times,  $90;  14  to  26  times  $86;  27  to  52  times  $80. 

DEADLiNE:  8  days  prior  to  publication  date. 

Contract  rates  availabie  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name  - 
Company 
Address  - 

City _ 

State _ 

Zip  — 


Phone  _ 

Classification 
Authorized  Signature 
Copy 


No.  of  insertions: 


Amount  Enclosed:  $_ 


Editor!^ 

PUBLISHER 

1 1  West  19m  street,  NY,  NY  1001 1 .  212)  675-4380,  FAX  (212)  929-1259, 


POSITIONS  WANTED 


ADMINISTRATIVE 


TOP-NOTCH  Publisher/Ad  Director 
seeks  opportunity.  Daily,  weekly,  mag¬ 
azine,  and  new  medio  experience. 
(770)  473-8944 


EXPERIENCED  PUBLISHER  of  award¬ 
winning  mid-80s  doily  and  Sunday 
with  niches  seeking  challenging  assign¬ 
ment.  Community  leader. 

Fox  (914)  291-7367 


ADVERTISING 


AD  DIRECTOR/GM,  professional, 
experienced,  good  record,  seeks  posi¬ 
tion  on  daily  in  Zone  1  or  2.  Reply  to 
Box  08007,  Editor  &  Publisher. 


EDITORIAL 


DESIGNER/EDfTOR,  wide  experience, 
seeks  responsible  post.  Peter,  6205  SE 
50th,  Portland,  OR  97206. 


VERSATILE  writer/editor/photographer 
available  for  freelance  coverage  or 
possible  full-time  slot.  Extensive  experi¬ 
ence  in  music  criticism,  culture,  sports 
and  news.  Dan  Matthews  (706)  769- 
1131. 


EXPERIENCED  Editar,  columnist, 
teacher,  gifted  writer,  seeks  editing, 
editorial -writing  position  in  California. 
QuarkXPress.  Box  07995,  Editor  & 
Publisher. 


\fyou  have  made  mistakes,  even  serious 
ones,  there  is  always  another  chance  for 
you.  What  we  call  failure  is  rmt  the  falling 
down,  but  the  staying  down. 

Mary  Pkkford 


EDITORIAL 


COLUMNIST,  humorist,  editorialist, 
seeks  easy,  high-paying  job.  Will  con¬ 
sider  California  job  meeting  half  of 
those  criteria.  QuarkXPress.  Bax 
07996,  Editor  &  Publisher. 


NEW  PRODUCTS,  specialty  pub¬ 
lications  and  multi-product  editorial 
management.  Strang  In  business  writ¬ 
ing.  Magazine  experience.  Maryland/ 
Virginia  desired.  Reply  to  Box  07982, 
Editor  &  Publisher. 


EXECUTIVE  EDITOR:  Aggressive, 
award-winning  editor  seeks  senior-level 
post  on  Zone  2  daily  or  weekly  chain. 
Turnaround  specialist  adept  at  staff 
development,  strong  local  content  and 
compelling  packaging.  Box  07990, 
Editor  &  Publisher. 


BLACK  PROFESSIONAL  MALE  with  15 
years  experience  in  sports  and  news 
seeks  position  as  an  Mitarial  writer/ 
columnist.  Went  to  major  southern  uni¬ 
versity  and  has  worked  for  major 
metro  newspapers,  where  I  wrote  com¬ 
mentaries.  Reply  to  Box  07654,  Editor 
&  Publisher. 


PRESSRCX>M 


WORKING  PRESS  FOREAAAN 
Experience  in  all  phases  of  Offset 
Newspaper  production.  (Goss  Single/ 
Double  Width  Presses).  Places  strong 
emphasis  on  preventative  maintenance, 
improves  print  quality  and  reduction  in 
newsprint  waste.  Ability  to  lead, 
motivate,  communicate  and  produce 
top  quality  product  efficiently  and  on 
time.  Box  07609,  Editor  &  Publisher. 


E&P*s  Classified 


The  newspaper  industry’s 
meeting  place.  (212)675*4380 
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The  Real 
World 


•WAS  A  little  apprehensive  when  1 
assigned  the  seven  students  tak 
ing  the  beginning  reporting  class 
1  teach  to  investigate  and  write  a 
.story  on  an  unsolved  homicide 


The  case  involved  a  fellow  University 
of  South  Florida  student,  a  24-year-old 
African-American  man  who  was  recent 
ly  shot  and  killed  following  a  late-night 
confrontation.  1  warned  them  in 
advance  that  their  story  research  might 
reveal  certain  facts  asso¬ 
ciated  with  the  “profes¬ 
sional”  news  coverage 
of  the  case  that  would 
prove  troubling. 

All  semester  we  had 
been  talking  about  jour¬ 
nalists  developing  a 
respect  for  diversity 
and  sensitivity  to  minor¬ 
ity  viewpoints.  Taking 
this  into  consideration,  the  class  chose 
to  write  their  story  from  a  more 
humanistic  standpoint  pursuing  it  with 
vigor  and  accuracy,  but  also  with  com 
passion  and  ftimess. 

None  of  my  students  had  ever  met 
the  victim,  or  knew  him  personally. 
They  had  heard  rumors  about  a  student 
killed  in  the  uptown  section  of  the  city, 
but  knew  little  else. 

Their  assignment  was  to  find  out 
more  about  the  victim,  who  he  was, 
what  his  classmates  and  professors 
thought  of  him.They  were  given  a 
week  to  collect  and  share  this  informa 
tion  among  themselves  in  preparation 
for  an  evening  press  conference  at  the 
St.  Petersburg  Police  Department, 
which  1  had  arranged.  The  police  detec 
five  handling  the  investigation  offered 
to  help  the  students  by  answering  ques¬ 
tions  about  the  case. 


Students  get 
a  real-life  lesson 


in  crime 


reporting 

assignment 


From  the  university’s  student  directo 
ry,  my  class  learned  the  victim  had  been 
a  senior  majoring  in  gerontology'  and 
had  taken  most  of  his  classes  on  the 
Tampa  campus. 

The  reporting  students  who  visited 
the  campus  found  university'  officials 
unwilling  to  provide  information. 
Together,  three  of  the  students  visited 
the  crime  scene,  a  depressed  neighbor¬ 
hood  in  the  city's  north  end  that  is 
struggling  hard  to  better  itself.  They 

walked  the  same  brick 
street  the  victim  had 
once  walked  and  saw 
the  apartment  building 
where  he  had  lived. 

They  also  met  neigh¬ 
bors  and  close  friends 
who  spoke  highly  of 
this  young  man  who 
was  of  Haitian  descent. 
Slowly,  and  painstaking¬ 
ly,  a  story  began  to  emerge.The  story  of 
a  young  man  struggling  to  make  a 
career  for  himself  and  find  his  place  in 
the  world. 


For  my  students,  the  victim  was  no 
longer  simply  a  name  on  a  police  log, 
or  a  crime  statistic,  he  was  a  human 
being  with  hopes  and  aspirations  much 
like  their  own.  Unfortunately,  his 
dreams  ended  suddenly  and  violently 
on  a  dark  street  comer.  The  police  had 
no  motive  for  the  shooting,  and  few 
leads  to  investigate. 

Something  the  class  found  especially 


troubling  was  the  lack  of  attention  the 
local  media  had  given  the  story. 
Interviews  conducted  by  one  of  the 
students  revealed  that  only  one  of  the 
Tampa-area  television  stations  had  visit¬ 
ed  the  crime  scene. 

The  daily  newspaper  ran  two  small 
stories  on  the  slaying,  inside  its  B  sec¬ 
tion  —  the  second  of  which  included  a 
picture  of  the  victim  and  a  police  com¬ 
posite  drawing  of  the  suspected  gun- 


The  University  of  South  Florida  cam¬ 
pus  newspaper  didn’t  cover  the  story. 
My  students  wondered  if  the  media 
would  have  given  more  attention  to  the 
story  if  the  victim  had  come  from  a  dif¬ 
ferent  background  and  lived  in  a  more 
affluent  neighborhood. 

“Would  there  have  been  more  news 
coverage  if  he  had  been  a  white  stu¬ 
dent?”  one  of  my  students  asked.  It  was 
a  tough  question,  but  certainly  one  that 
needed  to  be  asked. 

It  was  a  difficult  assignment  requir¬ 
ing  a  lot  of  commitment  and  teamwork 
on  the  part  of  the  class. 

The  exercise  was  powerful  and 
insightful.  It  provided  the  class  a 
glimpse  into  the  real  world  of  profes¬ 
sional  journalism  and  the  reporting  of 
crime  stories. 

1  was  proud  of  the  way  my  students 
responded  to  the  challenges  they  faced 
in  taking  on  this  assignment.  It  was  a 
story  without  a  happy  ending,  but  a 
story’  that  needed  telling. 


DtVece  ts  in  the  second  year  of  a  mas¬ 
ter’s  program  at  the  University  of 
South  Florida-Tampa/St.  Petersburg 
and  teaches  an  undergraduate  class 
in  newswriting  and  reporting  on  the 
St.  Petersburg  campus.  Before  that,  he 
owned  and  operated  a  weekly  news¬ 
paper,  the  Wiscasset  Times,  in 
Wiscasset,  Maine,  for  15  years. 


At  GTE  Your  Recognition  is  Appreciated 


Proper  use  of  our  trademarks  in  describing  or  referencing  GTE's  products  and  ser¬ 
vices  is  an  official  form  of  recognition  that  we  sincerely  appreciate,  absolutely 
require  and  actively  pursue. 

GTE  is  proud  to  be  a  worldwide  leader  in  the  telecommunications  industry.  We 
embrace  the  value  of  our  trademarks  and  make  every  effort  to  protect  them. 

GTP,  MOBIUMET^,  AIRFONE®,  TELE-GO®  and  IT'S  AMAZING  WHAT  WE 
CAN  DO  TOGETHER®  are  but  a  few  marks  of  GTE  companies.  We  urge  you  to 
use  our  marks  as  adjectives,  not  as  nouns  or  verbs. 

For  example,  you  can  call,  you  can  phone,  but  you  can't  Airfone®. 

For  further  infonnation  please  call  (972)  718-7616 
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What  is  the  state  of  the  newspaper 
industry?  This  annual  review 
and  forecast  will  look  at  the  impact  of 
the  most  important  newspaper  indus¬ 
try  stories  of  1996;  and  newspaper 
executives  will  tell  what  they  see  hap¬ 
pening  in  1997.  Also  included  in  this 
special  issue  are:  Supreme  Court  deci¬ 
sions  and  congressional  legislation 
affecting  newspapers,  advertising 
forecasts,  ownership  changes,  finan¬ 
cial  outlooks,  technological  changes ... 
and  much  more.  It's  the  issue  that 
puts  everything  in  perspective  as  we 
kick  off  the  new  year! 


Newspaper  Industry 
F^EW  AND 

fcSTfORECAST 

January  4 


Our  readers  want  the  latest  infor¬ 
mation  about  the  pre-press  area: 
The  new  generation  of  raster  image 
processors  (RIPs)...  computer  to  plate 
technology...  improvements  in  classi¬ 
fied  front-end  systems...  ISDN  systems 
...  non-silver  films...  off-the-shelf  soft¬ 
ware...  what  small  newspapers  are 
doing  about  front-end  systems... 

The  editorial  content  and  the  advertis¬ 
ers  in  this  special  Pre-press  section  will 
help  answer  questions  our  readers 
have  as  they  chart  the  course  of  their 
newspapers,  make  purchases,  and 
budget  for  the  future. 


January  1 1 


all  part  of  your  regular  Editor  &  Publisher  subscription 


■ake  advantage  of  the  targeted  readership  and  long  shelf  life  of  special  issues  and  directories. 
Supplement  your  regular  E&P  schedule;  reserve  space  today! 

Newspaper  Industry  Review  and  Forecast  *  Pre-press 

Space  Deadline:  December  19  Space  Deadline:  December  23 

Material  Deadline:  December  23  Material  Deadline:  December  27 


Call  E&P  Vice  President  of  Advertising  Mike  Dardano  at  (212)  675-4380  ext.  155  or  your  local  E&P  representative. 


Ad  Rates 

.$3,800  1/3  Page . $1,600 

.$2,965  1/4  Page . $1,330 

.$2,240  ...or  your  E&P  contract  rate  applies. 


Color  Rates 

Spot  color,  per  color,  per  page,  extra  $605 
Facing  page,  same  color,  extra  $420 
Four-color  process  space  and  color  charge: 
One  page,  $5, 165;  Two-page  spread,  $9,545 
(based  on  one-time  space  rate) 


Tlffi  FOURTH  F.STATE 


Sales  Offices 

New  York  (212)  675-4380  •  New  York  Fax  (212)  929-1259 
Ctiicago  (312)  641-0041  •  San  Francisco  (510)  888-9640 


Wlfj  A  More  Inteiligent  Machine 
Is  Your  Most  Intelligent  Choice. 

GMA's  second  generation  packaging  and  distribution  systems  represent  major 
advances  in  product  processing.  They're  not  only  yielding  greatly  increased  net 
throughput,  but  are  also  integrating  newspaper  publishing  functions  to  enhance 
bottom-line  performance. 


The  GMA  SLS2000’^“  inserting  system  sets  new  standards  with  features  largely  based  on  customer  input.  Capabilities 
include  double  production  (up  to  40,000  copies  per  hour), ‘quicker  set-up  and  change-over  times,  precise  small  product 
feeding,  and  delivery  numbers  that  optimize  the  production  window. 

♦  « 

GMA  Production  System  PC-based  software  defines  rnsertdr  intelligence.  Our  Plans^^”  mailroom  management  tool* 
integrated  with  Circulation's  database.  Advertising's  orders,  and  Production's  capacity,  organizes  dailyjand  Sunday  runs. 
Networked  with  Lincs^“  packaging  line  control  on  SLS2000  inserters,  you  can  target  your  FSI's  more  precisely  to  your 
customer's  customer  by  tailoring  insert  packages  to  readers'  interests.  .  : 


Intelligent  Choice 


for  your  packaging  center  as 
more  than  200  other  newspapers  have. 
Choose  GMA,  the  company  with  integrated 


21st  century  mailroom  smarts  up  and  running  today. 
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